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52 Piece Jubilee Set illustrated-| 


100% Increase in Retail Sales of Large Sets 


\ 


1935 .. Sales of Sets of more 1936 .. 1847 Rogers Bros. 193 to date. . Sales of Sets 


than 50 pieces were Publicity Campaign in- of more than 50 pieces 
6°¢ of total. creased this to 28°; of total. have increased to 42°; of total. 


Here are three reasons for the tremendous increase in 


3. Dealer featuring of Budget Plan of easy payments 
wala nine, aabaees Do your 1847 Rogers Bros. sales reflect this trend?l 
1. 52 and 90 piece Jubilee Specials are unbeatable values. _ not, you are losing business you could easily obtain. 
2. 90th Year Jubilee Specials have been featured in a 


nation-wide radio program and in full-page, full-color 
magazine advertisements. 


Be sure the next order you send to your Approve 
Wholesale Distributor includes some of these large, eas 
to-sell combinations in 1847 Rogers Bros. Silverplate. 


f= 1847 ROGERS BROS. 


FOR 90 YEARS AMERICA’S FINEST SILVERPLATE 
A “PRODUCT OF @@©@ INTERNATIONAL SILVER CO., 
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| FOR THAT UNUSUAL SALE 
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USE 
THE 
JEWELER’S 
RIGHT 
HAND 
MAN 


You do not have to have it in stock if you keep the Benj. Allen & Co. catalogue 
handy. A wire, a phone, a letter brings it right to you. 


That special something for the Graduate—something different, but attractive and 
useful for the Bride—you will find it in this catalogue priced to make you a profit. 


You will also find all the staple items and materials for a retail jewelry store listed 
in this big catalogue available any day in the year, and you get promptly from 
Benj. Allen & Co. what you need, when you need it. 








Serving Retail Jewelers Only For Over 60 Years. 


BENJ. ALLEN & CO., inc 


The Silversmiths Building 
10 SOUTH WABASH AVE. CHICAGO, ILLINOIS 
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This moving picture star, Sally Eilers 
of Universal Pictures, is wearing a 


jis name pearl comes from the Latin “pilula’” meaning a ball. finely matched two strand necklace 

The pearl has been esteemed by all races for many years. They and a 40 grain w" is sary atone 
are spoken of in ancient Hindoo mythology and were highly regarded pe ping aps 
by the early Egyptians and Persians. The oldest known specimen were furnished for this photograph 
of pearl adornment is one preserved in the Persian gallery of the by B. D. Howes & Sons, Los Angeles 
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Louvre in Paris said to date from at least 400 B.C., according to 
“Gems—Their Lure and Lore.” 

The Old Testament has many allusions to the beauty and value 
of the pearl. The pearl is dedicated to the chaste Diana, to the 
moon and to Monday. The moon was sometimes regarded as baleful 
and a pearl was worn to offset her malevolent influence. 

Old Hebraic legend tells that the manna fell from Heaven, 
accompanied by showers of pearls and precious stones, and in Judea 
it was believed that a pearl wrapped in a bag of leather and tied 
around the necks of oxen would benefit them. 

Great virtues were ascribed to the pearl by the Chinese and it 
was, and still is, used medicinally by them as a remedy for blood 
disorders and some other troubles. 

The pearl was esteemed as the emblem of purity, innocence and 
peace. In ancient times it was worn by young girls, on whom the 
protection of Diana was invoked. 
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A certain Chattanooga, 
Tenn., jeweler has a yen for statistics. 
He was miserable himself—and made 
his friends blue too—during those 
lamented years when the jewelry in- 
dustry was tobogganing down, down, 
down, and where it would stop no- 
body knew. 

Head high is he now, however, as 
this spring blossoms into summer, for 
the industry of which he is a part is 
zooming back towards the plateau 
from which it tumbled in 1930. 

“We independent retail jewelers 
will sell about 90 million dollars 
worth of wedding gifts this year,” 
says the Chattanoogan. “In my store, 
one sales dollar out of every four 
represents a wedding gift purchase, 
and I am basing my estimate for the 
country’s jewelers upon this experi- 
ence, which I believe is conservative. 
The way reports are coming in, all 
jewelry store sales will total more 
than $360,000,000 this year. 

“In this wedding business, we 
jewelers are more important than the 
minister. A young couple can be 
married by a justice of the peace— 
but they won’t be happy without a 
fine engagement ring and they can’t 
be pronounced man and wife without 
a wedding ring.” 


© © 


a the course 
of an address delivered by Hon. James 
J. Wilson, assistant District Attorney 
of New York City, before the Din- 
ner Conference for the Prevention of 
Commercial Fraud at the Hotel New 
Yorker, Tuesday evening, May 4, 
he said: 

“One particularly harmful practice 
is that which leads to the assignment 
of wages without the consent, and 
sometimes without the knowledge, of 
the victim. The reputable jewelry 
trade, of either the popular or the 
exclusive Fifth Avenue type, has been 
damaged by the unfair competition of 
irresponsible dealers who, for exam- 
ple, urge a prospective customer to 
take a watch or ring home ‘‘on ap- 
proval,” asking him to simply sign a 
‘receipt.. The customer learns too 

















Sally Eilers, Universal Pictures 


Speakind, of 
THe 
EWELRY 


TRADE. 


late that he has ‘bought’ the merchan- 
dise, and, if unable or unwilling to 
pay, has a garnishment slapped on his 
wages. The abuse of the garnishment 


has caused much misery among the’ 


mass of the people, and legitimate 
merchants are consequently seriously 
harmed. We have moved vigorously 
in- this matter and feel that the many 
convictions which we have obtained 
have had decidedly favorable results.” 
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The Inquiring Reporter 
covering a recent state jewelry con- 
vention for his newspaper wrote: 
“Proving that jewelers, like drug- 
gists, consider all the trade world 
their happy hunting ground, the ex- 
hibits at the Blank Retail Jewelers 
Association convention include every- 
thing from electric irons to china— 
and some jewelry.” 

Continuing he recorded as the ex- 
hibits which took his eye an automatic 
egg cooker; bottle warmers; a coffee 
urn; and a modern washer for watch 
parts. He failed to mention (and 
probably for good and sufficient rea- 
son) the fine artistic creations in gems 
and precious metals, which should be 
the focal point of every jewelers 
exhibition. 


From the 
Standard Electric Time Co., Spring- 
field, Mass., comes this interesting 
story about the Roman numeral IIII 
as it appears on Clock dials. The 
legend handed down by watchmakers 
from one generation to the next is 
that the first clock which in any way 
resembled those now in use was made 
by Henry Vick in 1370. He made it 
for Charles V of France who has 
been called ‘““The Wise.” History 
shows that Charles was wise in a 
good many ways. He was wise 
enough to recover from England most 
of the land which Edward III had 
conquered, and he did a good many 
other things which benefited France. 
But his early education had been 
somewhat neglected. Still, he had a 
reputation for wisdom, and thought 
that it was necessary, in order to 
maintain it, that he should appear to 
possess book learning. The latter was 
a subject on which he was extremely 
sensitive. Thus when Vick, the 
watchmaker presented the new clock 
to King Charles the following con- 
versation ensued : 

“Yes, the clock works well,” said 
Charles, “but,” being anxious to find 
some fault with a thing he did not 
understand, ‘‘you have the figures on 
the dial wrong.” ‘Wherein, your 
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majesty?” said Vick. “That four 
should be four ones,” said the king. 
“You are wrong, your majesty,” said 
Vick. “I am never wrong,” thun- 
dered the king. “Take it away and 
correct the mistake.” And corrected 
it was, and from that day to this, 
4 o'clock on a watch or clock dial 
has been IIII instead of IV. The 
tradition has been faithfully followed. 
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I, always pays 
to keep in intimate touch with one’s 
trade,” says Sam Prager, Hollywood. 
This jeweler came to this town sev- 
eral years ago, and now has one of 
the finest upstairs one-man stores 
imaginable. Many little things like 
the giving of a silver ladle with each 
wedding ring are done not from a 
business getting point of view but be- 
cause this kindly Viennese just likes 
folks. Those ladles that he presents 
to his customers are never sold in the 
store. It must be said though, that 
nine out of every ten persons buy 
their silverware to match the ladle. 
“Tell me when the first baby comes 
along,” he admonishes his newly wed 
friends. Immediately a signet ring 
goes to the boys and rings having the 
proper birth stones go to the baby 
girls. Stacks of friendly letters from 
hundreds and hundreds of folk offer 
ample testimony of the fine way in 
which these evidences of friendship 
are received. One little thing that 
Prager does never finds its way in 
the newspapers—that of giving a free 
Christmas dinner to three to four 
hundred white collar workers. 
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Idaho potato 
growers apparently have more respect 
for their products than many so-called 
watchmakers of today, admonished 
W. C. Donnelly, Baltimore, chief 
time inspector for the Baltimore and 
Ohio R.R., speaking at the conven- 
tion of the Tennessee Watchmakers 
and Jewelers Association, May 3. 

“These inefficient workmen handle, 
or rather mishandle, the tiny watches 
of today with a carelessness not even 
tolerated by the potato growers who 
wrap their choice spuds in tissue paper 
to win and retain respect for their 
product. 

“Misuse and abuse of the delicate 
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instruments used in the science of 
watchmaking has become so common 
that the public no longer holds in 
high esteem the heritage left by the 
great masters,” he said. 


Seed by the king 


is the proud boast of Fred Wimmer, 
head of the Fargo Jewelry Mfg. Co., 
of Fargo, N. D., who this summer 
expects to retrace his steps in the same 
old streets of Budapest, where as a 
small newsboy he was twice waved 
to by Franz Joseph traveling by 
coach. Mr. Wimmer who came to 
America 30 years ago this month is 
returning with Mrs. Wimmer to 
their native land. They will visit the 
lapidaries in Amsterdam and make a 
tour of the European capitals. As a 
young man Mr. Wimmer studied for 
four years as an apprentice to the 
royal house. When a new castle was 
built for the emperor in 1896 his firm 
was commissioned to make the silver 
and gold flatware. Two years later 
after completing a tour of Germany 
he came to New York and took em- 
ployment with Tiffany & Co. 
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How best to keep 


before the public is the problem that 
confronts a large number of retail 
jewelers these days. With news- 
papers, magazines, billboards, the 
radio and many other sales promotion 
agencies crying for attention, it be- 
hooves the alert jeweler to be on the 
outlook constantly for clever, inex- 
pensive ways of keeping before John 
Public in a favorable light. Over in 
Pittsburgh, Pa., there’s a young credit 
jeweler, Max Unger, who has the 
knack of sensing “good bets” in mer- 
chandising ideas. And now Max has 
a clever new idea. If you happen to 
go out to the Pittsburgh National 
League baseball park this year you're 
most apt to hear some “wag” yell 
“there goes one for Unger.” The 
meaning’s simple: One of the big 
problems of the baseball moguls is 
the loss of balls hit into the grand- 
stand. These balls cost a dollar or so 
each and fans like to keep them if 
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they can get their hands on them 
before an usher comes along. But 
Mr. Unger has afforded a possible 
solution for the owners. ‘I'o those 
fans who return the balls by placing 
them in an especially provided recep- 
tacle, at the main entrance to the 
park, with name attached, the recipi- 
ents will be given cards which will 
entitle them to handsome jewelry 
prizes when the cards are presented 
in person at the Unger Store, Liberty 


Ave., Pittsburgh. 
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Ves many jewelers 
are still trying to get home without 
touching third base,” said Howard L. 
Carpenter, president of the National 
Wholesale Jewelers Association, 
speaking on the need for better morals 
rather than better methods in the 
jewelry industry, at the Georgia 
R.J.A. convention. 

Mr. Carpenter, whose convention 
talks are always clever homilies 
fraught with words of wisdom, added 
“There are enough jewelers in every 
community who desire to operate on 
an ethical basis to call the others to 
order . . . if they will only organize 
and cooperate. We hear a lot these 
days about ‘collective bargaining’ for 
employees. How about a little ‘col- 
lective planning’ for employers . . . 
particularly in the jewelry field?” 


o 


The grand old man, 


as he is known to his many friends 
and business associates in the jewelry 
industry and in his home at Reading, 
Pa., Gustav Adolphus Schlechter, has 
left the familiar scenes and is now 
comfortably located in his new resi- 
dence in the Masonic Home at Eliza- 
bethtown, Pa. 

Mr. Schlechter, who is nearing his- 
88th birthday, came to America from 
Germany 45 years ago and has won 
himself a large circle of friends in 
all walks of life. He is still clear of 
mind and sight and is still compli- 
mented upon the quality of his sing- 
ing voice. Even until recent years he 
sang with the Reading Masonic 
chorus. He retired from the 
Schlechter Jewelry Co., retail jewelry 
firm, several years ago. He is the 
oldest living past master of the Ma- 
sonic lodge in Reading, 
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As we swing into 


the second best business month of the year it is smart to 
remember fundamentals do not change. And if you apply 
them diligently they will work for you. 

Quite naturally the jewelry business swings with the 
stock market and though that has been sloughing off con- 
siderably during the earlier days of the second quarter it’s 
still pretty good comparatively. 

Fundamentals that have proven sound can be simply 
described as desirable merchandise, reasonably priced and 
attractively displayed. People will purchase them. 

Jewelers need not be concerned, at least seriously, over 
lack of weddings and waning desires of their patrons to 
possess fine things. The desire is inherent and while the 
list of engagements announced publicly may seem to shorten 
certain weeks or months, the biological urge is ever preva- 
lent and youthful minds are always courageous enough to 
make the matrimonial plunge with what to onlookers may 
appear slight provocation. Nevertheless, there will be over 
a million marriages for 1937. 

And don’t let yourself be fooled by these isolated child- 
marriage cases that crop up, not only in Tennessee but all 
over the map. The average age of the bride is 22, even 
though today I read about a lady from Newburyport who 
is a great-grandmother at 53. This particular family is 
perpetuating some record or other for the great granny 
herself married at 15—her daughter at 16 and the grand- 
daughter at 14. 

Silverware as usual continues to be the major item at 
every wedding and Harper’s Bazaar’s recent debutante 
survey disclosed the items “most-wanted” were the same 
ones that for years have always led the lists of sales by 
items. And silverware, this year has and is continuing to 
receive some excellent promotion and display. The activ- 
ities of J. B. Hudson—S. Joseph—Hodgson-Kennard— 
Shreve, Crump & Low—Bromberg’s—stand out as major 
efforts that brought prestige and goodwill and direct 
results. 

Local advertising lineage released by jewelers has in- 
creased encouragingly during the first four months and 
the watch and diamond business in the medium-priced 
range has been definitely up. Charm bracelets continue to 
be a leader in novelties, and men’s jewelry is more attrac- 


36 





we SAL 
CONCERT 
TICKETS 












By 


4 


THE 
OBSERVER 


tive today than it has been in several years. Interest in 
zircons and star sapphires grows rapidly. National Baby 
Week moved a substantial amount of kiddie jewelry, 
pushers, porringers and novelty wares. 

Speaking of unchanging fundamentals, it has always 
bothered me to note how jewelers, without anything ap- 
proaching a struggle, have let certain fast turnover items 
“go” to other outlets. Why is it that few jewelers sell’ 
perfumes and other cosmetics? Multi-millions are spent 
by aspirants to beauty annually. Why haven’t jewelers 
sold more pipes to men? If it has been because they didn’t 
want to sell tobacco, wouldn’t it be nice to have the 
transient trade that now goes to drug and specialty stores? 
Speaking of articles for men, jewelers now sell electric 
razors. 

As I see it, about the biggest thing the jeweler lacks is 
traffic through his score and yet those items which make 
for traffic have been tabooed. Now the drug, hardware, 
and department store have all these, and are slowly but 
surely taking the clock, watch-repair and, to some degree, 
the silver prospect away. 

Sporting goods are merchandise that to my mind are 
perfectly legitimate items for jewelers to sell. They are 
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semi-luxuries appealing to the very class of prospect the 
jeweler seeks to cultivate. Then why not do it under one 
roof ? 

It is not The Observer’s aim to unjustly criticize the 
jeweler but to urge him to procure a wider appeal and to 
not forget the rapidity with which changes occur. People 


are obliged to shop more quickly these days. Parking 
privileges are more limited daily. Every downtown store 
is fast losing business to the suburban centers. Think of 
what’s happening in the suburbs of Boston, New York, 
Chicago, Cleveland, Philadelphia, and numerous other 
metropolitan areas and you have an idea. 

This is to continue, mark my word, for the American 
family today shops via automobile and they’re actually 
avoiding congested streets in spite of alluring advertise- 
ments loaded with price-enticements. 

Jewelers who are to “make-money” must in the future 
rely on something more than profits on pearls—watches— 
and diamonds and silver. For while the furniture houses, 
beauty parlors and department stores all gather in items 
that once were exclusively jewelry-store items, the jeweler 
has addd virtually nothing with which to widen his mar- 
ket. Of course, small gem-shops catering to the ultra- 
swank, seeking perfect-cut five carat solitaires and genuine 
pearls, will always survive but of late those fellows have 
gone upstairs or onto the lesser-rent side streets. And that 
is logical for “having the name” they will be followed. 

Rather than have these observations construed as mean- 
ingless a few suggestions as to what to do might be in order. 
If one were going into the jewelry business tomorrow 
here’s what he would seriously consider. 


I. He would locate in an area approachable by 
motor-car and pay a comparatively small 
rent and do more advertising to offset high- 
rent district competition. 


II. Nationally known, price-maintained brand 
name goods would be featured. 


III. Departments would include _ stationery, 
birthday and greeting cards, golf accessories, 
cameras, pipes, perfumes and cosmetics. 
1V. An interior decorator would be on his pay- 
roll to consult with brides about clocks, sil- 
ver services, mirrors, lamps, and bric-a-brac. 
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V. One department would be devoted to best- 
selling books and modern games. 


VI. He’d be agent for the best caterer in town 
and handle bridge parties, suppers and wed- 
ding breakfasts, etc. 

VII. He’d become ticket-agent for college foot- 
ball and baseball games and other society 


functions or air-transport lines. 


VIII. Picture-framing would be a part of his 


service. 


IX. Several of his salesgirls would be capable 
of handling the addressing of wedding and 
other social secretaries’ duties. They would 


be available for a modest fee. 


X. There would be an expert optometrist in 
his employ. 


XI. He would issue a semi-annual catalog—how- 
ever small. 

XII. He would be intimate with chairmen of 
golf-tennis atheltic club and other trophy- 
minded groups. 

XIII. He would himself lecture, or provide speak- 


ers, on gemology and table appointments, 
etc., addressing clubwomen, colleges, church 
community groups. 


Regardless of how ridiculous some of these suggestions 
may sound they express a viewpoint which many jewelers 
already approve but hesitate to put into effect. What do 
you intend to do to broaden your patronage? 

There is no question but that the retail jeweler should 
make a determined effort to build up his store traffic as 
much as possible and that the suggestion offered herewith 
would lead in that direction but there are, doubtless, many 
retail jewelers who would hesitate for a long time before 
adopting at least some of the suggestions made in this 
article. Anyway it opens up a topic which will bear 
consideration. : 

The exclusive gem shops will always remain and will 
not be interested in creating more store traffic by adding 
other lines but for many retail jewelers the subject is 
important. 
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Convention of N.W.J.A. 


HE annual convention of the Na- 

tional Wholesale Jewelers’ Asso- 
ciation at the Providence-Biltmore 
Hotel, Providence, R. I., June 2, 3 
and 4, serves to again draw attention 
to the excellent work that this asso- 
ciation is doing to promote the wel- 
fare of the jewelry trade and to serve 
the industry and its members. 

Back in 1908 when the first meet- 
ing of wholesalers was held in De- 
troit there had been little if any at- 
tempt to establish amicable relations 
between wholesalers, retailers and 
manufacturers in our trade and con- 
ditions were such that it seemed im- 
possible to establish unanimity of 
thought because there were no oppor- 
tunities for exchange of views. Prog- 
ress was hindered because of this con- 
dition and many questions of mutual 
concern to manufacturers, wholesalers 
and retailers were allowed to drift 
along and remain unsolved. 

With the formation of the whole- 
salers association a closer relationship 
of members of the various branches 
of the industry was established which 
has resulted in a better understanding 
and mutual beneficial results. 

The association is also giving ex- 
cellent service to the trade in spon- 
soring a wide, comprehensive program 
of activities for the betterment of 
conditions as well as the correction of 
unethical practices and trade evils. 
Working in cooperation with the Fed- 
eral Trade Commission the adoption 
of Trade Practice Conference Rules, 
which definitely brand as unfair meth- 
ods of competition a large group of 
unsound practices, has had a most 
beneficial effect in raising standards 
in the jewelry trade. 

In service to its members the asso- 
ciation is constantly on the outlook 
to be of greater assistance. Special- 
ized assistance is rendered in the col- 
lection of delinquent accounts through 
the association’s collection bureau and 
aid is extended members in finding 


outlets for surplus and slow moving 
stock. 

The visits of President Carpenter 
to jewelers’ and watchmakers’ conven- 
tions have created a stronger spirit of 
good will, all of which is resulting in 
benefit to the trade at large. 

This year’s convention is proving 
one of the best ever held by the asso- 
ciation and definite desirable results 
for the industry can be anticipated. 
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Deferred Payments 


HE attention of retail jewelers in 

all sections of the country was di- 
rected to the meeting of the commit- 
tee headed by Tinley L. Combs ot 
Omaha, Nebr., held at the Hotel 
Sherman in Chicago, May 3 and 4. 
This committee was named at the 
A.N.R.J.A. convention in New York 
last August to make a survey of the 
adaptability of installment selling in 
high class retail jewelry stores and to 
report its findings to the convention 
to be held in New York this next 
August. 

For some time past many of the 
finer retail jewelry stores have 
adopted or have been considering the 
adoption of deferred payment selling 
in one form or another. ‘This has 
been brought about by the fact that 
in practically every industry today ar- 
rangements exist whereby the pur- 
chasing public can buy merchandise 
and pav out of income over a stated 
period. 

Where this privilege has existed 
store traffic has been increased and the 
number of purchasers has grown to a 
considerable extent. Retail jewelers 
who have been clinging to the old 
order of cash and dignified charge sell- 
ing have felt the need of some plan 
which would turn a share of this pur- 
chasing into the jewelry stores of the 
nation. The fact that the public is 
encouraged to buy so many things on 
a time payment basis has created a 
positive desire for a like service in 
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jewelry stores and the meeting in Chi- 
cago of Mr. Combs’ committee was 
to give consideration to the best way 
of meeting this demand. ° 

It was the unanimous opinion of 
those who attended the conference 
that the committee should endorse 
and make every effort to increase the 
list of manufacturers who are includ- 
ing in their national publicity and 
sales helps, the information that their- 
wares are purchasable on partial and 
deferred payments at the highest class 
jewelry stores of America. 

This is as far as the report of the 
committee goes but there are others 
in the industry who are of the opin- 
ion that the financing of the deferred 
payments could better be handled 
through some strong central agency to 
whom the retail jewelers could turn 
Others hold the view 
that each retail jeweler should be his 
own financial agent and have all the 
details handled in his own store. 

The whole question will undoubt- 
edly be carefully considered at the 
next national convention. 


© © 


Gem Study Sessions 


HE meeting in Chicago on May 9 

and 10 of jewelers from 11 mid- 
dlewestern states to attend a series 
of gem study sessions arranged by 
the Gemological Institute of America 
and the American Gem Society served 
to call attention to the growing in- 
terest on the part of retail jewelers 
in this country in the study of gems. 

It is apparent that retail jewelers 
are coming more and more to realize 
the fact that in order to be successful 
merchants they must know more 
about the gems they offer for sale 
than do those to whom they sell. 

Knowledge makes it easier for the 
retail jeweler to consummate sales 
because it gives the prospective pul- 
chaser confidence in the jeweler and 
such confidence often results in prof- 
itable sales. 
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United Cooperation Will Solve Trade Problems 


WITH the holding of the annual convention of the National Wholesale Jewelers’ Association in 
Providence, R. |., the meetings of many state retail jewelers’ associations during May and June, 
and the forthcoming American National Retail Jewelers’ Association convention in New York in 
August, the time seems opportune for members of all branches of the industry to consider the prob- 
lems which face the different divisions of the trade at the present time. 

There is no better way to tackle such a job than for manufacturers, wholesalers and retailers 
to get together and frankly discuss the problems which are paramount at the present time with a 
view to reaching a solution of at least some of them. Out of such a conference good will come. 

At the gathering of the wholesalers in Providence on June 2, 3 and 4, addresses will be deliv- 
ered on the subject of cooperation and the correction of trade abuses. What better time could be 
offered for the representatives of the various associations of manufacturers, wholesalers and retail- 
ers to come to a definite understanding about at least a few of the major problems? 

We are experiencing better times and the industry needs to give more consideration to quality 
merchandise and build back to higher standards. 

The retailing-wholesaler is another problem which has been a sore spot for years in the trade. 
The retail jeweler is a necessary link in the chain of distribution of our merchandise. 

No branch of the industry can prosper if the other branches do not work in harmony, and this 
applies to both association and non-association members. If all would get together as a unit, a great 
deal could be done to roll trade problems out of the way to the benefit of all concerned. 
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A too often, store 


fronts are modernized and little or nothing is done to 
modernize the store interior in a similar manner. Ad- 
mitting that a good store front is highly important in the 
modern competitive race for business, it is just as impor- 
tant to have the sales space fully as up-to-date and effec- 
tive so that there may be no let-down in the enthusiasm 
of the prospective customer who is attracted by the beauty 
of the front. 

In planning the sales space, a number of things must 
be taken into consideration, such as the type and size of the 
city wherein the store is located, location of the store, type 
of clientele to whom the sales appeal will be made, size of 
the store and structural layout of the building. Many fine 
layouts and designs can be obtained to meet the require- 
ments of the individual store. 

Jewelry stores vary greatly in size and shape, but strik- 
ing an average for the purpose of this article, we will con- 
sider a store having a sales space about 16 feet in width 
and a length of approximately 40 feet. We can consider 
it as being a “straight line proposition”—that is having 
no uneven breaks in the wall and no piers in the store 
proper. We will consider, also, that the store is in a city 
of 100,000 population or more, that the location is a good 
one, and that the store is doing a minimum yearly volume 
of $150,000. For such a store, a typical sales space layout 
will be found in plan No. 1 which gives a pleasing and 
systematic arrangement of both show and wall cases. The 
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fixtures have clean-cut lines throughout and there is an 
abundance of main aisle space, which is essential. 

The segregation of the merchandise in the various 
counters, with diamonds and watches close to the entrance, 
is typical of the modern store. In line with the tendency 
toward individual display, each show case contains one 
particular line or type of merchandise. Thus, when a cus- 
tomer wants to buy a diamond, he is taken to the diamond 
counter where he will see only diamonds and diamond 
jewelry. There is no other merchandise in that particular 
show case to distract his attention. He has to concentrate 
on diamonds. 

Approximately five feet have been allowed from the 
window back to the beginning of the first show case, thus 
making it possible to display the watches and diamonds to 
better advantage to those entering the store. I can hear 
the howl set up by many jewelers who object strenuously 
to such an arrangement. They claim they must have the 
watchmaker and a diamond room at the front of the store. 
While this is largely a matter of personal opinion, my own 
idea is that such an arrangement has little or no place in 
the modern jewelry store. Regardless of the amount of 
repair work handled, this department of the business still 
does not warrant a front position necessitating a sacrifice 
of a goodly portion of the most valuable display space at 
the jeweler’s command. 

As for a diamond room, the store manager’s private 
office can frequently be used to advantage in this respect— 
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This is the Third of a 
Series of Articles on 
Store Modernization 


By 
MURRAY PEARLSTEIN 


particularly in the buying of diamonds. The office also 
holds another advantage in that it is in close proximity to 
the safe. Moreover, a diamond room placed up front tends 
to narrow the appearance of the store and to detract from 
its selling effectiveness. 

Studying Plan No. 1 still further, it will be noted that 
the aisle spaces between the first and second cases and the 
third and fourth cases are sufficiently wide to enable sales- 
men to get behind them without disturbing customers. The 
front case has a “return end” display with a clipped corner. 
The two center cases are perfectly straight, while the end 
case also has a clipped corner. A small wrapping counter 
at the rear end forms a complement to the “return end” 
case up front. 

Display or show cases are usually 38 in. to 40 in. in 
height, 20 in. wide of a type as illustrated in the accom- 
panying photograph. For the display of diamonds, watches, 
























rings and jewelry, the height of the glass is 14 in. The 
lower portion of the case is panel enclosed with veneers 
designed in a modern manner at the front and sides. 

At the rear are sliding doors or drawers in which boxes 
can be kept. 

For the display of ivory goods, novelties or an occa- 
sional display of flatware, show cases with glass 22 in. 
high and containing an adjustable plate glass shelf can be 
used or not as desired. 

The selection of show cases is highly important, for 
after all is said and done, the show case is the frame which 
surrounds the picture formed by the jewelry display. No 
one of good judgment would put a fine oil painting in a 
cheap, tawdry frame and the same thing holds true of 
jewelry. 

The number and type of wall cases to be used should 

(Please turn to page 132) 





Plan No. 1 
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William J. Blair, manager 
of Bailey, Banks & Biddle 
Co.’s clock department 


D. you want to boost clock sales ? 
Then it’s time, in addition to using the time-honored, 
standard formulae of merchandising which still are A 
No. | sales producers, to look around for new ideas. 

And that is exactly the philosophy on which the clock 
and watch department of Bailey, Banks and Biddle Com- 
pany, exclusive Philadelphia jewelers, has proceeded under 
the direction of William J. Blair, manager and buyer. 

Not that you can throw overboard tested methods of 
display, for instance, and depend on such new ideas to 
carry alone the burden of clearing shelves of clock and 
watch items. 

But it’s important, in Mr. Blair’s opinion, to be on 
the lookout for these additional sales promoters and to 
hit, if possible, an original note that will appeal to pur- 
chasers. Here’s how he explains it: 

“The electric clock,” he declared, “despite its own 
value as a sales item had cut into our sales of really fine 
clocks. Consequently we were looking for new ideas. 

“One that we discovered recently was in the form of 
an eight-day winding clock set on a table standard with 
a cigarette box on either side.” 

Here he produced from a display case a clock set in a 
brown leather case, flanked by neat-appearing compart- 
ments—the size of a standard cigarette package—and 
labeled with the names of popular brands of cigarettes. 
Accompanying the article were a number of gilt-lettered 
cigarette names that could be inserted in a space outside 
each compartment for whatever brand of cigarette might 
be desired. In addition to being a first-class all year 
item, the clock is expected to prove to be a popular 
Christmas gift suggestion. 

“We are doing very well, also,’ Mr. Blair added, 
“with desk sets—the regular fountain pen and base ar- 
rangements on which a clock is mounted. These also 
make ideal gifts and have a strong appeal to the eye when 
a fine clock is mounted between the pens. 

“Our method is to display the desk sets and clocks 
separately. Then we can mount on the stand of the 
set any clock the customer desires and we find ourselves 


TONIC FOR 
CLOCK SALES 


By W. WATSON FENIMORE 
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Dignified grandfather 
clocks, ultra-modern 
electrics typify the 
variety of this depart- 
ment. Right: Part of 
a recent clock ad and 
a window showing 







clearing from our shelves a number of clocks that might 
be hard to move otherwise. 

- “Most jewelers have been caught with a big supply 
of clocks,” he asserted, “and this is an ideal way for 
them to display their wares. We have done well because 
we keep an assortment of good desk sets all the time 
and customers prefer to pick out their own clocks for 
these sets rather than to choose among articles already 
made up for sale.” 

In addition, Mr. Blair pointed out, jewelers can sell 
the combination sets considerably cheaper by making them 
up themselves because they are in a position to purchase 
clocks at the same prices as are pen manufacturers. 

Following the lead of Rose Bowl authorities in Cali- 
fornia last New Year’s Day in awarding beauty contest 
winners Lawson jump clocks, the store also has pushed 
jump clocks as trophies. 

“We have found,” Mr. Blair continued, ‘that a jump 
clock, with an appropriate statuette, makes an ideal num- 
ber for hunt race awards and similar sports.” 

Get clocks out where the customers can see them is 
the advice of this active clock department in the matter 
of display. Prominent in the Bailey, Banks and Biddle 
store is a large table on which every type of electric 
clock in stock is exhibited. ‘The table is placed neat 
a counter where it can’t escape the eye of a prospective 
buyer. 

“We find that customers are impressed by the large 
assortment,” Mr. Blair explained. “We keep from 50 
to 100 clocks on this table, every one of them different. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1937 





















I’ve frequently had customers look over the display and 
say: ‘My what a fine bunch of clocks you have.’ 

“We really haven’t more than some other stores in the 
city but we keep them on display. Of course, other 
places have such tables too, but they’ll pile perhaps 100 
clocks of identical design and price on them and fail to 
make an impression. We have no duplicates on that table. 

“Of course, our windows are our best salesmen.”’ Em- 
phasizing that it is important in such a display to have 
moderately priced goods on exhibition and to have the 
price tags readily readable from the street, Mr. Blair 
continued : 

“IT can sell ten to twenty clocks a week by putting 
them in a window with price tags on them. Last week 
we had a window display in which was included a Tele- 
chron Globe Trotter, priced, telling the time in all parts 
of the world. 

“We sold six of them. We have a window on clocks 
at least once a month, featuring newest models in mod- 
erate price ranges. And we never forget the importance 
of those price tags in reassuring people and getting them 
into the store.” 

The Bailey, Banks and Biddle Company devotes little 
of its advertising budget to clocks, preferring to take 
newspaper and magazine space for the sale of diamonds 
and other jewelry, but a system of personal contact and 
prompt follow-up of leads has been perfected by the 
department. 

“We have an outside clock man constantly on the job,” 
he said. ‘We immediately drop a line to a customer, 
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inviting him to come in and see our clock if the outside 
man sees a sales possibility. We also receive tips from 
manufacturers who frequently get letters from customers 
seeking prices. 

“We also find places for miniature hall clocks when 
people are building new homes. Recently we sold a fine 
hall clock to a professor at Johns Hopkins University in 
Baltimore who was building a home. We sent a letter 
describing our stock and got back an order by return 
mail.” 

Inducing a customer to buy the best clock he possibly 
can afford is a standard merchandising formula followed 
religiously by this department to increase business. 

“It’s never good policy,” Mr. Blair pointed out, “to 
first show the customer the cheapest thing you have in 
stock. Get an idea of what he wants to spend and get 
him talking about clocks in general, rather than pin him 
down immediately to one item. You'll find nine times 
out of ten that he can be induced to take a better article 
if it meets his needs.” 
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(Continued from the May Issue) 


By Sydney:H. Ball 


World's production of diamonds 


in 1936 was approximately 8,296,900 carats worth at the mines 
some $35,600,000. Compared to 1935 (revised figures 7,622,- 
866, value $31,200,000) this is an increase of about 9 per cent in 
carats and some 14 per cent in value. As the South African 
pipe mines only operated on a very small scale the alluvial 
mines accounted for some 96 per cent of the carats and some 
86 per cent of the value. 

The following table gives with the accuracy available sta- 
tistics permit the world’s diamond production for the years 1935 
and 1936: 


South Africa 


1935 1936 

IS ee OO 274,317 carats 339,718 carats 

Pre eee 2,405 284,204 
MN oa a6 65s cSerne cee (estimated) 3,812,023 4,800,000 
DR Gch s.pbivskhe kes maenendmerns 81,615 580,000 
Gold Coast (Exports to March 31). 2,172,563 1,489,410 
BSCR LOOMS «..2ccccces (estimated) 250,000 450,000 
eee WON ATTIRE 2c ckvccccceece ¥ 184,873 
PE eer 46,564 estimated 47,000 
eee (estimated) 50,000 - 00,000 
wemgetetka Territory «<<. .ccccccs 1,415 (exports) 2,700 
ee re ee 13,000 
MME: ... « <ssepevbasadeieu'e> 3,500* 6,000** 


7,622,866 carats 8,296,905 carats 
*Includes India, Borneo, Australia, Venezuela, French West Africa and 
Nigeria. 
**Includes Borneo, India, Nigeria, Venezuela and Rhodesia. 





The increased production in 1936 came from the pipe mines 
of South Africa, and the alluvial mines of the Congo, Angola, 
Sierra Leone, and South West Africa; in other words from 
mines administered by the interests closely allied to the Dia- 
mond Corporation. Of the total production less than 40 per cent 
was of gem quality, the big increase being in industrial stones 
for which the market is now so excellent. 
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PRODUCTION 


SoUTH AFRICAN 


Due to the discovery of important alluvial diamond fields 
during the past 30 years in Africa but outside the Union of 
South Africa, the latter dominion cannot in the future enjoy the 
dominant position in the trade it did 20 years ago. It will, 
however, for many years to come be in normal years the largest 
producer of diamonds as to value. Its production to the end of 
1936 has been some £320,831,000 or in value about 22 per cent 
of the total gold production of that dominion. 

South African production reached a peak value in 1928 of 
£16,677,772. From then to 1932 (£1,437,591) the value dropped 
drastically, in part due to the partial exhaustion of some of the 
alluvial fields but mainly to the closing of the pipe mines in 
1932. The increase in 1935 and 1936 was largely due to the 
washing of mined blue ground by De Beers in 1935 and the 
mining of diamonds by De Beers and the washing of mined 
blue ground by New Jagersfontein in 1936. The value of 
recent productions is shown in the following table: 


Year 


oo. SRP APS Se eer ee er ar Sk eT Ee £1,437,591 
RP S-5p SPS oD MEG ine Shanta oe p/olog RA Cas ede Ole < SiN RICE EROS 2,171,267 
oo RO SO eee ee eee ee eR ee eee er 2,125,216 


Of the 1936 production 54.5 per cent by weight and 48.1 per 
cent by value came from the pipe mines. In the second half 
of the year compared to the first the mine production tended to 
increase and that of the alluvial mines to decrease. 

The 1936 alluvial production was 284,204 carats valued at 
£1,103,471 or 77s.8d. and in carats was less than it has been 
since 1925 and in value since 1921. The total alluvial produc- 
tion for the past five years was of less value than that of the 
peak year, 1928. The prices received by the producers have 
considerably increased since 1932 (1932 average price 53s.4d, 
1936, 77s.8d.). 

The 1936 district production was as follows: 
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Value 











Metric Value Per Carat 

Carats £ s. d. 

(Ser eee 26,470.00 119,086 90 0 

er _ cies 152,998.50 274,674 35 
Pretoria RSS 3,516.25 4,453 24 6 
SE ae 182,984.75 398,213 43 6 

I gc vesesuccesses ~ 3,971.00 23,122 116 5 
ised .......:..00000- 49,484.75 396,703 160 4 
MEE West oo... cece cece 35,815.25 203,802 113 10 
coc. vecesvccsses 2:446.25 14,909 121 il 
MET... .... cc cccc eee 3.00 10 66 8 
MEE. .........cscssccee 229.25 1,588 138 6 
ope so sian win ek awe 6,176.50 48.048 155 - 
BU acc ccccctsnnaess 695.75 2:156 62 0 
a ebars ESP CTee Te Tee 0.75 1 26 8 
Taungs Re iin ess naeuse Seca 26.50 97 73 2 
De os ccieconnenencs 98,849.00 690,436 139. & 
Rei ed weak nana 1,907.25 13,393 140 5 

a. _ oe RESTS 368.50 992 53 10 
cis ensssenes cannes 88.50 404 91 4 
Ec nvisieecacberknss 1.50 2 26 8 
Ladybrand ...----+-+e+eeeeee 4.00 30 150 0 
Fouriesburg ...------++++-++> : 0.50 _ _ 40 0 
ORANGE FREE STATE. 2,370.25 14.822 123 
TOTAL ALLUVIAL .... 284,204.00 1.103.471 77 g 


Namaqualand accounted for almost a third of the value al- 
though its production in carats is less than a third that of 
Lichtenburg. The South African alluvial production is no longer 
a menace to the industry, and indeed the Transvaal production 
progressively decreased by quarters throughout the year. 


SouTH AFRICAN ExporTs AND SALES 


South Africa in recent years has exported diamonds of the 
following values: 


Year 
65S. we Xb, 5 Btw kee acer orer a’ Ole Le Ce ee os £2,130,000 
ER ts o> ie 6 ace Sun GIG ec a aw ala Sachin ae EWR ee oe eee ae 2,815,000 
de oor, ra Lia an acd Wk SS ASD Le we 2,805,170 
TCC EEC KAEEE ROH OEESCRSEEE CAS CURED ee Kes iecawen ian 3,200,726 


The export duty on diamonds paid in the year ending March 
31, 1936 was £176,177 and in the year, the government col- 
lected £36,250 from state owned diamond mines. 

Sales in 1936 were 1,098,046.25 carats for £3,209,271 (58s.5d. 
per carat) as opposed to 2,372,990.7 carats for £2,908,789 
(24s.6d. per carat) in 1935. The 1936 sales by province; 
Transvaal, 186,553 carats for £401,448 (43s. per carat); Cape 
Colony, 894,411 carats for £2,785,372 (62s.3d. per carat) and 
Orange Free State, 17,082 carats for £22,451 (26s.3d. per carat). 

The 1936 sales were by weight but 46.3 per cent of those of 


1935, but the value of the sales were 110.3 per cent of those of 
the previous year due to the markedly higher per carat price. 


De Beers CONSOLIDATED MINEs, Ltp. 


The De Beers Consolidated Mines, formed in 1888, is by far 
the most important unit of diamond production since, besides its 
own mines, it owns Koffyfontein, controls Premier, and to all 
intents and purposes controls New Jagersfontein, Cape Coast 
Exploration and Consolidated Diamond Mines of South West 
Africa. It performs the administrative and consulting work of 
all these companies and has established for them a central dia- 
mond-sorting office. The company has the right to all dia- 
monds in Rhodesia and priority rights over any diamonds found 
in the territory of the South West Africa Co. The company 
has announced its intention of doing further development work 
in Rhodesia. Its mines supply all grades and qualities of 
diamonds. De Beers deserves great credit for the part it took 
in assisting the diamond industry to weather the six critical 
years just past, those of the worst depression ever experienced 
by the trade. 

In 1935, the company’s Direct Treatment Plant was recon- 
structed and a new crushing and sorting plant was being in- 
stalled at the Dutoitspan mine, permitting delivery at the Treat- 
ment Plant of blue ground crushed to 2% in. Bulfontein and 
Wesselton are soon to be similarly equipped. Each plant will 
have a capacity of 6000 loads per 8-hr. shift. 

On Dec. 31, 1936, blue ground in sight was as follows: 


DeBeers Mine (about 2,040-foot level)................ 2,750,000 loads 
Wesselton Mine (about 1,600-foot level)............... 28,300,000 “ 
Bulfontein Mine (about 1,.600-foot level).............. 23,000,000 “ 
Dutoitspan Mine (about 1,350-foot level).............. 29,700,000 “ 


Stocks on surface (Wesselton and Dutoitspan), 353,127 loads. 
On Dec. 31, 1936, 1002 whites (Dec. 31, 1935, 777), and 2882 
blacks (Dec. 31, 1935, 2113) were employed. 


The Union Government continues to transfer its sales quota 
to De Beers and to Consolidated Diamond Mines of Southwest 
Africa. 

Dutoitspan was again put in operation on March 21, 1936. 
The newly installed machinery is working most satisfactorily 
and is effecting important economies. 

A second shift was started at Dutoitspan on Jan. 4, 1937, 
and later in the year, probably in July, Bulfontein will be re- 
opened provided labor is available. At the Koffyfontein mine, 
now wholly owned by De Beers, the stock of blue above ground 
is being washed to give local employment. The Company’s 
1936 production is reported to have been 319,405.25 carats worth 
£971,227, or 60s.10d. per carat. 


(Please turn to page 53) 





Two views at the Dutoitspan Mine which is now being operated after a long shutdown. 
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VEN we jewelers get a break now and then, through happenings that occur frem 
time to time, and with which we have little or nothing to do. 





For instance, the recent Coronation of His Most Excellent Majesty George the VI 
and Her Majesty Queen Elizabeth brought forth a worldwide flood of jewelry 
publicity that transcended any such showing of lovely things since the coronation of 
George the V. 


It would seem to me that a desire for lovely things in the jewelry arts was greatly 
accentuated. Diamonds, pearls, emeralds, rubies, sapphires, platinum, gold and silver 
played so important a part in these ceremonies, and so overshadowed the coronation 
itself, that one might come to the conclusion, to wit: no jewelry, no coronation. 


‘The world famous Kohinoor, valued by Queen Victoria at ten million dollars, and 
the equally famous Major Star of Africa (five hundred and sixteen carats) played but 
a small part in this glamorous and thrilling pageant and ceremony. 





Truly the world over, serf to potentate, must be jewelry, or, as in England, 
jewellery conscious, almost to a point of unconsciousness. The radio, moving pictures, 
newspapers and magazines throughout the width and breadth of the globe have for 
weeks been featuring coronation jewels. 


It is interesting to note the number of aggressive and smart jewelers throughout 
this country and other countries, who planned coronation windows and, in a timely 
manner, tied up the display of their wares with the coronation itself. 


Truly we are dealing in beautiful things. We have a marvelous opportunity to 
lure the pocketbook into our establishment, if we but throw ourselves into the glory 


and beauty of the jeweler’s craft and wares. 


Vice-President. 
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International News photo 


WALLIS 
»  \WarrieLD 


Wallis Warfield, who on June 3 will become the bride of the Duke 
of Windsor, is shown herewith in a recent photographic study. You will 
notice on her right arm the bracelet of platinum and emeralds presented 
to her by Edward, as were the clip earrings and the bracelet of crosses 
worn on her left arm. Not shown is her large square-cut emerald en- 
gagement ring. Wedding rings hand-made of gold from the only gold 
mine in Wales will be used in the double-ring marriage service. Mrs. 
Warfield is enormously enamored of jeweled flowers, and her commis- 
sions to Paris jewelers have caused the vogue for these brooches. 


















Presenting 
THE NEW A D Leveridge. MILLIMETER 


GAUGE & WEIGHT ESTIMATOR 


Patents Pending—Copyright 1937 


Modern successor to the internationally used A. D. Leveridge MM. Gauge, and replac- 
ing the various old-style gauges used to measure jewelry and to estimate stone weights. 


THE INSTRUMENT: Spring Driven 


Stainless steel; Strong and exceptionally accurate. Large 1/10 mm dial; up. 
breakable crystal. Revolution indicator. Ring-sizing arms and dial. Measy. 
ing jaws for different purposes; measuring platform for loose stones, without 
holes or obstructions. Brake to slow up closing jaws. “Back to Zero” set-screy, 














THE ACCESSORIES: 


“Zipper” case of fine leather, metal 
frame, self-lifting, for: 16 burnished, 
2-sided Slides of celluloid, giving 125 
modern copyrighted ESTIMATING 
TABLES, directions for their use, fac- 


tors for colored-stone weights, and dia- 











mond aids. Slides not removable. Steel 






supports in case, to protect gauge jaws. 







THEIR PERFORMANCE: 


Accurate, 3-dimensional measuring of LOOSE AND MOUNTED 
STONES, PEARLS & METAL. 

Closest estimating, so far, of weights of MOUNTED brilliants. 
Measuring, and the first publishing of approximate weights of 
MOUNTED BAGUETTES, EMERALD-CUTS, SQUARES, 
MARQUISES, PEARLS. 

Speedy, practical APPRAISING of INSURANCE VALUATIONS 
AND ESTATES. 


Registering Valuables; Ordering Duplications and Stones to fit 
Settings without shipping mountings for fitting. 


PRACTICAL MEASURING OF RINGS FOR FINGER 
SIZES. 


iil D Leveridge 


IMPORTERS AND PRODUCERS of FINE DIAMONDS 


607 FIFTH AVENUE, NEW YORK 
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47 Sarphatistraat PLeze 3—0267—0268 
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Instrument developed and produced in one of the finest Mi t 
shops in Switzerland, under the personal supervision of its jomnenone Introductory Offer: #19.50 Complete (os 


Mr. Athos D. Leveridge. Slides impressed by Whitehead-Hoag, Newark. allowance of $3 for old gauge, until July). 


Recommended and demonstrated by the Gemological Institute of Amer- F. O. B. N. Y., Parcel Post insured, C. O. D. 
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Pearls worth $2,000,000 imported in 1929 by Marcus & Co., New York—the first lot exported 
from India to the United States. 


EARL... Birthstone ~: JUNE 


Q.—what is a pearl ? 

A.—Spencer defines a pearl as a malformation of the 

external skeleton of the pearl-oyster, secreted, like the shell 

itself, by the mantle of the mollusc, and consisting of the 

same material and with the same structure as the mother- 

of-pearl that forms the inner side of the shell. The fresh 
water pearl mussel is another important pearl-bearer. 


* * 


Q.—What causes the pearl to grow? 

A.—A sand grain, a parasite or another irritant enters 
the shell and to allay the irritation the mollusc coats the 
object with nacreous layers, consisting of alternate secre- 
tions of calcium carbonate and a horny substance called 
conchiolin. The larva of a worm is the commonest cause 
for the formation of symmetrical gem pearls. 

* * 

Q.—Where are the principal pearl fisheries? 

A.—The Persian Gulf and the waters off Ceylon, India, 
Australia, Mexico, Panama, Venezuela and the South 
Sea Islands. The fresh water pearl mussel is found in 
many American rivers. 

* * 

Q.—What are the principal shapes of gem pearls? 

A.—Pearls of perfect roundness, without cracks, dim- 
ples, excrescences or blemishes—and, in the case of neck- 
laces, with a small sized drill hole—are treasured most of 
all, followed by the rare pear and button shapes. An 
exactly matched pair of pear-shaped pearls brings a fancy 
price to be mounted as earrings, and single pearls are used 
as pendants and scarf pins. Button pearls are in demand 
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for rings, brooches, earrings, studs and scarf pins. Baroques 
lack symmetrical form but have luster. 
* * 


Q.—What are the qualities of a fine pearl? 
A.—An even luster and sheen throughout the surface, 
clear transparent color (especially rose, cream, white and 
black), perfect texture free from cracks, scratches, chalky 
spots, flaws or other blemishes, and evenness of shape. 
* . 


Q.—How do cultivated pearls differ from “wild” 
pearls P 

A.—In this case a mother-of-pearl bead or a seed pearl 
in a small sac of mantle tissue from one oyster is inserted 
as an irritant in the body of another young oyster, which 
is returned to the sea and allowed to mature. To ordinary 
inspection the cultured pearl and the “wild” pearl are 
indistinguishable. An x-ray photograph will sometimes 
detect a difference. With a bored pearl they can be dis- 
tinguishable by inserting small mirrors. 

* * 

Q.—What is the worth of pearls found in edible 
oysters P 

A.—Little if anything, for the reason that they are dull 
and lusterless. 

. - 

Q.—Do pearls require great care? 

A.—Customers should be cautioned against dropping 
them on hard surfaces and exposing them to contact with 
gem stones, acid, water, perspiration or heat. Necklace 
pearls should be wiped occasionally with a handkerchief 
and restrung several times a year. 





IMPERIAL CULTURED 


PEARLS 


‘“‘The Gift For The Bride’’ 


Direct from the Independent Pearl Growers of 
Japan are the finest Cultured Pearls obtain- 
able. June, the month of pearls, will bring your 
store additional prestige and profit if you 
show Imperial Cultured Pearls with our win- 
dow display which will not only educate your 
customers as to what Cultured Pearls are, but 


sell them as well. 


Our original window displays, as well as a 
selection of pearls, are yours for the asking. 


Your inquiry will receive our immediate 
attention. 


THE AMERICAN JEWELERS BUREAU, Inc. 


48 West 48th St. 5 North Wabash Avenue 120 E. 8th St. 
NEW YORK CHICAGO LOS ANGELES 


Canadian Distributors 
THE GOLDSMITHS’ COMPANY OF CANADA, LTD. 
Toronto, Canada 
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National Association of Credit Men to Hold Convention 
In Chicago June 21 to 25 
Cuicaco—The National Association of Credit Men 
are to have their national convention in this city June 21 
to 25 at the Stevens Hotel. 
The jewelry division meeting, of which Arnold Price 
of The Ball Co. is chairman, and John Biggins of the 





Arnold Price, chairman of John Biggins, vice-chairmar 
jewelry division. of jewelry division 


Elgin National Watch Co. is vice-chairman, will be one 
of the most important events for jewelry credit managers 
during 1937. 

A talk will be given by Louis Goldman, of Goldman, 
Allshouse & Healy, on how the Robinson-Patman Act 
affects the jewelry industry at large. Other subjects vital 
to credit problems concerning the jewelry industry today 
will be thoroughly discussed by representatives of the 
leading firms in the industry. 





Diamond Industry—1936 


(From page 45) 


Diamond Interest Total Mining 
Year Sales and Dividends Revenue Expenses 
ee ae XC OCCC Ce £ 727,395 £168,692 
ror 900,323 £ 528,056 1,444,360 270,862 
| sae 1,520,313 1,369,100 2,975,931 435,021 
ere 2,242,803 1,272,881 3,515,684 442,548 


On Dec. 31, 1936, investments were £3,614,858 and holdings 
in diamond companies £1,631,225. The 1936 profit was £2,- 
875,987 (1935, £2,122,359). 

De Beers paid during the year as to arrears on its prefer- 
ence shares £1 on July 31 and £3 on Dec. 10; it is hoped that 
the remainder (£2) will be paid in July 1937. H. T. Dickin- 
son, the Company’s consulting engineer, was appointed to the 
Company’s board in August. 

The surface blue ground stocks at the Wesselton Mine were 
washed during the first months of the year and during it all 
stocks of blue ground have now been treated. The costs per 
load in 1936 were: 


Ee Pa eae ee ea me ET 2s. 9.9d 
I crs Sora ice far oc, utile ve a Se hee Ee 1s. 5.07d. 
IN inin-diseansia wanieuwutuncenteilieneieeaan “4s. 2.974. 


The average yield per load of blue ground was Wesselton 
stacked blue ground, 0.27 carats; Dutoitspan mine, 0.18 carats. 
_ During the year the company began to relinquish its farm- 
ing operations, selling the stock on the Benfontein Estate in 
October. The company presented “The Lodge,” its guest house 
to the Kimberley Museum to house the Duggan Cronin collec- 
tion of native studies. The company has financed the flying 
struction of seventeen of its young employees. 

The company’s stock was listed on the Brussels Stock Ex- 
change in the fall of the year. 

Tue NEw JAGERSFONTEIN MINING & ExPLORATION COMPANY 

This mine was shut down in January, 1932, since which time 
only maintenance work has been done. On Dec. 31, 1936, in- 
vestments in associated companies were £185,281, sundry debtors 
£8,175, and cash at bankers £1,016. Current liabilities were 
£68,143. 

The company’s stock of diamonds was exhausted in 1935 
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Elgin, Hamilton, International Silver, Oneida Com- 
munity, Bulova, Gruen, in addition to the credit man- : 
agers of all the leading wholesale houses have already 
indicated their attendance. 

The chairman and vice-chairman extend an urgent in- 
vitation to all credit men to attend this convention. In 
addition to the important items up for discussion the incal- 
culable benefits derived from personal acquaintance among 
credit executives is available to all those who attend. 
General sessions of the convention will be of vital impor- 
tance, educational and entertaining. Communicate with 
Arnold Price and John Biggins at once for reservations. 


Summer Outing of Jewelers’ 24 Karat Club 
Set for June 22 

Summer outing of the Jewelers’ 24 Karat Club of New 
York will be held T'uesday, June 22, at the North Shore 
Country Club, Long Island. Games will be played dur- 
ing the morning. After the luncheon at 12.30 o'clock 
foursomes will play the golf tournament. The committee 
will arrange transportation or supply road maps to those 
who will drive to the club. The outing committee is 
composed of Otto D. Wormser, general chairman; 
Charles W. Sommer, prizes; Albert O. Osterwald, handi-: 
caps; Alfred Lowenthal, transporation; Melville Unter-, 
meyer, house and grounds, and Sigmund Cohn, games. 


The Coronation Committee of Canada decided May: 
10 that an engraved cup would be presented to all chil- 
dren born to Ottawa residents on Coronation Day, May' 
12. It was first proposed that such an award would be 
made to the child born first, on that date. 





and the diamond account in 1936 largely covers the sum re- 
ceived from De Beers for the company’s sales quota; 1936 
mining costs were £39,669, and other costs £8,282. 

Operating data follows: 
Year ending Diamond Value 


December 31 Sales Per Carat Profit Dividend 
TEE aekectecncenanies 8: ey £26,568 (profit) ..... 
Dl acoxasovicaeendte 3). ae oN i ere 
WE  crtvekenwaeovnewe eae ceases pas 8 ee 
SO d0¢c0ertaceueuse ae Ot wewes kK * fad ee oe 


To give employment in the Jagersfontein district the com- 
pany started about July 1, 1936 to wash its stock of blue ground 
on the floors (304,000 loads) together with certain old pulsator 
gravels. From June 30 to Dec. 31, 252,830 loads were washed. 
The job should be completed in eight or nine months. Mining 
will not be resumed unti! the diamond market still further 
improves. The 1936 washing of blue ground yielded 17,914.75 
carats valued at £48,913, or 54s.7d. per carat. 

The average number of white men employed in 1936 was 
55 and of blacks, 180. 

PREMIER (TRANSVAAL) DIAMOND MINING COMPANY 

This mine, closed down on March 31, 1932, must still in the 
opinion of Sir Ernest Oppenheimer await a better diamond 
market before reopening. Net quick assets exceeded liabilities 
on Dec. 31, 1935 by £617,200. During 1935 diamonds to the 
value of £152,832 were sold, the stock remaining being valued 
at less than £100,000. The diamonds sold were of the com- 
monest qualities, a type previously unsaleable. The company’s 
interest in the Kimberley Cutting Co., Ltd., was wound up 
during the year, Premier receiving in cash and brilliants 
£395.11s., partly offsetting its original investment of £9,000. 
Arrears on the preference shares have mounted to 75 per cent 
of par (5s.). 

De Beers Consolidated Mines, Ltd., in return for paying 
maintenance charges is permitted to sell Premier's diamond 


quota. 
Recent operating results follow: 
Year Ending Value Mining and 
October 31 Diamonds Sold Overhead Expenses Net Profit 
De ‘suvaweee £930,337 14s. 4d. £617,803 11s. 9d. £273,319 
reer 685,980 3s. 6d. 647,415 9s. 7d. 13,102 
1931 ........ 278,403 Os. Od. 426,542 4s. 2d. 190,240 (loss) 


(Please turn to page 55) 
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Diamond Industry—1936 


(From page 53) 


1932 .cceees 83,587 Os. Od. 117,132 11s. 5d. 60,553 (loss) 
To Dec. 31, 1933 ; 
(14 mos.) .--- 61,472 Os. Od. 44,295 Os. 0d. 147,267 (profit)* 
1934 eee 175,558 GG nce 163,801 ( “ ) 
1935 .ccceeee 152,832 Os. 10d. 21,282 10s. 2d. 151,500 
1936 ..c+e--- 15,132 0s. 0d.** 22,132 Os. Od. 12,472 
**Other revenue £19,472. 
1929 ...-eeee £163,991 11s. 4d. £109,327 14s. 2d. £100,000 
1930 .cccsere 7,861 Os. Od. 5,241 Os. Od. 50,000** 
MS cecaets steee 28=6©606060C0€©€C””C*C pg 
MM cepiess 496s 8 “aareee  "“demates 
To Dec. 31, Meee; wégem oo «waue’ oo ages 
Books, ese | | eee fl | hee 
1935 w.eeeees 90,900 Os. Od. 60,600 Os.0d.  ...... 
PG cas secs 7,482 4s. Od. 4,988 16s.0d.  —... 


*Largely due to exchange credit of £114,525. 
**(Latest Dividend April 30, 1930. 
Latest on Deferred 1927). 

The 1936 diamond account consists of two items, £2,427 cov- 
ering diamonds sold and £12,705 received from De Beers for 
Premier’s sales quota. 

Twenty-seven whites and 22 natives were employed in 1936. 

In March, parties interested, discussed the possibility of re- 
opening the mine and in the fall certain shareholders attempted 
to bring pressure to bear on the government to the same pur- 
pose, scarcely possible as long as 60 per cent of the profits 
accrue to the government. In December a deputation from 
the Pretoria Chamber of Commerce called on the Minister of 
Mines, J. H. Hofmeyr, in the hope that the Premier could be 
reopened. The Minister was sympathetic in attitude but con- 
sidered that the market as yet did not warrant reopening the 
mine. 

Sir Thomas Cullinan the founder of the Company died in 
Johannesburg on Aug. 23, 1936. The largest gem diamond 
known (3024 carats) the Cullinan, found in 1905, was named 
after him. He was also heavily interested in New Eland Dia- 
monds, Ltd. 


OTHER SOUTH AFRICAN Pipe MINES 


The other South African pipe mines continued to be shut 
down but are keeping up maintenance; Crown diamond Mining 
and Exploration Co., Ltd., showed a loss of £10,436; Phoenix 


Diamond, Ltd. a loss of £1,566 and West End Diamonds of 
£5,386 all for the year ending June 30, 1936. Roberts Victor, 
Ltd. for the year 1935 showed a loss of £7238. 

In November, the Kroonstad Town Council, 18 miles distant 
from the Crown Mine urged its reopening. The directors con- 
sidered, however, that at the moment the mine could not be 
operated profitably. In January, 1937, the company ceased 
pumping operations exceptionally heavy rains having flooded 
the 1100-ft. level where the main pumps are installed. 

The pipe mines employed in January, 1937, 1098 whites (822 
in January, 1936) and 3565 blacks (2233 in January, 1936). 


SOUTH AFRICAN ALLUVIAL MINES 


The Minister of Mines, Mr. Patrick Duncan, met twelve dele- 
gates of the diggers, resident on the Cape alluvial fields on 
Nov. 13, 1936. The diggers committee contended that the un- 
satisfactory condition of their craft was due to the 10 per cent 
export tax, in effect a 10 per cent tax on gross earnings, and that 
its repeal would make profitable much marginal ground; that 
the claim license (5s. per claim) is high in view of the present 
prices of diamonds; and that the digger like any other busi- 
ness man should be able to choose as a partner not only a 
fellow digger but a man of substance, who might adequately 
finance his operations. 

On Aug. 11, 1936, the Leeuwkraal diamond digging was 
proclaimed. It is situated 17 miles from Ventersdorp, Western 
Transvaal. The farm, stilpad Verdriet, 15 miles northeast of 
Lichtenburg was proclaimed on Sept. 14, 1936. In both cases 
the claims were distributed on the “ballot-cum-rush” system. 
Only bona fida diggers who hold certificates issued prior to 
April 1, 1933 were eligible on the proclamation day, their 
names were drawn by ballot and after producing his certificate 
the fortunate one was then permitted to stake his claim. 

No sensationally large alluvial stones were found during the 
year. In September, several large stones, including one of 
17234 carats were found in Webster’s Pool near Barkly West 
on the Vaal and in November one of 53% carats was found at 
the Bruidegondrift diggings, Ventersdorp district. Mr. B. Gold- 
berg recovered in September a 137 carat stone and one of 106 
carats from a pool on the Vaal River near Barkly West by 
diverting the river by a breakwater. 

(Please turn to page 57) 
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(From page 55) 
NAMAQUALAND STATE MINES 


Diamond Industry—1936 | 


The State diamond mines at Alexander Bay are, according | 
to the South African Minister of Mines, limiting sales to an | 
amount sufficient to cover working expenses. From 1928 to | 
1935 inclusive, 1,139,858 carats worth £8,653,935 were produced. 
Recent productions follow: 


1933. .ceeceeeeeeecees 54,263 carats worth £511,961 (188.7s. per carat) 
1934...2eeeereeerrers 60,709 carats worth £455,407 (150.03s. per carat) 
1935.0 ceccccseccceces 116,496 carats worth £873,716 (150s. per carat) 
1936.ccceccecrccrecees 49,485 carats worth £396,703 (160.25 per carat) 


The increase in production in 1935 was due to the mining 
of a small but rich diamondiferous deposit. Two mechanical 
shovels were operated throughout 1935. Development work 
was satisfactory. The staff consisted of 444 against 392 in 1934. 

Recent sales of Namaqualand stones follow: 





NS iscktenniatvaloweceydsssaahinwdela £467,435 7s. 8d. | 
ia uarg sid 49h a4 wk 849e KSEE RE, £167,638 lls. 2d. | 
DN cece acc cbt es ene vie cdoscwenne ces meeetee ves £167,214 11s. 4d. | 

| 


SourH AFRICAN ALLUVIAL MINING COMPANIES 


The New Vaal River Diamond and Exploration Company 
owns mining rights on 177 square miles, its gravels are worked 
by diggers on a royalty basis and it rents for farming pur- 
poses such of its land as is suitable for agriculture. It is 
known as a producer of fine stones. Operations follow: 


Output Value 

Year Carats Per Carat Net Profit 
CREAR ee 6,542 £4 4s. 9d. £1,589 (loss) 
ee ores 7,695 3 17s. 5¥%4d. 1,156 (profit) 
REN 15,756 7 2s. 8d. 9,853 ( “ ) 
neg aleiamaiepaietieses 8.141% 4 18s, 214d. 1,870( “ ) 
Es oss ah oiiv-eae 10,35334 5 19s. 6d. 3,702 ( “ ) 
ERR RRPRE ERS 8.45614 6 1s. 9%4d. 5.750( “* ) 


A dividend of 214 per cent (6d.) in part from profits on in- 
vestments was declared in December, 1935, payable early in 
1936. In 1935, conditions were favorable for breakwater con- 
struction and one large and several small breakwaters were 
constructed. 

In the year ending June 30, 1936, Treasure Trove Diamonds 
Limited made a profit of £1,980. It removed some tailings from 
its Lichtenburg ground but apparently little diamond mining 
was done. The company feels that the Precious Stones Act is 
unfair to the digging community. It has launched out into gold 
mining. 





Cape Coast ExpiLoraTion LIMITED 


This is the principal private company in Namaqualand and 
in 1936 it acquired further diamondiferous claims. 

Its mines were shut down on July 23, 1932, and have not been 
operated since. It is, however, still selling from stock. 

Recent operating results follow: 


Year ending 

December 31 Revenue Expenses Profit Dividend % 
ee £30,231 £13,838 £16,393 £50,502 10 
ee 53,493 14,398 39,095 37,876 7% 
ea 15,208 65,401 37,876 7% 
NS 8 i<-6:6: 840-0008 288,424 16,174 272,249* 133,536 25 


The 1936 dividend of 25 per cent (5s. per share) is payable 
January 25, 1937. 

Of the 1936 revenue, £128,092 came from. diamonds sold, in- 
terest, dividends and sundry revenue and £160,331 from profits 
on investments sold. On December 31, 1936, current assets 
exceeded current liabilities by £113,999. In November, 1936, 
the capital was increased from £505,022 to £750,000 by the cre- 
ation of 244,978 new £1 shares. 

Sixteen whites and three blacks were employed in 1936 as a 
protective and maintenance staff. 





"Before taxes of £13,906. 


ANGLO-AMERICAN INVESTMENT TRUST AND OTHER 
Diamond Hoipinc CoMPANIES 


On May 20, 1936, this huge diamond investment trust was 
formed to take over certain diamond mining shares from the 
Anglo-American Corporation of South Africa and _ interests 
allied to it and from the Diamond Corporation. The capital 
consists of £1,500,000 44% per cent debentures and 2,500,000 £1 
shares issued at 30 shillings. The trust owns 1,305,000 £1 fully 
paid shares of the Diamond Corporation (representing a 26 
Per cent interest) and about 200,000 De Beers deferred shares 
(about 1734 per cent), also shares in Cape Coast Exploration, 
Consolidated African Selection Trust and Beceka. It will be 
remembered that the Diamond Corporation owns all the shares 
of the Diamond Trading Co. Ltd. 

The company has considerable cash, which, as favorable op- 

(Please turn to page 59) 
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Diamond Industry—1936 
(From page 57) 


portunities arise, will be invested in companies in the diamond 
industry. A 5 per cent dividend (1s. per share) was to be paid 
January 2, 1937. From May 20 to December 31, 1936, a profit 
after discount on debentures, preliminary expense and taxation 
was £147,791. The share premium received (£1,250,000) was 
placed in a reserve fund. The balance sheet shows shares and 
interest in other concerns as £3,102,809; Diamond Corporation 
debentures £2,030,000, and excess of current assets over current 


liabilities of £98,982. 
The shares are traded in on the London and Johannesburg 


Stock Exchanges. ; 

The Joel interests during the year formed D.A.R. as a private 
company (10,000 £1 shares) to acquire 430,200 £1 shares of 
the Diamond Corporation and the benefit of 40 per cent of 
various debts due from it to J. B. Joel. 

The Anglo-American Corporation of South Africa has, as 
mentioned above, been divested of its diamond interest. The 
Johannesburg Consolidated Investment Company and the Rand 
Selection Corporation have relatively important diamond hold- 
ings. The African and European Investment Co., Ltd., controls 
the Crown Diamond Mine. 


BELGIAN CONGO 


The Belgian Congo for six years has been the largest diamond | 


producer of the world. For the first time in 1936 the value of 
the Central African production (Belgian Congo and Angola) 
probably exceeded that of South Africa. 

The following table shows the production of diamonds in the 


Belgian Congo for the past seven years: 
Belgian Congo 


Year Carats 

MT ih oust aa vavsudce Gee raene 

Ree cere 3,528,200 

Dn cccca kes terse ket enneneee 3,990,069 
err rrr er 1,975,450 

MG Cs ducet wade kc counews outs 3,331,360 
 evaaG eke een’ oan ean eke 3,812,023 (70% being industrial stones) 
 Sivecce ce ceevices estimated 4,800,000 (85% ‘“ “ _ 


Exports in 1935 were 4,312,441 carats or double those of 193+ 
(value for export purposes, 90,979,268 francs). The 1936 ex- 
ports were 4,815,272 carats. They included much bort, about 
515,000 carats being of gem grade. 

The Congo diamond mining companies employ about 162 
whites and 30,000 blacks. 

The export duty, as of April 4, 1936, from the Colony is 
6 per cent on a valuation of 90 francs a carat for gem stones 
and 4 per cent on a valuation of 10 francs for industrial 
diamonds. 

These companies sell their product to the Diamond Corpora- 
tion, the present contracts expiring December 31, 1937. In 
January, 1936, some nationalists masquerading under the name 
“Defenders of the Belgian Diamond Industry” tried to have 
the Congo diamonds sold in Antwerp. This movement had the 
backing of neither the Forminiere nor of the government. Nat- 
urally the Congo does not produce enough gem material to 
support the Belgian cutting industry. 


BELGIAN CONGO-ANGOLA 


The Forminiere (Société Internationale Forestiére et Miniére 
du Congo) is the original Congo-Angola company and besides 
its large portfolio has interests in Congo tin and gold mines, 
plantations, stores and ranches. Since its registration the colony 
has been paid by the company 121,357,000 francs and its stock- 
holders an equal amount. Its expenditures in sanitary work, 
while large, have been warranted by the improvement in the 
health not only of its own black employees but that of the 
natives in villages in the vicinity of the mines. 

Diamond production for the past five years has been approxi- 
mately as follows: 


NE ONE a yritee gc cecetun KteaTinen ane naw eee 429,000 carat-~ 
ta acid g tiehswed pare Kens awa eae wee Rec eG 490,000 e 
Sr cd ais hg oakce. oh oada oe eth wee 410,451 

TSE Sec wg oda cee nie Gosia Snenc ce weno teen ee 473,036 
err em 
ES Ce ee a yy est. 603,000 


In 1935 an average of 19 mines were operated as compared 
to 16 in 1934. The prospecting staff was increased during th 
year. The staff at the exploitations was 49, but this company 
and the associated companies employ a further 51 whites ir 
transportation, sanitary service, etc. About 16,000 blacks wer: 
employed at the mines. 104,812 natives were examined for sleep 
ing sickness, only 0.3 per cent of the population now bein: 
infected. A special educational, sanitary and welfare fund 
for the natives was set up in 1935. : 

The 1935 profit was 26,715,191 francs (17,675,885 francs in 

(Please turn to page 60) 
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1934). The 1935 dividends were 373.4 francs gross (309.92 Net 
per capital share and 343.4 francs gross (285.02 net) per diyiq 
dend share. ° 

Beceka (Société Miniére du Beceka) produces industrial dia. 
monds mainly, less than 10 per cent of its production bein 
suitable for cutting. Approximate recent productions have bean 
1931, 2,885,095 carats; 1932, 3,188,000 carats; 1933, 1,487 100: 
1934, 2,728,000 carats; 1935, about 3,108,707 carats; 1936 est 
mated at 4,000,000 carats. In 1935, five deposits were exploited 
the number of employees on Dec. 31, 1935, being 27 White 
agents and 5200 blacks. New and important deposits of dig. 
monds were found during the year and a number of small gol 
placers. The company’s gold production in 1936 was 210 kilos 
(240 in 1935). The 1935 profit was 17,166,667 francs (10,138. 
578 in 1934) and dividends of 176.575 francs net were paid on 
the capital shares and 155.625 francs net on the dividend shares 
The colony received 7,500,000 francs as its share of the 
dividends. 

Kasai, Luebo and Lueta Companies exploit through Formi- 
niere their concessions as a unit under a 25-year agreement 
dating from 1926. In 1935, eight mines were operated; 15 
whites and 2,840 blacks were employed. Development blocked 
out about the quantity of diamonds mined, about 2,100,009 
carats being carried in the ground as a reserve. This insures 
operations for some years as the production of the three com. 
panies in the 10 years, 1926-1935 was 1,618,700 carats. 

Recent production follows: 


— Carats 
1931 213,734 
EON CRE LIE TOL TE 192,691 
1933 est. 115,000 


“EEG AIO ARE nied iDS ace eet ie nae noe ea est. 192,000 


The 1935 net profit and dividends of the three companies 
follows: 


Profit Dividends 


9,411,764.71 francs 400 francs gross per share 
Oe eee i! - 105.78 “* = ee 
1395,777.65 47.667 “ “ e 


Lueta 

The Société Miniére de l’Aruwimi-Ituri in the course of its 
gold placer mining in the northeast part of the colony had in 
1935 a by-product of 81 carats of diamonds. These diamonds 
in their geologic history are similar to those of the Kasai 
diamond fields but the gravels are poor. 

Compagnie Miniére du Congo Belge or “Mincobel” (a sub- 
sidiary of Colomines) also a northeastern Congo alluvial gold 
company, has also produced a few diamonds in recent years 
as a by-product. Production has been as follows: 


252 diamonds weighing 109.02 carats 
434 si - 192.12 = 
§10.12 3 


ANGOLA DIAMOND COMPANY 


The Angola Diamond Co. (Companhia de Diamantes de 
Angola) works the southern part of the Central African dia- 
mond field, as do the Congo companies its northern portion, the 
field crossing the common frontier. Due to contractual agree- 
ments with the colonial government, the production continues 
to expand. 

The owners are the Forminiere, its Belgian and American 
groups, an English (the Oppenheimer) group and French and 
Portuguese financiers and private investors. On the London 
Exchange, the shares are known as Angolas. The diamonds 
are shipped to Belgium for sorting, and thence to the Diamond 
Corporation. 

The 1936 dividend was 1s. 3d. 

The 1936 production was about 580,000 carats, gravel of 
somewhat lower grade than in 1935 having been treated. About 
10 years’ gravel are blocked out ahead of exploitation. From 
the formation of the company to December 31, 1936, the pro- 
duction has been about 4,545,700 carats. About 140 whites and 
9,000 blacks are employed. In 1936, 22 mines were operated. 

To January 15, 1936, the colony of Portuguese West Africa 
had received as dividends and loans from the company £1, 
672,298.15s.4d. In 1935, as the company’s contract called for, 
the colony began to repay the loan, it being after the first 
repayment £765,465.12s. Net assets including supplies on hand 
on December 31, 1935, exceeded liabilities by some £1,856,000. 
Due to negotiations being carried on with the Portuguese 
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overnment, the company has deferred payment of its dividend 
ted January to June, 1937, 


GoLb COAST 


The Gold Coast commercial diamond deposits, discovered in 
February, 1919, cover about 4,250 square miles and the stone 
has been found at some six other places in the southwestern 
art of the colony. A few stones have also been found in 
Ashanti. There are two areas being exploited, the Birim River 
valley by far the most important, and that of Bonsa river. 
(N.R. Junner Congres Inter. des Mines de la Metal. et de la 
Geol. Appliq. VII® Session, Paris, 1935, p. 179-85). In these 
alluvial deposits the overburden averages 2 feet and the dia- 
mondiferous sand 212 feet. The stones are small but of rela- 
tively good quality, although bort makes up a considerable part 
of the production. While the total production to date exceeds 
11,000,000 carats, the largest stone found as yet weighs only 
about 314 carats. Dr. Junner believes the diamonds originate 
from metamorphosed basic or ultrabasic igneous rocks. 

Recent official figures of diamonds exported follow: 


Year Ending Value per Carat 


March 31 Carats Value in Shillings 
| ee 842,297 £536,946 12s. 9.6d. 
RE Fcc tcerpocevcccccos 863,722 560,284 12s. 11.6d. 
Pet eee eee 1,142,268 615,943 10s. 11.6d. 
0 ES EE eee re 2,172,563 645,166 6s. 3.8d. 
gl ee eee eee 1,489,410 601,636 8s. 8.1d. 


7 mos. April 1—Oct. 31, 1936.. 821,866 347,787 8s. 5.6d. 


Total exports from 1919 to 1936 inclusive have been some 
10,427,873 carats valued at some £5,319,339. The value of the 
1936-7 exports is reported to have been £585,000. 

The 1935 production was reported to have been 1,349,849 
carats worth about £546,094 (8s.1.ld. per carat). The 1936 
production was about 1,220,000 carats. 

The producers, in 1936, in order of importance were the 
Consolidated African Selection Trust (normal production about 
800,000 carats); West African Diamond Syndicate (normal 
240,000 - 250,000 carats) ; the Holland Syndicate (normal 100,000 
carats); Cayco (London) Ltd. and Ayena Ltd. Morkwa Ltd., 
owning several mining leases (normal 100,000 carats), began 
production in May, 1935. 

A most interesting development of the Colony’s mining in- 
dustry is the fact that some 1,000 Africans are mining diamonds 
on the Bonsa River. Diamonds were discovered in the stream 
in 1922 and work began in 1933. The 1934 and 1935 produc- 
tions were respectively some 5,000 and some 50,000 carats. The 
1936 production was some 70,000 carats. The gravel deposits 
here are too thin to be profitable to a company. 

Methods follow closely those used by natives in gold washing. 
Pits are sunk and the gravel is washed in wooden pans. Usually 
a man, his wife, and perhaps his child work together, the man 
sinking the pits and the woman and child washing the gravel. 
The production of one day a week goes to the chief, the re- 
maining diamonds being the workers’ own. The gravel is from 
1 to 2 feet thick and is covered with from 2 to 3 feet of over- 
burden. The recovery from the gravel is poor and much gravel 
is left standing between the pits. The diamonds average about 
40 per carat. Boart comprises 40-45 per cent and sand under 
1 mm. about 25 per cent of the shipments; average price re- 
ceived is about 8s. per carat. 


CONSOLIDATED AFRICAN SELECTION Trust, Lt». 


Consolidated African Selection Trust, Ltd. is the dominant 
diamond producer on the Gold Coast, owns about 32 per cent 
of the stock of Cape Coast Exploration (in Namaqualand), all 
the stock of Sierra Leone Selection Trust, has a monopoly of 
the diamond possibilities in Nigeria and a large interest in 
Minafro operating in French Guinea. Due to its wide holdings 
the company has a good assortment in sizes and qualities to 
sell. Selection Trust, Ltd. owns a heavy interest in the company. 

The Company in the Gold Coast employs about 18 whites and 
1400 blacks. The Company does not give out production figures 
but in 1935-36 it probably exported some 1,100,000 carats. Nine- 
teen thirty-five and thirty-six are reported to have had a normal 
year in its Gold Coast operations, the large increase in profit 
having been due to the substantial increase in dividends re- 
ceived from Sierra Leone Selection Trust, Ltd. In 1937 a re- 
ceiving and broadcasting station is to be installed at the 
Akwatia camp, Gold Coast. Investigation of possible dia- 
mondiferous areas continue. In November, 1936, the capital 
was increased to £850,000, each ordinary shareholder receiving 

(Please turn to page 63) 
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one new share for each two formerly held. As of June 30, 1936, 
current assets (cash £405,250) totaled £436,119, in addition to 
£226,691 in investments, and current liabilities £261,173 includ 
ing final dividend for the year. 

Recent operating data follow: 





Year ending Total Net 
June 30 Revenue Profit Dividend 
1932 £115,375 86,562 £ 74,933 
1933 186,634 161,406 62,444—25' 
1934 268,953 234,204 124,889-—50% 
193 261,067* 236,395* 145,5 f (les 
1936 384,612 335,953 175,947—70% (free 


*Includes dividend distributed by Sierre Leone subsidiary 
vious to June 30, 1935. 


West AFRICAN DIAMOND SYNDICATI 
West African Diamond Syndicate (chartered in 1923) pro- 
duced in the calendar year, 1936, about 239,800 carats, a slight 


decrease from that of the previous year. 
Recent operating data follow: 


Production Gross 
Year ending Carats Revenue Profit Dis 
March 31, 1933 229, 801 £41,700 £26,528 ] 
March 31, 1934 .... 218, 7,499 19,298 
March 31, 1935 259,900 1,150 18,603 
March 31, 1936 248,800 $2,787 26,32 


While the 1935-6 production was less than that of 1934-5, a 
reduction of 2.2d. in working costs per cubic yard and a slightly 
better sales price resulted in an increase in profits. Assets, con 
sisting of cash: £29,151; diamonds on hand, £10,399; stock, 
£909; debtors, £1858, and investments in subsidiary companies 
£24,765, totaled on March 31, 1936, £67,082 against liabilities 
of £4,295. The company has equipped one of its alluvial gold 
properties. 

SoUTH-WeEsT AFRICA 

While diamonds were not found in South-West Africa until 
1908, Mr. Mills Davies, an English mining engineer, located 
a kimberlite pipe in great Namaqualand as early as 1889 

The mandated area of South-West Africa has been particularly 
hard hit by the world depression, as its revenue was largely 
derived from diamond and copper mining, diamonds normally 
accounting for from 45 to over 60% of the exports. 

Thanks to the fine stones being recovered by the Consolidated 
to the north of the Orange River the size of the stones has 
notably increased since 1931. At the end of 1935, 1823 blacks 
were employed (December 31, 1934, 751). Stocks on hand at 
the end of 1935 insured sales to the minimum quota of £500,000, 
but this sum was doubtless exceeded in 1936 (exports for first 
half of 1936 were £411,670 as opposed to £206,053 in the cor- 
responding period of 1935). The average depth of overburden 
was reduced from 2.5 meters in 1934 to 0.88 meters in 1935 
Three areas, Kaokoveld, Walvis Bay and Rehoboth, remained 
in 1935 closed to prospecting. 

The only producer is the Consolidated Diamond Mines of 
South-West Africa. 

Morkwa Ltp 


In the year ending June 30, 1935, Morkwa Ltd. spent £2,479 
on development. It holds under concession 6,452 acres. The 
Continental group who worked by a sub-lease part of the com- 
pany’s ground have dropped it, but are negotiating for another 
area. In 1935-6, the company sent out a small plant for a 
working test and, as the results were encouraging, a more 
eficient plant has been ordered. Development is progressing on 
the company’s gold claims. 


CONSOLIDATED DIAMOND MINEs OF SOUTH-WeEsT Arrica Ltp 


This company has a monopoly of the diamond deposits of 
South-West Africa. It is administered by De Beers Consolidated 
Mines Ltd. Its alluvial mines which were shut down in 1932 
were reopened (Area “G” and Bogenfels) on a limited scale in 
February, 1935, and have been operating since. In the “G 
area, plant has been modified so that it can treat the cemented 
gravels of the marine terrace. Additional stripping plant to 
handle sand overburden was installed in 1936; 128,464 carats 
were produced in 1935 and 184,873 carats in 1936. The two 
areas worked are to the north of the mouth of the Orange River, 
where development in the Orange River in the past four years 
has opened up promising deposits of fine stones. In consequence, 
while prior to 1931 the diamonds produced in this mandated 
area averaged 5 to 7 per carat, the average now exceeds 1 carat 
It is understood that the scale of operations will be increased 

(Please turn to page 64+) 
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| in the near future. During 1936 the Second Mortgage Deben- 


tures were reduced to £53,100. On December 31, 1936, Invest- 
ments were £1,179,519 and other assets £635,071, against lia- 
bilities in addition to the debentures just mentioned of £414,063. 
In 1936 mining profits, dividends and sundry revenue were 
£829,727 (after costs of £380,525) and debenture interest, de- 
preciation premiums on debentures redeemed, and South African 
income taxes totalled a further £64,616. At the year end, 287 
whites and 1,968 blacks were employed. 
Figures of operations follow: 


Year ending Sales Diamond Net 

December 31 Carats Sales Profit 

a a eee ae a eiem £159,107 £ 18,673 (loss) 
SS as ae 149,582 141,618 64,708 ( “ ) 
PPO o52.66 sks Keene Neen 308,972 331,980 81,113 (profit) 
he, ee eT ee rer 546,111 505,953 186,223 ( “ ) 
ERE EO ER ee Ore eee Fe oe ee eaxn1 ¢ * 


*Before payment of deferred dividends of £1,092,000. 


The Union Government has allotted to De Beers and Con- 
solidated a part of its quota, limiting its own sales to an amount 
required to meet its working costs at Alexander Bay. The 
Company’s sales quota is said to be about £800,000. The Com- 
pany paid on arrears due on its preference shares 434d. on 
June 30th, 1936, and 4s.144d. in November. The cash required 
was partly derived from 1936 earnings and partly from the sale 
of certain shares held. The remaining arrears (4'4d.) were 


| paid off on Feb. 15, 1937. 











SIERRA LEONE 


The rise of Sierra Leone as a diamond producer has been 
rapid; the colonial Geological Survey found stones in two 
localities in 1930 (Kenja River and Kono district); the Con- 
solidated African Selection Trust, Ltd. (q.v. under Gold Coast) 
began prospecting in 1931 and in 1933 it was given a monopoly 
of the diamond fields of the colony which it exploits through 
a subsidiary, Sierra Leone Selection Trust (capital £150,000 in 
5s. shares). The colonial government participates in the 
profits. The field, undoubtedly, of first importance, produces 
stones with a good range as to quality, shape and size. Both 
gem grades and bort are recovered, most of the stones being 
of good size. The life of the field is likely to be a long one. 
The Company paid an initial dividend in 1935. 

Diamond exports from Sierra Leone have been as follows: 


Value 
Carats Value in £ per Carat 
Oct.—Dec., 1932 ..... Fak seth ema 748 £ 1,497 40s. 
er eee ee a revs BOwOr 73,266 54s. 5.8d. 
Pee savea eae ne ‘ .s ee. Shela 344.565 «cases 
Pee eee eee Piiekied acs et 402.065 reves 
466.026 ; $$ <eee«s 


TGR H=FIG, TOSS sib cn cows 


The 1934 production is estimated at about 65,000 carats and 
that for 1935 about 250,000 carats. The 1936 production must 
have been some 450,000 carats. The Colonial revenue derived 
from the diamond deposits in 1936 exceeded £110,000. The 
principal centers of exploitation are Shongbo, near Yengema 
and Sofadu. 

At the annual meeting of the Consolidated African Selection 
Trust, Ltd. in November, 1936, it was stated that the main 
program of plant installation and camp construction for whites 
and blacks had been completed. It is understood that three 
8-ft. pans have been installed. In March, 1936, gold and dia- 
monds smuggled out of Sierra Leone by a Syrian were seized at 
Marseilles. 


TANGANYIKA TERRITORY 


The diamond production of Tanganyika Territory continues 
small, the 1936 exports having been some 2700 carats, worth 
some £5,900. The total production to date has been worth some 
£400,000. The largest stone yet found weighed 92% carats. 

In cleaning up the Mabuki Mine (Kwimbi district) Tan- 
ganyika Diamond and Development Co., Ltd., recovered 298 
carats from 7116 loads washed in 1935. A subsidiary is pros- 
pecting near Nzega and produced 1049 carats from 9908 loads. 
Kimberlite- pipes occur in the vicinity. At Kizumbi, Messrs. 
Hudson, Hewer and Thompson, in 1935, recovered 99 carats 
from 2253 loads. A little prospecting was done in the Singida 
district but prospecting in the Mwanza district ceased in 1935. 
The diamond possibilities of the mandated area are not ex- 
hausted but the deep overburden renders prospecting expensive. 

In the year ending June 30, 1936, Tanganyika Diamond and 
Gold Development Company showed a loss of £47,328 mainly 
from expenditures on properties now abandoned, while now 
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mainly a gold mining company diamond prospecting was con- 
centrated largely on the Ussongo and Kizumbi properties. At 
the former property the kimberlite pipe was prospected; at the 
latter some 500,000 loads of gravel of unknown grade was 
located. The diamonds are believed to have come from two 
pipes one large, the “Sultan” and the other small, Kizumbi. 
Preliminary development suggests that the former is too low 
grade to pay while the latter is too small to be commercial. 
Promising looking pipes and gravel have been located some 20 
miles East of Kizumbi. 


BRAZIL 


Brazil’s diamond production is difhcult to gauge; the exports 
are small but as stones are cut and sold locally and in addition 
stones are smuggled out of the country the production is doubt- 
less much larger than the reported exports suggest. In 1935, 


Brazil exported 21,000 carats of carbonadoes valued at $630,000 | 


or per carat $30 (1934 about 14,200 carats worth $300,000 or 
an average of $21.13 per carat). The Imperial Institute of 
London estimates Brazil’s production in 1935 as 39,100 carats 
worth £290,000 (£7.8s.4d. per carat). 

In 1936, the Boa Vista and the Campo de Sampaio upland 
mines and the alluvial mines, Marie Nunes and Ilha near one 
another on the Rio Jequitinhonha, were operated in the Dia- 
mantina district, Minas Geraes. Matto Grosso also produced 
a considerable caratage with Western Minas Geraes and Goyaz 
a smaller amount. Including stones smuggled out of the coun- 
try the 1936 Brazilian production probably slightly exceeded 
100,000 carats. 


BriTIsH GUIANA 


Diamond production in British Guiana which reached a peak 
of 214,474 carats in 1928, continuously declined till 1935 when | 


the production slightly increased. 


The decline is in part due to the exhaustion of the more | 
readily accessible deposits and to the greater attention paid by | 


the local placer miners (“pork-knockers”) to gold mining owing 
to the high price received for the latter. 
In February, 1937, the discovery of a large stone, variously 


reported to weigh 93 and 203 carats by a “pork-knocker” | 
precipitated a rush to the diamond fields. This stone is prob- 


ably the record one for the field. 


FRENCH AFRICA 


“Minafro” is a French company in which the Belgian com- 
pany, “Cie. du Congo pour le Commerce et Industrie,” is in- 


terested and in which Consolidated African Selection Trust has | 


an important participation. It began diamond production late 
in 1936 in Southwest French Guinea, and in 1936 probably pro- 
duced some 13,000 carats. Exports from French Guinea in 
October and November, 1936, were 5490 carats. 

The Compagnie Miniére de |’Oubanghi Oriental, essentially | 
an alluvial gold mining company, operating in French Equatorial 
Africa, to the Northwest of the Belgian Congo (40 deg. 30 N. 
16 deg. E.), continued its prospecting for diamonds and in 
1936 began exploitation on a small scale. Its present produc- 
tion of about 200 carats a month is sold in Paris. The stones 
are small but of good quality. 

A few diamonds have been found on the Ivory Coast (Bia | 
near Aboisso and in the rapids of the Sassandra). 


MISCELLANEOUS OCCURRENCES 


Late in 1936 it was reported that the Arkansas kimberlite 
deposits of Pike County might reopen. The apparent all-time 
production of this field has been some 48,000 diamonds weigh- 
ing 12,000 carats (average 1%4-carat per stone). 

India in 1934 produced 2480 carats, worth £9,211, and in | 
1935, 1401 carats valued at £4,200 (60 shillings a carat). In| 
1936, Ahmedabad business men obtained a diamond mining 
concession in Panna, in which state practically all the diamonds 
are mined. The concession covers 10 square miles and is good 
for fifteen years. 

In Borneo, in Martapoera province alone, about 1000 dia- 
mond mining permits are issued annually. Recent productions 
follow: 


Year Carats 
i , MEET Murettbeeeecenns ‘ed . 447.25 
Do ee * P Mart «ec ae 
c/a . ‘4 ; ~ “an 
| ; ; : ~.. 445 
1934 .. , ‘ .. 1,04€ 
1935 gh ‘ ac ee 
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No leakage. No clouded mirror. Covers are beauti- 
fully enamelled in the correct costume shades. Orna- 
mented with jade, lapis, carnelian, etc. 





¢ SILVER AND GOLD BRACELET CHARMS 


in a wide variety of intriguing designs—all interesting, 
some humorous, many mechanical. 


) Walter Lampl 


Creators Of The Unusual—As Usual 
COPYRIGHT REG. NO. 13280 
PRECIOUS STONE JEWELRY and GOLD and SILVER 
NOVELTIES 


20 West 47th Street e New York 





























































































main street floor sales room, looking toward the front 
t-in wall cases and the always locked front grill door 
different from the usual fittings. To the right and left 


front door are small conference rooms where patrons 


their jewelry in privacy 


ie that select list 


of really fine exclusive jewelry stores of the world, a new 
one has been added. That of Trabert & Hoeffer, Mau- 
boussin, Inc., in Beverly Hills, Calif. 

Located right in the heart of one of the most important 
communities in the country, when it comes to the appre- 
ciation of fine jewelry, this most unusual jewelry shop is 
well patronized by a very select clientele from movieland. 

A brief description is given, as the pictures illustrate 
the type of establishment far better than words. A two 
story white marble front. Aluminum name signs and 
pilasters, all of which are illuminated with indirect light- 


The two story jewelry store of Trabert G Hoeffer, Maubous- 

Inc. A white marble facade, invisible windows, a barred 

ll front door make this an imposing jewelry store from 
the street 











ing. Invisible windows. All interior side cases built in the 
walls. A skylight cut just like a huge diamond. Skylight 
and railings on the second floor and stairway railings all 
in aluminum. A private cocktail bar. A grilled street 
door which is always kept locked and guarded by a white 
jacketed colored butler. Smart? Exclusive? Rather!! 

To this jewelry shop come the real movie folk who 
are particular in buying only the very finest type of jewelry 
and gems. Come too, the local townsfolk who may be 
interested in the nice things. Many notables from afar 
have heard of the kind of merchandise carried and are 
interested. 
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has been adopted as the 


OFFICIAL TIMEPIECE ,., 


AMERICAN AIRLINES: 


from Coast to Coast! 


JLOVA WATCH TIME IN EVERY HOME IN 
r > WERFUI L RADIO STATIONS BROADCASTING B-U-L-O-V-A 
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BULOVA .. . Official 


first ROUND-the-WORLD AIR 


IR MAIL completely around the world for 
the first time in history .. . and the entire 
flight officially timed by a Bulova Watch! 
Starting from Newark on April 20th this Bulova 
Watch was transferred from pilet to pilot along 
with the mail . . . to Guam, to Hongkong, across 
India and Egypt, and through Europe to London. 
Dick Merrill flew it back on the return flight of 
his round trip trans-Atlantic flight. 


Crossing twenty-seven countries, five oceans, 


. a Bulova Watch helped make 


four continents . . 


history! 


LS ROUND 






timepiece.”’ 


- 


7 att 
ne 
Z » 





Two major events in aviation history, both officially 
timed by Bulova! When accuracy is essential, Bulova 
is chosen. 


This timely news will be broadcast over 122 powerful 





BULOVA WATCH COMPANY 


BULOVA... Official TIMEPIECE 


“My Bulova wristwatch kept perfect time, re- 
gardless of changes of temperature and adverse 
magnetic conditions Its really a wonderful 


Bigs aNraaue 



















TIMEPIEGH 


TRIP TRANS-ATLANTIC 


tre 
tay 





radio stations, reaching every home in America. This 





radio advertising will sell watches for you . . . Tie in by 





featuring Bulova in your windows and in your newspaper 







advertising. Send for free newspaper mats. 






FIFTH AVENUE ~ NEW YORK 
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79.75 


Platinum : - 
$-8 point Woes 
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74.00 
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67.50 


2 COLSX8"NEWARK N.J. 














ae ee eet ee [| On Sale To-morrow 


a Month Interest Charge 


NIsaewen 


lifetime require greeter trust in 





the integrity of an institution than 
the investment in engagement 


s. Brock and 





13) Mi :}- (0) 


AVE RNER HIGt 





nally guer 
ntee your selection tor quality 


eod value 





Solitacres pretured - from $100 to $723 
Wedding rings - trom $42.90 to $175 


- . TERMS: NO CASH DOWN — $10 A MONTH 
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Ann Cowpa¥® Te WEI DY 
cas anaaune SLAVICK EWELRY 
60 GC. SEVENTH STRSET Orem saruroars co | 


BEVERLY HILLS 4 
Gevemsencenes canes 427 WEST SEVENTH @ LOS ANGELES |i 


Wedding Ring Ads 


Weddings are sacred! Shout 


price... competitive claims . .. and easy payments 





if you will, in selling watches, silverware, or other mer- 
chandise which is purchased with these things foremost 
in mind. But let there be dignity in wedding ring adver- 


S 


tising. “The sentiment which is attached, naturally, to 
(- View Series 0/ 


a wedding ring makes the buyer less “bargain conscious’’ 
and for this reason a different approach than the usual 
selling tvpe of ad is necessary. Your ads should reflect 
t’’ traditions 





vour taste, your consciousness of the “corre¢ 


in marriage forms—your dependability. 


(Please turn to page 132 
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ne DI | : 

He kamnond & dt Telienene r $7450 the Pair 

| \ - 7 hdl r r ven : 7 
<r . { ° o ae (... $1.50 a Week) 
Sains \ edeling Kings SALE \‘ Or—any of the Rings—Singly—$1 a week 


CON 3 —IwmMN Two Three New Engagement Rines Designed to 

$20 to $300 Bays Dre ew Engag any ngs Designe 
Illustrated rings ONLY Match the ONE W edding Ring 

-aeptine RIVALS add an entirely new feature to diamond buying — Beautiful Companion 


7-DIAMOND NEW DOVETAIL ship — with the one wedding ring matching any of the three engagement rings 


that are “alike in a way yet are as different as different fancies may require 


= of the rings can be bought separately, its mate obtainable at any time. Each 
, , solitaire has seven finest white diamonds with fve in the matching wedding band. 
2 These rings are sold on/y at Barr's. Study each design carefully _ they are Rivals 
fF Liq Lng in beauty and charm. White or yellow gold with perfect blue-white diamonds 


BARR‘ — for Finest Features — FIRST 


$ 95 This new method of matching diamond rings is just another 
example of what LEADERSHIP means in securing quality and 


style facts worth considering when you are buying diamonds 
and jewelry. Lowest cash prices assured when buying at Barr's 





Othere—$19.75 $35 $100 $150 to $1,000 
NO MONEY DOWN « 50< A WEEK Reterred— Weekly or Monthly—Payments 


* SMART design of Solid Natural Gold with White Gold Four ‘City-Wide’ Stores — To Serve You 


Thd heide whe wees @ Deneve ‘ : @ for the 7 wtuz-warre meanomne! It's called the EATABLIONED 1083 @ 
needs never question the qua F mest hal: “DovETAR” because of the novel mannerin which the Dis- 
ntur have served the discriminatin monds are set. Two days only, $1495 No mail or phone | 


orders. I 
MO MONEY DOWN, 50 cents « week! See Rat once! Jewelers © Silversmiths 


| GEN SLE 1018 CHESTNUT STREET 28 SOUTH é9%th STREET 

( IR = Ji, ES in Opeceite Chestnut Street Opere Meuse Uooer Darey— Opperite Taper Theatre 

ee Oe 4 ZEOSERMANTOWN AVE. — 4480 FRANKFORD Ave. 
JEWELERS Corner Sth and Broadway, Los Angeles 


435 WEST SEVENTH AT OLIVE 
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the Vidous Mile 


INDEX KRING 
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Importers & UM MANE KHG 
Cutters of | 


WIDOWS to show their 
respect for the 
GENTLEMEN 


deceased one, 


LADIES who has passed 


DI A M O N D S Bele 


HOW OFTEN PEOPLE INQUIRE 
3AGUETTES 


Is she married?” 
All Sizes (sk TWO RINGS IN ONE 


FA N ( | LS j ; The yellow gold band 


represents the wedding 





Various Shapes in Pairs eT 4 ring; the white gold band 


630 FIFTH AVENUE |f ee 


either by death or divorce. 
International Building New York 


ANTWERP: PARIS: AMSTERDAM: | Sa aaa EE SEDO) OVE n-ne) 


. : /Nanufactured ‘ 
27 Avenue De Belgique 5 Square De L'Opera 2 Tulp Straat and Distributedby 9.0. BOX 300, WHEELING, WEST VA, 








PREPARE AS A REGISTERED JEWELER 


Leading retailers in largest to smallest communities are 
now offering to customers—accurate, proven knowledge 
of their merchandise—better buying and selling methods 
—greater financial stability due to increased profits 
Increase your business by this and the display service 
furnished when examination is passed permitting the 
use of the emblem below. 





SIGNIFIES A NATIONAL RECOGNITION OF YOUR IN- 
TEGRITY AND A GENERAL SCIENTIFIC KNOWLEDGE 


of diamonds, other gems, precious metals and jewelry 


- Your customer against unethica! 
merchants. 

Protects Your reputation. 
| Against expensive blunders. 
("National approval of your ethica! 
standing. 

Your knowledge of merchandise 
Proves Your diamond grading ability. 
Knowledge of economical mer- 
L chandising. 





Self-confidence 
Outstanding position in commu 


e 
Builds nity : 
Customer confidence. 
Increased profits. 


Write today for descriptive pamphlet. 


THE AMERICAN GEM SOCIETY 


555 So. Alexandria Los Angeles, Calif. 
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H.1.A. Convention Held in Washington, D. C. 


WasHiInctTon, D. C.—At the annual meeting of the 
Horological Institute of America held at the National 
Academy of Science, 2lst St. and Constitution Ave. 
N. W., on May 24, the following officers were chosen 
for the ensuing year: President Harrison F. Babcock, 
Cleveland, Ohio; First Vice-President John J. Bowman, 
Lancaster, Pa.; Regional Vice-Presidents, First Area 
Jacques Le Roy, New York; Second Area, William C. 
Donnelly, Baltimore, Md.; Third Area, 5S. George 
Cochran, Nashville, Tenn.; Fourth and Fifth Areas, 
(not named); Sixth Area, Roland C. Wilson, San 
Diego, Calif.; ‘Treasurer Edward H. Hufnagel, Mt. Ver 
non, N. Y. Additional members of the Executive Com 
mittee, Frank C. Beckwith, Lancaster, Pa.; Fred G 
Gruen, Cincinnati, Ohio; Frank D. Urie, Elgin, Ill. 
Paul Moore, Washington, D. C., continues as executive 
secretary and Ralph E. Gould, Washington, D. C., as 
corresponding secretary. 

The members of the present advisory council whose 
terms expire in 1937 were re-elected except for the sub 
stitution of Francis R. Bentley, Chicago, for J. Freeman 
Swett. 

The morning session began at about 10.30 a.m. and 
was devoted to the reading of reports, the address of 
President Babcock and discussion on matters of importance 
to the Institute. 

President Babcock welcomed the members with a short 
address and introduced Mr. Pierce of the Bureau of 
Standards who congratulated the H.I.A. on its success 

‘Telegrams and letters were read from a number of 
members of the trade interested in the H.I.A. including 
one telling of an accident to George Wild who was 
unable to attend the convention. 

The report of Treasurer John J. Bowman showed that 
the Institute had been conservative in expenditures and 
had kept within its budget. 

Jacques Le Roy submitted the report of the Certifica 
tion Committee which was followed by the report of the 
Educational Committee submitted by John J. Bowman, 
chairman. 

A discussion on how to increase membership brought 
the morning session to a close. 

In the afternoon the speakers included Charles T. 
Evans, secretary of the A.N.R.J.A., and Howard L. 
Beehler, whose address appears on pages 116, 117, 119 
and 121 of this issue. 

The banquet was held in the evening at Schools Cafe. 


Diamond Industry—1936 


(From page 65 


New South Wales, according to official figures, produced no 
diamonds in 1935. 

Southern Rhodesia produced in 1936, about 1034 carats 
worth say £48. The last previous production was 12 carats 
(£20) in 1934. Up to date the crown colony has produced 
15,843.1 carats of diamonds worth about £75,343 and othe: 
precious stones to the value of £8,065. This has been largely 
the output of diggers of Somabula gravels. In September, Si: 
Ernest Oppenheimer stated that De Beers Consolidated Mines 
which has the right to all diamonds in the territories of the 
Chartered Company, was contemplating the expenditure of ad 
ditional monies in the further search for diamonds in Rhodesia 
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DIAMOND 
SCHICKSNAPS 


GOLD 


ae 


and 


j 


PLATINUM \_»/ 

for you) . s 
CULTURED > 
PEARLS : 


*« P 
HARRY ¢. SCHICK, INC - NEWARK. N. J. 





Send for an assortment 


DIAMOND 


SCHICKSNAP$ 


‘Hn 


GOLD 


and 


PLATINUM 
for you) 
CULTURED 
PEARLS 


* , 
HARRY C. SCHICK, INC * NEWARK, N. J. 


" 


Send for an assortment 


DIAMOND 
SCHICKSNAPS 


GOLD 


and 


PLATINUM 
for you 
CULTURED 
PEARLS 
*« ry 
HARRY ¢. SCHICK, INC - NEWARK, N. J. 


NEWARK, NEW JERSEY 


Me 


FINE GOLD JEWELRY 


Pen Knives... Brooches ... Bracelets... 
Link Buttons...Scarf Pins... Crucifixes 
Waldemars 


York Showroom: 347 FIFTH AVENUE 
A 

































































SEMI-PRECIOUS 
STONES 


VAT A ee ee a £2) 1,6 4218 








FOR SALE 


Modern Jewelry store located right in the heart of Los 
Angeles downtown retail shopping district. Established 
in 1920. Cash and credit business which has always 
been conducted on the highest ethical standards. Busi- 
ness is paying good returns and will stand the closest 
investigation. Selling on account of illness. Buyer 
have $25,000 the Address 
“F., 6438,” Care Jewelers’ Circular-Keystone, 239 West 
39th St., New York, N. Y. 


must to finance sale. 


Results— 


inspire confidence 
in the use of an advertising 


medium— 


“It is, indeed, a distinct pleasure to advise you 
of the continued success which we have en- 
joyed with our advertisement in The Jewelers’ 
Circular-Keystone. We have always found 
your publication to be the means of opening a 
number of Elanbee Dollar Handbag Depart- 


ments.” 
Elanbee Sales Co., Inc., 


23 East 2lst Street, 
New York City 


The most carefully read advertising is 
that in quality business magazines be- 
cause it covers the reader’s daily work 
and the things with which he makes his 
living. 








Know Your Merchandise 


“GEM-STONES,” by G. F. Herbert Smith, gives a clear, 
concise, but very comprehensive survey of the various 
precious and semi-precious stones used for ornamental 
purposes. Written in a most interesting and instructive 
manner by an Assistant Secretary of the British Museum 
and a world authority, it presents the history and tech- 
nology of gems, tells what they are, where they are found, 
how they are fashioned, and how they may be dis- 
tinguished. 

It offers the jeweler and his clerks an excellent means of 
fully familiarizing themselves with this interesting subject, 
and provides the answers to many questions asked by cus- 
tomers. Fully indexed, it makes an excellent reference book. 


Over 300 Pages; many tables, plates, and illustrations. Price 
$3.00. Order your copy today from— 


THE JEWELERS’ CIRCULAR-KEYSTONE 
239 West 39th St. New York, N. Y. 





























High Grade Work Our Specialty 
Prompt Mail Service 


COOPER'S 
WATCH REPAIRING 


TO THE TRADE 
48 W. 48th St. 


Telephone Suite 902 New York 


BRyant 9-4514 























WESTERMAN MFG. CO. 


RUST PROOF LINEN WATCH STRAPS 
of every description and requirements 
POPULARLY PRICED 
Also over 80 assortments of QUALITY leather straps 
Order through your jobber 





New York, N. 


136-140 W. 21st St 


Y 


QUALITY. 





Two Standard Books for 


Optometrists and Opticians 
By LIONEL LAURANCE 





General and Practical Optics 
(Fourth edition, 327 pages) 


Visual Optics and Sight Testing 
(Third edition, 502 pages) 





Price $7.50 for Each Book 





OPTICAL JOURNAL & REVIEW 
239 West 39th Street New York City 











THE JEWELERS’ CIRCULAR-KEYSTONE 


for June, 1937 
















































Edward H. Saxton 


BostoN—Edward H. Saxton, who founded the E. H. 


: Lis 1% 
Saxton Co., wholesale jewelers of Boston 52 years ago, Pn ; Q K , 
died May 15 at his home in Leominster, Mass., after a PGE NUR: JEWELERS 


short illness. Mr. Saxton was born in Amesbury, Mass., a LOS ANGBLES 





73 years ago and moved with his parents to Washington, 
1D. C., as a small child. He was educated in the Washing- 
ton schools and was a graduate of Spencer Business Col 








with a name plate of character 


Stanley Embossed Metal Seals or Labels reflect the quality 
in articles they adorn. They, themselves, convey an im- 
pression of quality. They help you to build prestige—use 
them on your boxes, or as tags attached to the articles 
themselves. They will not tarnish, scratch or discolor from 


use. Write today for interesting sample assortment. 


THE SYANLEY MFG. CO. DAYTON, OHIO 





New York Sales Office 


—_ - S Tf f] Lf y 707 Empire State Bldg 
The late Edward 1. Saxton Metallic 


Chicago Sales Office 
Seals or Labels 


"14 Westminster Bldg 
110 S. Dearborn St 





lege of that city. As a young man he came to Boston and 
entered the employ of D. C. Percival Co. 
At the age of 21 he established a wholesale jewelry 


UAE! | | 


\ WITH CLINTON 


s 





a 


business, specializing in watches, cases and diamonds, then 
located at 364 Washington Street. Early in his business 
career he purchased the business of ‘Tibbetts, Morrill & 
Johnson, successors to Morrill Bros., oldest wholesale 


jewelers in Boston. In 1912, the business of John B. 
Humphrey Co., pioneer diamond cutters of New England, 
was consolidated with the Saxton Co. and the late Edward 


W. Stone, who managed the Humphrey business, joined 








the Saxton Co. in charge of the diamond department, and 
became assistant treasurer. \ 

Mr. Saxton was also president and treasurer of the 0 40 YELLOW 
Leominster Shell Goods Mfg. Co. of Leominster, Mass - 
He was a Mason, and was past president of the Leomin 


ster Chamber of Commerce. G () L D A L L 0 Y 











The business of E. H. Saxton Co. will continue to be 
conducted according to the sound policies established by cal 
\Ir. Saxton. L. D. Cotton has been president for 31 * Phe new astonishing alloy 
vears; John F. McNamara, associated with the business COLD that dives uniloven vesslic 


tor 23 years, is treasurer. 


PLATINUM for 10kt..14kt.18kt. ONE 


Solders- Alloys 
CLARA J. BECKER aggre 


CINCINNATI—Requiem high mass was sung at St. YELLOW color, not a red. 
George church, May 8, for Mrs. Clara Jacob Becker, 
wife of J. Charles Becker, district sales manager of the 
Keystone Watch Case Co. in this city. Mrs. Becker died 
suddenly from a heart attack. Mr. Becker is owner of 


alloy is all you need for true 











Edward H. Croninger Co., manufacturing jewelers and 





for a number of years was secretary of the Cincinnati NEWARK, N. J. fata com ae 
Wholesale Jewelers & Manufacturers Association. 91-93 EAST KINNEY ST. 5 SO. WABASH AVE. 
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THE STERLING FLATWARE PATTERN INDEX 








Completely Revised 
and Up-to-Date 





we ll 





In use 
daily 
All Books by the 
are sold & leading 
CASH [fF Jewelers 
With Order & everywhere 


An absolute necessity in tracing patterns to be matched. An excellent means of suggesting pat- 
tern names to customers. 


The illustrations are printed exact size on fine coated paper. The pattern names, printed on ledger 
paper, are arranged alphabetically under one combined index—and again according to companies 
using them. 


It is arranged in loose leaf form with a durable cowhide leather ring binder. About every two 
years revision sheets (at nominal cost) can be conveniently inserted, and the work kept up to date. 














THE JEWELERS’ CIRCULAR-KEYSTONE 


239 West 39th St., New York, N. Y. 
Date 


Send THE STERLING FLATWARE PATTERN INDEX. Remittance $ is enclosed. 
We want the complete set with binder C) 


We want the complete set without binder 











NAME 
. | Without binder, $10.00 
PRICE ) With binder, $15.00 ADDRESS . FP ree ere 
STATE . ; Pe EE LO Te eee Te 
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Wedding Rings for Men in Style Again 


Call it a return to morals-or call it a cycle, men are 
wearing wedding rings this year. In modern annals it’s 
i record. 

The fact comes on the authority of W. Waters Schwab, 
president of J. R. Wood & Sons, Brooklyn, which pro 


RINGS ON HIS FINGERS 


NEWS ITEM:—“Wedding rings for men are back in style again.” 
REMINDS ME~TI HAD | paeeicp 7 NO- I JUST WEAR *F~ 





ONE OF “THOSE DARN , (tT MAWES ME LOOK 
aye ( GADGETS- ONCE! s\\ 2 MORE INTERESTING! 
Sy or Gay 
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This comic appeared in the World-Telegram after the interview 
with Mr. Schwab. 


duces 350,000 of the nation’s 1,000,000 wedding and 
engagement rings annually, says a recent issue of the New 
York World-Telegram. 

“Maybe men are giving up their freedom,” he the- 
orized. ‘Maybe they want to set an example for their 
children. It may be the reaction to the days of prohibi- 
tion when nobody cared what he did before the children. 

“The ring started as the symbol of a happy marriage 
bond, and maybe its return is just an indication of return 
ing prosperity and returning conservatism.” 

Mr. Schwab, who got into jewelry-making by way of 
writing newspaper pieces about girls’ schools and who its 
president of the Jewelers 24-Karat Club, had other facets 
in his engraving of 1937 wedding rings. 

The year’s fashions also call for matching rings 
matching the design on the side of the engagement and 
the wedings rings. ‘Chere is continued emphasis on yellow 
gold. There’s a tendency also to double the diamond ti 
atop the engagement band. 

Mr. Schwab, in a dither of delving, went back int 
history to seek the explanation for men wearing rings 
Europeans, notably Russians, Germans and Frenchmen 
have worn them for years. 

“Tt’s the substantial men who have taken on buying 
rings, so far as we can tell,” he said. ‘There are two 
ways styles are set. One is by some personality like a 
Prince of Wales. ‘The other is by the respected men ot 


the community.” 
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GOLD TOP 


ITEMS FOR MEN SELL 
... PROFITABLY 





When you think of 
Men’s Accessories 
think of GOLD TOP 
the line that has built 
a sound reputation 
over the years for 
style - rightness — me- 
chanical perfection 
and all-round value. 
Leading \Vholesalers 
sell GOLD TOP 
Knives — Comb and 
File Sets Money 
Clips, ete., in Gold 
Filled and Sterling. If 
yours cannot supply 
you, we will ship direct 
and bill through him. 


9413 Knife 
C914 Comb 
and File Set 


JEWELRY & CUTLERY NOVELTY CO. 


NO. ATTLEBORO, MASS. 


NEW YORK CHICAGO 
9-11 Maiden Lane 1104 Heyworth Bidg. 
SAN FRANCISCO 
704 Market St. 


























And Now!....... 
COMPLETE WATCHES 


Direct from the Manufacturer 
To Importers and Wholesale 
JEWELERS. 


An Extensive Line of Novelty and 
Staple Designs and Sizes in Both 
Ladies and Men's Watches. 


Create New Business with 
THE CHASE LINE 
of Movements and Watches. 


LET US SUBMIT SAMPLES AND PRICES 


CHAS EK WATCH CORP. 


68 NASSAU ST. 
NEW YORK, N. Y. 
CHICAGO, ILL 


S. S$. GOLDIN 
5 S. WABASH AVE 





é FACTORY— 
6% LIGNE BIENNE 73/4 LIGNE 
TONNEAU SWITZERLAND ROUND 
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SELECTING 
) GORHAM 
& STERLING 






“Ring Edward 


Especially popular with 1937°s brides is this leader of the 





Gorham Sterling line—King Edward! Elegant in its de- 

sign... it graces the most formal of settings. Yet it’s suffi- 

ciently simple and restrained in feeling to harmonize with 
| any bride’s new home! 


@ Not for just today— but for tomorrow and tomor- smartness of the Gorham line... doubly appreciate 
row, lovely Gorham Sterling is always the most your suggestion of ““Gorham for wedding gifts.”’ 
gracious gift for the bride. And you develop an enthusiastic clientele with 
Happy indeed the bride whose new scheme of things Gorham Sterling. 
includes any of the Gorham Sterling designs shown Make this a season of Gorham sales— Gorham 
here. There’s Gorham Sterling designed for every sure profits for yourself! The Gorham Company, 
type of bride, every type of home! 17 Maiden Lane, New York City; 1226 Merchandise 
So perfect in design, so precise in execution of the Mart, Chicago, Illinois; 140 Geary Street, San Fran- 
pattern ... customers appreciate the stability and cisco, California. 


AMERICA’S LEADING SILVERSMITHS SINCE 1831 
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Antes Hudson’s Silvertime 


this year, Minneapolis was presented with the most beau 


tiful display of silverware we have ever exhibited durin 
this annual event,’ James D. Dougherty, general man 
aver of 3. B. I {udson’s told a representatiy e of J EWELER S’ 
CiRCULAR-KEYSTONE recently. 

It was indeed an outstanding exhibit, as is indicated 
by the accompanying photographs. ‘The splendid coopera 
tion of the Silversmiths’ Guild played an important part 
in bringing about the gratifying results, according to Mr. 
Dougherty. 

Felix A. Berner, recently promoted Assistant Gen- 
eral Manager, who has handled several other exhibits 
which attracted national attention, supervised and directed 
Silvertime. His photograph is shown herewith. 

Excellent displays in the store’s six large show win 
dows, as well as throughout the store, helped make Min 
neapolitans ‘‘silver minded.” As a result, Hudson’s made 
many new friends, and the sale of silverware increased 
materially. 

Unfortunately for photographing purposes, the addition 
of four floors to the building in which Hudson’s is located, 
started the day after the displays were arranged, so the 
scaffolding and work platforms prevented the photograph 
ing of more than one window. 
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HUDSON'S 


IO 57 


SILVER TIME 


By OSCAR OPSAH| 





Phis was the one in which Reed & Barton products 
were displaved. Their wirdow was built up with ivory 
transparent velvet, with a minature Colonial home, illu 
minated, which is appropriate to the introduction of thet 
new sterling pattern, “Colonial Classic.” 

Like Reed & Barton's, the other five windows had, in 
addition to a touch of transparent ivory velvet, backed up 
with ivory silk, silk curtains and two large ferns. Win 
dow cards, of course, credited the various displays to the 
manufacturers who contributed them, one window being 
allocated to each manufacturer, including the Silversmith’s 
Guild. 

In the window assigned to the Silversmiths’ Guild was 
an educational exhibit, showing a sterling coftee pot in 
the making, with spout, handle, base, top, etc., before 
stamping, and a bar of silver worth $475. his window 
attracted much interest. 

The display of the International Silver Co. consisted 
of a church, with illuminated entrance and a background 
of lilies. A bride and bride’s maid leaving the church, 
added human interest to the display, which was comple 
mented by International’s “Courtship” tea service, and 
flatware. 

Products of the Towle Silver Co. occupied another 


window. “Tea Service by Towle,” and flatware, were 
































attractively arranged in a specially built display, with 
purple and ivory background. 

The Wallace window had a background of royal plush, 
and in it was an original painting by Oren R. Waggener, 
famed artist and illustrator, valued at $1,000. ‘This paint 
ing, “Coronation Postponed,” described an interesting 
incident in the Royal history of Great Britain, tor 
Charles II had to wait for silversmiths to make his corona- 
tion regalia before he could ascend the throne, succeeding 
Oliver Cromwell. 

Throughout the week of the Silvertime promotion, ot 
course, the atmosphere of the inside of Hudson’s was 
distinctly “silvery.” 

On the show cases in the center aisle of the store, as 
shown in the photograph herewith, were 10 Sterling tea 
services and waiters, placed on specially designed stand- 
ards. Throughout the store, 19 other tea services were 
exhibited. Along with each was a card showing its name, 
and the name of the manufacturer who contributed it. 




















@ Effective lisplay \+ 
brand-new pattern in flat 
ware was achieved in the 
irrangement of tnis attra 


tive dinner table 


So effectively did these interior displays accomplish 
their purpose, according to Mr. Berner, that hundreds 
ot persons came in to inspect them, many of them being 
new acquaintances of the firm. 

Beyond the show cases, on a table, was displayed 
Wallace’s new pattern Stradivari. So new was this pat- 
tern, in fact, that all pieces needed to complete the service 
were not yet available. As shown in the photograph, the 
table was banked with ferns. It was roped off, but per- 
mitted reasonably close inspection, so it offered a perfect 
setting for the introduction of a new pattern. Fresh cut 
flowers added a touch of spring to the picture. 

Hudson executives say the splendid cooperation of the 
manufacturers concerned was eagerly given, with the 
result that Hudson’s 1937 Silvertime was the outstanding 
event of its kind in the firm’s history. Undoubtedly those 
manufacturers will benefit, not only from the increased 
business coming from Hudson’s, but from other retail 
jewelers as well. 
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The magazines carrying Wallace Silver Shod adver- 
tising this spring .... each one a leader in its 
field and carefully selected to reach its specific mar- 
ket, are Better Homes and Gardens, Good House- 
keeping, Ladies Home Journal and Pictorial Review- 
Delineator. These magazines have a combined 
circulation in the United States of over 10,000,000. 


Wallace Sterling advertising appears in the fol- HOUSE & GARDEN 


lowing leading class magazines: House Beauti- 
ful, House and Garden, Harper's Bazaar, Town 


and Country and Vogue, having a combined HOUSE £ GARDE 





A 





circulation in the United States of 738,000. tar 
This makes a total of almost 11,000,000 against — 
the 21,000,000 native white families in the ——— 
United States. These figures show ‘'one time ‘ 
circulation only." During the spring of 1937 
there will be over 26,000,000 Wallace adver- 


tisements in these national magazines. Back- 


ing this for immediate reference and counter | 00d Housekeeping 


service are Wallace's now famous catalogs: 
Sterling Flatware, Hollow Ware and Dresser 


ie 
Silver; Silver Plated Flatware and Hollow Ware: iC f 
Silver Plated and Sterling Trophies. Wallace is pusekeepnig f 


doing its utmost to make your selling task easier. 


R. WALLACE & SONS MFG. co. je UOOd Housekeeping | 


WALLINGFORD CONNECTICUT 
: eee 


iy ; 
> *s 
' - ; 


’ 
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SUBJECT TO 50% DISCOUNT 


AT THESE SPECIAL LIST PRICES FOR JULY DELIVERY ONLY 


No. 79-13—Double Mayonnaise Bowl 
and 2 Ladles 
$10:50 Diam. 5” 






Height 3 Vs 








iti 
PorIIPPAD bax 
4 AH Pre eaeeeee ebay ies 





CAO 







Pe 
ene 


No. 214-5—Butter Dish Complete 
Height 4” $16.00 Diam. 634” 







PPPPP IAI 2 293 
PR ee g 22: 





No. 12-67—Bowl 
Height 2 Diam 
Plain or Pierced 












No. 98-29B—Sandwich Plate 
Diam. 934” 
Pierced or Plain like No. 12-67 Bow! 


$13.50 






Canterbury Salts and Peppers 


3 pair in Velvet lined case 


0.00 


No. 65-13—Jam Jar (and spoon) $4.00 
No. 67-4—Tray $4.00 


Tray Diam. 5 Height 4%" 


$8.00 






yok 
JULY DELIVERY 
CIs 


No. 76-14—Mayonnaise 
Bowl and Ladle 
Diam. 41% 

Height 2% 


$8.50 









No. 87-11—Airplane Salt and Pepper 
Length 3%” 


$7.50 pr. 










No. 28-22—Orange Juice Cup 
Height 1} %4’ 












nd Olive—Class and Silver 


Pierced-Embossed Edge 


No. 93-16—Celery a 
Diam. 912” 





$15.00 
wane SEES SE SSO SS STEUER SSSSESATT COSC eneTesESessCoNeswoeeseeseceneserEESTersa=Ensenesescecenst " 
To CONCORD SILVERSMITHS, Concord, N. H. 
Enter my order for 
29B—Sandwich Plate No. 93-1¢€ Celery and Olive ] No. 65-13—Jam Jar 

fo. 214-5——Butter Dist } N 3 Martini Mixer No. 67-4——Jam Tray 

Canterbury Salts and Pepper No. 79-13——Double Mayonnaise IWo. 28-22—Orange Juice Cur es PS 

No. 76-14—-Mayonnaise Bowl and Ladle N a Sa No. 87-1 1-—Ateglane Salt and Penner No. “ee peony Mixer 
STORE Capacity, } Quart 
ADDRESS BUYER ” 
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THE PRESIDENT 


and 
The Tydings Bi 


a 
| 


Addr Before the New Jer 


immMary of 
lewelers Association 

ity, New Jersey, on May 24, 1937, by Felix H 
ounsel ANRJA and Former Special Assistant 


A rne ( eanera 


Ritz-Carlton Hote!. Atlan 


OR more than twenty-five years past the jewelry indus- 

try has stood in the forefront of the warfare which all 
legitimate industries have been waging against the per- 
nicious practice of predatory price-cutting. 

Throughout this period this was an up-hill fight be 
cause the price-cutting chains, department stores and mail 
order houses were sufficiently adroit and resourceful to 
have gained the support of the courts, of Congress and of 
many State legislatures. 

During the past year this situation has miraculously 
changed, for 39 states have enacted laws which permit 
binding resale price agreements and the U. S. Supreme 
Court, by unanimous vote, has declared these laws to be 
constitutional. 

These laws permit the owner of a trademark to make 
a binding agreement with his customers whereby the 
resale price is established. ‘They contain, moreover, the 
very important provision that whenever such as agreement 
is made, it becomes binding upon all dealers even though 
not parties to such agreement. 

The 


transactions which begin and end within the particular 


scope of these laws is, however, restricted to 


State which has such a law. ‘They furnish no protection 
for interstate transactions. ‘The resulting disadvantage is 
obvious. 

To correct this situation, the Tydings-Miller Bill, hay 
ing previously passed the Senate last June, was again sub 
session. It 


mitted to Congress at the was a 


claimed throughout the country as a most valuable exten 


present 


sion of the benefits accorded by the Fair Trade Practice 
Acts. Its adoption by Congress was regarded as ce! 
tain until, on April 24, the President publicly declared 
his desire that further consideration of the Bill by Con- 
yress should be postponed. Everyone, except the price 
cutters, received this announcement with amazement and 
dismay, realizing that the powerful opposition of the 
President renders most unlikely the passage of the Bill 
at the present session and casts great doubt upon it future 
prospects. 

The President’s opposition is based upon his belief that 
this Bill would be abused so as to increase prices unduly. 
He quoted from a recent report of the Federal Trade 
Commission to this effect. 

The dismay which the President’s action has caused 
THE JEWELERS’ CIRCULAR-KEYSTONE 
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is based upon regret at the President thus adopting the 
arguments persistently used by price-cutters; but rejected 
by the legislatures of 39 states and, in a substantial sense, 
by the unanimous opinion of the Supreme Court last 
December, when it approved the validity of the Fair 
Trade Practice Acts. 
sion’s present report, stands the precisely opposite report 


\Ioreover, as against the Commis- 


made some years ago by the Commission and at a time 
when chains were far from the dominating position which 
they now have gained. 

The likewise 


inconsistent because only recently he approved the Guffey 


President’s action is regarded as being 
Coal Bill which permits mine operators to fix prices con- 
trary to the antitrust laws and without any State Fai: 
Trade Acts upon which to base such action—a sharp con 
When the Guffey Bill was 
pending, it was stated on the floor of Congress that it 


trast to the Tydings Bill. 


would increase the cost of coal to consumers by $100,000,- 
QOO a vear. 
the Robinson-Patman Act which is based on the same 
‘Trade Acts and the Tydings Bill, 


because intended to prevent price-cutting. 


Similarly, the President approved last June, 
principle as the Fair 


Disinterested students of the subject believe that the 
President has been misled and they hope that the efforts 
now being made to persuade him to change his position 
toward the Tydings Bill, will be successful. 

For the present, legitimate American industries ought 
to rejoice at the progress which has been made, as against 
the chaos which previously existed. “They ought to make 
full use of the Fair Trade Acts and thereby curtail preda 
torv price-cutting within the limits of each state having 
If sound reason shall prevail, the Tydings 
and the full 


such a law. 
Bill will extend this advantage nation-wide: 


victory will be won. 




















An interior 


view of Strasburg’s new store in Hollywood 


MODERN CREDIT SELLING 


By 


MAX STRASBURG 


bees entire picture of the 
modern credit jeweler has changed in the last 15 or 20 
years. We find today that the successful credit jeweler 
His 


best bet is nationally advertised merchandise, so that there 


sells quality merchandise and at competitive prices. 


can be no question in the mind of the purchaser that he 
is paving any more for this merchandise than he would be 
asked to pay in any so-called exclusive cash store, or in 
the great number of competitive credit stores that have 
sprung up within the past few years. 
Competition has forced the credit jeweler to really 
become a merchant. It has forced him to be most analytical 
offers for 


from the viewpoint of quality, of national advertising and 


in the choice of the merchandise that he sale, 
of price, but in order to be successful with the natural 
cut down of profit, working on a smaller margin of profit 
than ever before known in the jewelry business, he has 
found that his natural flow of profit depends entirely 
upon turnover. Therefore his inventory must be reduced 
to the lowest possible maximum, and working always 
toward a minimum. Besides this he finds that it is more 
practical to feature lines that carry a smaller line of 
resistance in sales. In other words, lines that are nation 
ally advertised or well known for standard of quality 
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and price give him a greater opportunity tor quick turn 
over, which is his natural profit, than unknown lines that 
might carry a larger percentage of profit. 

In doing this he brings to bear the one great problem 


A corner in the silverware department in the 
new store 
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i ~ LPI IDOD ODI OOOO MORE 


GOOD HOUSEKEEPING READERS 
ARE BUYING... than readers of any other magazines 


Stockton - West - Burkhart - Inc.—prominent Cincinnau advertising agency 
— made this investigation during April 1937 in one of Cincinnati’s leading 
jewelry stores... The Frank Herschede Company. 120 interviews wer 
taken, every one of them from women customers actually buying in the 


store. The results follow: 


SUMMARY OF INTERVIEWS 


Two questions were asked 


Question No. 1: “What magazines do you yourself read 


regularly?" 

Question No. 2: “Of these magazines is there any one in 

whose advertising pages you have particular confidence?” 
Question 


No. 1 No. 2 
Good Housekeeping Pes {9 6 
Reader’s Digest. . . . ee 49 
Ladies’ Home Journal 32 4 
Saturday Evening Post . . . . 30) 10 
Time eh es a he Oe te ee 2 
Eas. @ & 4 a a ee ‘ 19 2 
McCall’s . . ; . 16 4 
First 7 magazines only. Only magazines with a circulation of 
over 250,000 were tabulated. Details f the survey may be had 


upon request. 


Make this investigation in your store. You'll find that more women who 
are buying read Good Housekeeping than any other magazine. Display 


Good Housekeeping merchandise in your store—and SELL. 


Good Housekeeping 


Everywoman’s Magazine 








Wallace 
\) Siher Thea 
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The Strasburg Store from the street 


of the credit jeweler and that is confidence his store 


public confidence—so that the public feels assured that 
they are not paying any more for the purchase of thet 
merchandise than they would if they went to a cash 
jewelry store. 


[ believe that the day of the so-called ignorant put 


chaser is really past. It is true you may run across one 


now and then, but the average purchaser of today, 


through the medium of radio advertising, newspaper and 


magazine advertising, is pretty well acquainted with the 


thought of a watch purchase or diamond purchase before 
he comes in. If he can have the confidence that the store 
he is about to enter bears a good reputation; if the sales- 
man’s approach to that customer can make the custome: 
feel that he is going be treated honestly and fairly; 
if the store itself is clean and neat and the windows bear 
the aspect of being changed often so that the merchandise 
looks new and has interesting messages in it, I can see 
no reason why that credit store cannot be a success. 

It is my belief that the day is past when we can look 
for long profits—when we can allow a salesman to let 
the customer feel he is a “Yokel,” or the salesman him- 
self thinks he can outsmart the prospective buyer. In our 
own store we instruct that no sale is a successful sale 
unless it does two things—first, it must bring us a legiti 
mate profit, therefore all of our merchandise being marked 
in plain figures, we have simply one price, and under no 
circumstances will we allow a salesperson to cut a price, 
regardless of the amount involved or the small amount 
that they would like to have discounted. The price is the 
same at all times, and any customer coming into the store 
will be treated as honestly by the errand boy in the store 
as he would by the manager. 

Second, the customer must be satisfied. By this we 
gets all that his 
money calls for, that the merchandise in quality and 
description of that merchandise has been honest, and that 
he has made a good buy. By this [ mean that he has re- 


mean that we must feel the customer 
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ceived as good a value as he could possibly get in any 
other honest, competitive store, and that the merchan 
dise he has purchased is merchandise that we would not 
be ashamed to face 10 or 20 years from now, but instead 
would be proud to say that it came from our store. If 
both sides of the purchase can be well satisfied, there is 
no question in my mind again of the success of that store. 

Referring to turnover. Several years ago Harvard sta- 
tistics showed that the average cash store showed a turn- 
over of once in fourteen months—today the good credit 
jewelry store will show a turnover from three to five, 
and in some very well conducted stores of six times 
during the year. If you were figuring your profit on 50 
per cent of selling price the turnover of once in 14 months 
would be less than +5 per cent turnover, yet if you were 
turning your stock only three times a year and yout 
profit was only 25 per cent, you would have a profit of 
over 75 per cent gross in the year’s time. 

As you make a sale of a piece of merchandise it is eas\ 
to replace this. In our store we have a postal card by 
which we re-order. We have no two sets of silver alike 
in the store, no two clocks. In watches we have only one 
of a number except in that particular line of watch that 
we may be using as a special feature, and then we buy 
not over a half dozen. Mountings the same way, and 
we sell, we mail a postal card and re-order the merchan 
dise that has been sold out if we feel it is still a good 
enough number to keep. If not, we re-order a later model 
so that our stock is always up to the minute. 

In the opening of this new store, we are practicing this 
same economy in buying and holding our business down 
to as few houses as possible. In doing this we find that 
our business becomes very valuable to those few houses 
and the house becomes very valuable to us because they 
are willing to work with us, helping us to get merchan- 
dise that is right, and whenever an opportunity affords 
them to give us something we can offer as a special to 
increase store traffic we benefit. 
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HOW OTHERS PROFIT 


A TEMPERATURE SALE” produced 

more impor 
tant store trafhc when J. H. Bechtold 
inc., Sioux Falls, S. D., advertised as fol 
lows: “Beginning Thursday, if the ther 
mometer registers 100 in the shade, you 


laughter, good will and 


will pay the regular price at Bechtold’s 
Should the thermometer fall to 65 degrees 
your discount will be 35 per cent. Should 
the thermometer fall to 40 degrees your 
liscount will be 60 per cent. Here is the 


big sensation: Should the thermomete: 


fall to 10 degrees below zero, you can 
ome to Bechtold’s Jewelry, select any 
irticle free and get 10 cents for every 
dollar it cost originally with the artick 
ind walk out of the store—goods, cash 
wrapping and all. Sale prices of this sale 
vill be based on what the thermomete: 
gisters at noon of every day during 
this sale Ihe store had a large card in 
the window with a thermometer painted 
ym it; the card was cut out where the 
nercury column should be and a red card 
nside the cutout was shifted up and 
lown to show the temperature at noon 
Everybody saw the joker about getting 
things free if the thermometer would go 
lown to zero in July in South Dakota, 
Mr. Bechtold said. “I would suggest also 
riving a discount of 5 per cent for ever 


legree over 100. 


H.O. P. 


(;ood horses make good news in the 
nany parts of the country where interest 
s accentuated by racing, shows, fox 
1unting and polo. Worrell Jewelry Co., 
Mexico, Mo., recently had an attractive 
window display of pictures of champion 
horses that were sold by Mexico horse- 
men, and at another time the nine tro 
phies to be awarded in the Wonneman 


siallings Field Trials. 


H.O. P. 


A new and effective use for the roto 
“ravure section has been developed by 
Claude S. Bennett, Inc., Atlanta, Ga., 
ewelry firm. Instead of using space 
simply to advertise merchandise, the firm 
itilizes it to interest readers in Ben and 
Nette . . . characters whose names have 
been derived from “Bennett.” The “con 
tinuity” is written by an Atlanta adver 
tising firm. The photographs are made 
of actual models and Mr. Bennett in 
cludes members of his sales force if the 
picture demands it. Atlanta is following 
the adventures of Ben and Nette with 
almost as much interest as they watch 
those of Littke Orphan Annie or Apple 
Mary. “Don't let Nette marry that guy, 
Phil!” is often the manner in which 
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ustumers and prospects greet Mr. Ben 
nett these days. Mr. Bennett has found a 
way to make rotogravure pay big divi 
dends as well as to hold the advertising 
to a limited amount of space. 

It's an idea which can be used, how 
ever, in the black-and-white sections be 
side the regular comic strips with jus 


as much of a chance of success 


H.O. P. 


“For general publicity as well as spe 
cific sales of silver, china and potters 
containers we have yet to find a better 
stunt than our annual Garden Club 
Flower Show,” said the manager of the 
silver and tablewares section of Rora 
baughs, Hutchinson, Kan. “It takes place 
in July, when the summer flowers are in 
their prime Anyone who is not a profes 
sional grower of flowers may enter speci 
mens in as many different classes as he 
desires. We offer 


dise prizes, and there is no entrance fee 


worthwhile merchan 


Che Flower Show is staged in the table 


wares section, tables being set in the 
aisles from front to rear In some cases 
the Hower growers bring their own con 
tainers, but more frequently they are sup 
plied by us and our display of novel and 
beautiful bowls and vases results in the 
sale of many of these during the show 
The Howers brought to the store become 
the property of the firm, the greater part 
of them being sent to the hospitals after 
the show. During the exhibition there are 
always several tables set for summer din 


ners and garden lunches 


H. O. P. 


‘One of the best plans we ever tried 
for interesting people in birthstones,” said 
the manager of Gamblers, Buffalo, N. \ 
“was the engaging of Mme. Sawyer, the 
radio psychometrist, who answers ques 
tions regarding any matter troubling the 
questioner. We advertised in the paper 
that she would give audience to all who 
wished advice on one particular problem 
We had an alcove fixed for her, where 
she sat behind a small table, with a chair 
in front for the seeker of information 
There was a constant line waiting to 
consult her and while they waited they 
had a good chance to observe our lead 
ing lines. After answering the question 
Madam would ask the birth month of 
the questioner, and then present her with 
a bit of colored glass simulating the gem 
for that month. She was advised to pur- 
chase and wear one of the actual birth- 
stone gems, and to aid her in determining 


the correct gem for herself, and any 


5 





Harry R. Terhune 
Field Editor 


friend for whom she might wish to make 
1 birthstone gift, she was given a little 
the. birth- 


ard on which was _ printed 


stones of all the months 


H.O. P. 


\ unique contest helped build 
sales during April for the Duval 
Co Jacksonville, Fla 
contest were required to write the words 

\pril Diamond Month at Duval Jewel 


ry Company” on the correspondence sid« 


lramond 
lewelr \ 


Those entering the 


of a penny post card, ma ling itt in to 
the company by April 20. Those writing 
he sentence the greatest numb:r of times 
were offered prizes, a $75 diamond ring 


a $50 ring as second prize 
The con 
test served to fix two important facts in 


the minds of contestants, that April was 


as first prize 
and a $25 ring as third prize 


Diamond Month” and, even more impo! 
tant from the standpoint of the Duva 
Jewelry Co., that Duval’s was the place 


to buy diamonds 


H. O. P. 


Just a small memorandum book, but for 
Luella Pilger, of C. B. Brown Co., Omaha 
Neb., it represents fully 50 per cent of 
her yearly sales. In it are recorded every 
expressed jewelry desire made by a per 
son entering the store. “Jane Grey—ruby 
ring.” “Tom Steele—signet ring In 
stantly the person leaves the store, Miss 
Pilger records the remark. Later, when 
someone comes in looking for a gift, Miss 
Pilger gets the name if possible; ther 
pulls out her little book from beneath 
the counter, consults it as though she were 
looking for a list of novelties that might 
attract the eye of the young man or 
woman, and, finding the object named in 
her “confidential list,” shows it to the gift- 
seeker, volunteering the information, un 
der a promise of secrecy, that Miss Jane 
or Mr. Tom has expressed a wish for that 


very article 





























HERES A PRESCRIPTION FOR 


Health y Rusiness 


You'll say it's just what the Doctor ordered, when you 
see the great Chicago Gift Show to be held from 
August 2nd to 13th at the Palmer House. Three full 
floors, filled with the newest, most desirable profit- 
making merchandise the whole gift world has to 
offer! No wonder smart gift buyers more and more 
plan their seasons around these Gift Shows. For how 
else could they cover the market so thoroughly and 
so easily? 

More than 250 exhibitors—leaders in their respec- 
tive lines—will take part in this Chicago Gift Show. 
If you have attended former Chicago Gift Shows 
you know how inspiring, how helpful they are—and 
this is the best one yet! Plan to be there—and don't 
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let anything stop you. You'll find there the merchan- 
dise to make your coming season a big success. 
You'll find all the latest wrinkles, the up-to-the-minute 
new ideas in merchandising and display. You'll meet 
the biggest figures in the gift world, and you'll catch 
the pulse of the market as you can in no other way. 


@ Hours for business (except by appointment) — 
9 a.m. to 6 p.m.*Saturday, August 7th, 9 a.m. to 1 p.m. 


~ August and to 13th s 
PALMER HOUSE 
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~LAMPS AS AN 


AID [TO 


DECORATION 


Ornamental as well as useful, Lamps 


have become ae valuable furnishing 


accessory 


Dy 


E. P. HAWLEY 


he average home 


has a dearth of lamps, that is, of lamps which possess a 
definite value in the proper arrangement of the home. 
Lamps fulfill a purpose in the decorative scheme—they 
add an accent of color, of tone, warmth, or any element 
the furnisher of the home desires. 

There are lamps—and lamps, as everyone knows. Who 
does not remember the highly ornate specimens of a few 
vears ago with their heavy wood standards and bases? 
The shades so beautiful then, seem atrocious now, in com 
parison to the practical, well balanced designs available 
today. 

The old time wooden lamp with its gaudy shade fes- 
tooned with beads and questionable color harmonies came 
into vogue to throw light across the piano keys. It was 
called a piano lamp—sometimes a floor lamp. It had no 
place in the decorative scheme except to supply contrast, 
for its shade seldom blended with any other object in 





the room. 

There are still a few of these wooden lamps in use, 
and sometimes they may be seen in dealers’ windows 
pushed back in the farthest corner, bearing a tag with a 
special price for quick sale. The day of the wooden lamp 
has passed. 

The metal lamp came into existence without much 
fanfare of The first ones were scarcely an 
improvement over their wooden predecessors. They were 
practical in that they diffused light, but their contribu- 
They were built to a 


trumpets. 


tion to beauty was very small. 
price and not to a standard of quality. 

‘The modern metal lamp, however, is a thing of beauty. 
It is graceful, ornamental, and there are great possibilities 
in its design. Garishness, and the extremes of ornamen- 
tation so prevalent in earlier styles, have vanished. The 
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art of craftsman has brought out new and previously ur 
thought of beauties in the finish of the metal. 

The shade, once made so terrifying colorful in an ettort 
to distract attention from the design of the lamp, is now 
softened in tone and given a rare beauty which comple 
ments the beauty of the lamp itself. Neutral tones—soft 
browns and greys are predominant. They fit in with any 
modern color scheme of drapes, floor coverings and up 
holstery. 

Where once all sections of a room fought for attention 
the effort now is to make no one thing stand out, but t 
make an harmonious ensemble, pleasing and restful to 
the eye. Lamps are a vital accessory in this new vogue 
for beauty. 

A room without them or with lamps having the wrong 
design for the room in which they are placed is almost 
unforgivable since the home decorator of this day is 
given an unlimited opportunity to have just the right 
thing because of the variety and numbers of beautiful 
lamps now on the market. 

Many lamps today offer a variety of usages not possible 
to obtain a few years ago. Well designed units can be 
obtained for use on walls and these lamps are so con- 
structed as to tie in with the room decoration and alsé 
to furnish a sufficient amount of light. 

A recent improvement which tremendously affects the 
efficiency of lamps is the use of reflectors, affording a 
diffused light in sufficient amount to protect the eyes. 

















Smokers’ Articles for the Gift Department 


ITH just about everyone smoking these days— 

women as well as men—and with the gift depart- 
ment of the jewelry store having so many different smok- 
ers’ items in stock, it would make a very attractive and 
interesting window indeed for the department to stage 
i display consisting exclusively of smokers’ items. 

Included in this display could be all the various cute 
ind attractive cigarette and match holders in the new 
style ash trays, humidors, etc., carried by the department 
ind, in addition, there could be an offering of complete 
sets of smoking equipment at prices less than the cost of 
the various items when purchased separately. All this, if 
backed up by some snappy newspaper advertising, would 
be sure to get a lot of attention from the smokers of the 
territory and would be sure to bring more business to 
the department. 

\t the same time the gift department might find it 
worth while to distribute cigarettes to all of the callers 
during the time that the window was on display. The 
store could have some particularly good cigarettes for this 
distribution and could offer them to all of the visitors who 
were interested in smoking equipment. Or the depart 
ment could have the cigarettes so placed that every visitor 
could secure one, if desired. 

It has been the experience of numerous gift departments 
that when there ts a distribution of cigarettes to visitors in 
this way the result is to get more attention for the depart 
ment than might otherwise be the case with a resultant 


vood increase in the total volume of business done by the 


department. 


NEW. 





The dark portions on the photograph show the colors, Ruby 
and Blue, and the lighter portions show the Crystal. This is 
a new style of glass making which has not been made here- 


tofore, and the two colors blending together make a very 


striking effect. 





Certainly it will pay the department to try to secure 
more attention from smokers in this way and in other 


Wals. 


Some Swiss Watch Factories So Busy They're Refusing 
Orders for Rest of Year, Says Norman Morris 


Watch factories working at a pitch higher than during 
the pre-depression years, with orders on hand that will 
take six months to fill, was the picture found by Norman 
M. Morris, head of the watch importing firm bearing 
his name at 608 Fifth Ave., on a buying trip to the fac 
tories in Switzerland. 

“T’ve never seen such activity. Some factories will 
accept no more orders for the balance of the year,” Mr. 
Morris said upon his return May 11, aboard the lle de 
France. 

This happy prospect is clouded by impending industrial 
strikes and higher prices to the importing trade. Die 
makers had gone out on strike and a general strike was 
imminent when Mr. Morris left Switzerland. Manutac 
turers announced that an increase of 15 per cent to im- 
porters is inevitable. 

The intense activity of the factories is attributable in 
part to the exchange situation which prevailed last 
winter. When the exchange became favorable to buyers 
the factories upped their prices. French and English 
buyers, protesting the proposed rise, succeeded in having 
the prevailing prices maintained until June 30, 1937, 
and so it is to be seen that they have been rushing through 


orders to meet their needs of the future. 


PAIRPOINT ORIGINATES ANOTHER 


NEW TREND IN GLASS WARE 
BOWLS, VASES, CANDLESTICKS, PLATES, ETC. 


Entirely hand made with Ruby and Blue twisted effect made on the crystal. 


e 
New York City 


San Francisco 
150 Post Street 


The PAIRPOINT Corp 


NEW BEDFORD, MASSACHUSETTS 
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Annual Meeting of National Jewelers Mutual Fire The Dubl-Lock key ring is especially firm and secure, 
Insurance Company and has been a feature of Forstner key chains for several 


MitwavukEE—The 24th annual meeting of the policy 
holders of the National Jewelers Mutual Fire [Insurance 
Co. was held in this city on Monday, May 17, the first 
day of the convention of the Wisconsin Retail Jewelers’ 
\ssociation. About 60 were present. 

The meeting opened with an address by President 
W. H. Upmeyer giving briefly a report of the past year 
and showing the progress of the company. He was fol 
lowed by Secretary A. W. Anderson who gave more de 
tail of the business and pointed how the company has 
grown during the past 24 vears. Of the original 202 
policvholders 143 still carry insurance with the company. 
After Treasurer Henry Stecher read the audited financial! 
report three directors whose terms expired on May 17 
were elected as follows: A. C. Henschel, Henry Steche: 
\lilwaukee, and John P. Hess, Fond du Lac. 

Immediately after adjournment the directors met and 
reelected officers as follows: President, W. H. Upmevyer: 
secretary, A. W. Anderson; treasurer, Henry Stecher. 





Forstner Granted Patent on Dubl-Lock Key Ring 


: , Patented Key Rin 
Announcement has just been made that the Forstner atented Key Ring 


Chain Corporation of Irvington, N. J., has been awarded 
U.S. Patent No. 2,079,046, as complete patent rights to vears. Dubl-Lock is reported to be very popular in the 
their Dubl-Lock key ring. trade. 





nsptred by 


nalures mos gracepd crcalion:: 
EVERCRAFTS SWAN FICH TRAY 


Rare loveliness distinguishes this in- 





cidental serving piece—latest feather 


in the cap of “Evercraftsmen”. 


Pr) 1937 Glorious chrome!—and etched into 
po e P| N K T 0 W EF k catmoc fos its mirror surface like a cloud reflec- 

_— tion in a wooded lake, a white swan 
For generations, the people who have silhouette. Tray of 9” diameter. 
bought Spode are the people you would - sdiie Serves innumerable purposes and to 
like to have as your customers. Bespdet ; ™ . each, lends an air of modern hospital- 
for your copy. ity. No. 5111D. Price $6.60 dozen. 
Sole Agents and Wholesale Distributors 


COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 





3 EAST STREET ¢ FREDERICK « MARYLAND 
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Sorling 


$1.00 AN OUNCE 


Our Plan to Place Sterling in Every Home Endorsed by Leading Jewelers 


You can buy our Sterling at 70¢ to $1.00 an ounce and you let your customers invest their 
money in silver. The value of Sterling is in the weight. 





702—Butter or Hors d’Oeuvre Dish 400—Sauce Boat with Tray, 16 oz. 1002 — Water Pitcher — Applied 
11 oz. $11.00 $17.50 mount on Neck Fitted handle, 
22 oz., $22.00 





201-Bon Bon 5% oz. $3.60 104-Bread & Butter Plate—25 oz. 600—Sugar, Creamer and Tray— 


703-Pepper & Salt, 5 oz. $6.00 Doz. $18.00 17 oz. $17.00 
105—Service Plate—115 oz. Doz. $75.00 

604—Sugar and Creamer, 7 0oz., $6.00 1404—Tea Set—4 pe. Pumpkin, Hand Engraved—55 oz. 
601—Sugar and Creamer Tray, 344 oz., $2.75 $88.00 

200—Bon Bon, 4% oz., $4.00 1402—Tea Set—5 pe. English, Ebony Handles, 80 oz.. 

111—Sandwich Plate, 10 in., 13 oz., $13.00 $125.00 

300—Vegetable Dish, 814 0z., $8.00 1500—Coffee Set—3 pe. French Ebony Handles, 22 oz., 

1004— Water Pitcher—Colonial, 25 oz., $25.00 $32.00 


203—Bon Bon, Paul Revere Reproduction, 344 oz., $3.00 


Order today for June Weddings—Ask for our New Plan and a complete line of photographs. 


EMPIRE SILVER COMPANY 


EMPIRE STATE BUILDING @ FIFTH AVE. © NEW YORK 
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Minimum Retail Jewelry Sales of $375,000,000 Forecast 
for Current Year in Dun & Bradstreet’s Study of Trade 


WholesaleVolumeT hus Far 
ls 20 to 35% Greater 
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Jewelry Stores’ April Sales Up 24.6% 


Sales reported 


f Percentage change Thousands of dollars 





firms From From 








report- ipr., Var., 1p ip Va | 
an ast ear Regions and States ing 1926 1937 1937 1936 1937 | 


Little retarded by floods, sit-down 
strikes, and the more leisurely pace of 
retail distribution during April, sales of 
jewelry have continued the expansion of 
the three years preceding thus far in 
1937, Dun & Bradstreet, Inc., declared 
late last month. 

Total has ranged from 15 to 40 pet 
cent more than in 1936, with the call for 
novelty and costume jewelry the largest 
for any spring season in seven years. The 
decided shift to diamonds, high-priced 
watches, and the expensive grades of 
silverware indicates that the jewelry trade 
has started in earnest to shake off the 
harassments that have beset it since 1929. 

Based on the rising volume of the first 
four months’ trade estimates for 1937 
retail jewelry sales have been placed con- 
servatively at $375,000,000. This would 
give an increase of 29.3 per cent over thé 
preliminary figure of $290,000,000. set 
down for 1936. The latter was a gain 
of 23.4 per cent from the $234,893,000 re 
ported by the Bureau of Census for 12, 
447 jewelry stores in 1935. Should the 
1937 estimate be reached it would repre- 
sent the largest annual sales since 1930, 
and a rise of 114.3 per cent from the 
$175,066,000 in 1933. The 1929 total was 
$536,281,000. 

Proof of the widening purchasing powe1 
is evident in the extension of the 40 per 
cent increase last year in diamond sales 
Imports of both cut and uncut stones have 
continued upward, even though the 1936 
total was larger by 146 per cent than in 
1935. While retail prices of jewelry have 
been advanced from 5 to 20 per cent, fall 
mark-ups may be of a wider percentage, 
as manufacturers have yet to pass on their 
higher costs. These were some of the 
major developments revealed by a survey 
of the jewelry trade, which has just been 
completed by the research organization 
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East North Central 246 27.9 5.5 724.8 566.5 686.8 
Illinois 71 34.2 6 255.1 190.1 240.0 
Indiana 20) 34.0 16 79 3 592 75.8 
Ohio . 9] 25.2 8.5 297.5 237.6 274 
Wisconsin 54 16.7 } 12.9 79-6 96.7 

West North Central 142 10.4 6.9 300.2 271.8 280.7 
Iowa 40) 11.6 0.2 41.5 37.2 41.6 
Kansas 41 11.5 + 9.5 56.4 50.6 51.5 
Missouri 41 10.9 7 177.7 60 165.6 
Nebraska 20 8 11.8 4.6 23.7 22 0 

West South Central 84 38 7.4 2235.6 70 200 
Arkansas 10 2. 12 12g 17.( 30.2 
Oklahoma 21 19.0 5.0 25.0 1.0 23.8 
Texas 53 4.2 20.4 176.7 131.7 146.7 

Mountain 15.5 4.7 14.6 8.6 46.8 
Colorado 21 5 6.¢ 12 27 a2 4 
New Mexico and Myoming com- 

bined . 9 +16.5 0.0 13.4 11.5 13.4 

TOTAL 502 24.6 { 05.2 1047.2 15.0 

City of St. Louis 15 19.5 15 82 68 7 

City of Chicago 23 33.1 1.5 125 14.6 120.5 

Source Varket Data Section, V SN Depa fone t of Commerce 











Operations in most jewelry factories 
thus far this year have been at the highest 
rate since 1930, although some shops were 
closed on account of the tool-makers’ strike. 
Production during the first quarter was 
from 20 to 50 per cent ahead of the 1936 
total, with the output of some items larger 
by 100 per cent. Concerns manufacturing 
engagement and wedding ring mountings 
estimated the increase in volume at 65 per 
cent, and those turning out ornamental 
bars and fraternity insignia at 30 pet 
cent. Orders for emblems and sales pro 
motion awards reached a new high 

Upswing in the orders for better-grade 
watches has made some _ descriptions 
rather scarce, with manufacturers many 
months behind in their deliveries. Pro 
ducers of sterling silver and silver plated 
ware had a backlog of orders at the close 
of March that exceeded last vear’s bv 20 


to 30 per cent 


9] 


Wholesale volume thus far in 1937 has 
ranged from 20 to 35 per cent more than 
in 1936. The increase has not been con 
fined to any one line, except that orders 
for watches, mountings, and diamonds 
have been outstandingly large. Trend 
has been definitely toward the _ better 
grades of merchandise in both smalle: 
jewelry pieces and the elaborate silver 
ware sets. As fall price rises are im 
minent, advance commitments have been 
the heaviest in many years 

Installment sales during the first qua: 
ter averaged around 25 per cent better 
than for the comparative 1936 period. To 
cope with the rapidly-expanding put 
chases on the deferred-payment plan 
many old-line houses now have adopted 
more liberal credit terms. Collections on 
installment accounts were above the 
three-year average, despite the slowness 
it factory centers during the “sit-downs 
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Son Is Heir to Father’s Post as President of Empire State Jewelers’ Association 





NEW YORK STATE jewelers and guests snapped in front of the administration building of Oneida, Ltd., Sherrill, where they dined as guests of the 


Urica, N. Y.— Elevating Russel G 
Scheer of Rochester to the presidency of 
the New York State Retail Jewelers As 
sociation, a position held by his father, 
the late Emil Scheer, from 1924 to 1927 
the convention closed a two-day meeting 
at Hotel Utica, May 10-11, by selecting 
seven regional vice-presidents to replace 
the former executive committee and_ to 
intensify organization work throughout 
the Empire State. 

The new vice-presidents are: E. M. 
Baringer of Gloversville, who received a 
sterling silver after-dinner coffee service 
as retiring president, Leon Davis, Bing 
hamton; E. W. Frost, Syracuse; Edward 
Leininger, Buffalo; Alfred Morrell, New 
York, president of the Jewelers Associa- 
tion of New York; John J. Naughter, 
Albany; and Frederic W. Roedel, Utica. 
Reelected were E. Lathrop Sunderlin, 
Rochester, secretary, and Russell E. Brig 
ham, Oneonta, treasurer. 

The regional officers will meet this 
summer, then call a series of regional 
meetings to build up local associations. 

Contribution of $250 from the state as 


Hamilton Watch Co. Earnings Total 
$1,098,713 in Last Fiscal Year 


LANCASTER, Pa.—Net income of Hamil 
ton Watch Co. during the 12 months 
ended March 31 totaled $1,098,713, earn- 
ings per share of preferred stock were 
$32.44, and earnings per share of com- 
mon stock were $2.32. This compares with 
net income of $537,957 and earnings of 
$15.88 per share of preferred stock and 
of 87 cents per share of common stock for 
the fiscal year ended March 31, 1936. 
Sales totaled $6,553,246. 

For the first quarter of 1937 net income 
was shown to be $153,166, compared to 
$28,695 for the first quarter of 1936. Sales 
during the first quarter were $974,426 as 
against $493,091 for the period last year. 


J. S. BICKART. 

PiITTsBURGH, Pa.—J. S. Bickart, assistant 
manager of the Pittsburgh office of the Ol- 
lendorff Watch Co., with which firm he 
had been associated for about 35 years, 
died April 22, after an illness of only 
about ten days, from blood infection. Mr. 
Bickart, who was aged 56, was widely 
known in Cleveland, Detroit and Chicago 
and other points in the Middle West 
where he traveled extensively. Two 
brothers, W. S. Bickart, manager of the 


silverware manufacturing firm. 


sociation was voted to the Jewelery Pub 
licity Campaign, which was described, 
with hundreds of specimens of its work, 
by William D. MeNeil, New York, 
ANRJA president and publicity commit 
tee chairman. The committee seeks $50, 
000, half from retail jewelers and half 
from manufacturers, importers and whole- 
salers, for continuing the campaign 
through April, 1938. 

First-day speakers included Mayor V. 
R. Corrou of Utica, Mr. Scheer, Boyd 
Evans, assistant ANRJA secretary, who 
talked on blanket, life and fire insurance 
available to members through the office 
of the national secretary, and Charles T. 
Evans, national secretary, who spoke on 
“Our ANRJA and Its Work with ihe 
State Associations.” 

Speakers at the afternoon session that 
day were R. J. Gunder, manager ot 
dealer service, Hamilton Watch Co., 
whose theme was “The Jeweler and the 
Manufacturer,’ and Leon S. Davis of 
Binghamton, who talked on gemology. A 
practical demonstration of effective, mod 
ern window-dressing was then siven by 


Pittsburgh ofhce of the same firm, and 
Edward S. Bickart, who travels the Mid 
dle West territory for the company, are 
among the survivors. 


Checking Time 





Capt. George Rice, veteran TWA pilot, and 
Miss Dorothy Koke, hostess, check their 
Hamilton watches before take-off. 
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Kenneth N. Whatmore, general adve: 
tising manager of International Silve: 
Co., who used draped fabrics, colored 
wallboard and a few other accessories in 
the creation of eight different, dramatic 
low-cost window backgrounds. 

About 150 attended the dinner-dance 
and entertainment that night, when a set 
of silverware by International was given 
to Mrs. Baringer, the retiring president's 
lady. Mr. Roedel was master of cere 
monies. 

Tuesday morning, May 11, was given 
over to a visit to the flatware production 
facilities of Oneida, Ltd., at nearby 
Sherrill. The jewelers’ party was enter 
tained at luncheon at the Administra 
tion Building that noon, guests of Harley 
H. Noyes, director of sales. 

To each guest was given a spoon with 
the handle attractively designed with an 
Egyptian scarab, traditional emblem of 
good fortune. 

Election of othcers and reports of com 
mittees concluded the convention § that 
afternoon, with Mr. MeNeil installing the 
new othcers. 


Plans for Convention of National 
Wholesale Jewelers Association 


PROVIDENCE, R. I.—Speakers of trade 
wide prominence and a series of outings, 
dinners and other social events will be 
provided for members and guests attend 
ing the 30th convention of the National 
Wholesale Jewelers Association at the 
Providence-Biltmore Hotel here June 2-4 

Miles E. Robertson, general manager of 
Oneida, Ltd.; Harold E. Sweet, R. F. Sim 
mons Co.; Sturgis C. Rice, president of 
the New England Manufacturing Jewel 
ers and Silversmiths Association; William 
G. Thurber, president of the Massachu- 
setts-Rhode Island Retail Jewelers Asso- 
ciation; Horace M. Peck of the Jewelers 
Board of Trade; Jay G. Engel, of J 
Engel & Co.; Lloyd G. Pattee, chairman of 
the association’s trade practice rules com 
mittee; William D. McNeil, president of 
the American National Retail Jewelers 
Association, and Mrs. June Hamilton 
Rhodes, of the Jewelry Publicity Commit 
tee, are among the speakers. 

The N.E.M.J. & S.A. and the Jewelers 
Board of Trade have developed various 
convention features, including golf and 
dinner at the Wannamoisett Club. The 
group will visit the Waltham Watch Co 
plant at Waltham. 
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One Per Cent of Advertising Fund 
for Jewelry Publicity Urged by 
Washington R. J. A. 


racoma, WasH.—The Washington Re- 
tail Jewelers Association, in an enthusi- 
astic convention held at the Hotel Win- 
throp here, May 16, 17 and 18, with more 
than 125 registered, gave complete en- 
dorsement to the Jewelers Publicity Cam- 
paign. 

Ihe resolution, submitted by a commit- 
tee headed by Harry F. Arold, president 
of the Seattle R.J.A., read in part: “We 
realize the benefits accruing to all 
jewelers through the efforts of the pub- 
licity committee ... and favor a subscrip- 
tion of at least one per cent of total an- 
nual advertising appropriations (when 
such equals $1,000) of each and every 
retail jewelry store in the United States.” 
It also urged all other branches of the 
industry to support the movement. 

Simon Burnett, Seattle, was reelected 
president and named delegate to the 
A.N.R.J.A. convention. John Penn Fix, 
Spokane, and Jorgens Nelson, Bremerton, 
vice-presidents, were reelected. As a spe- 
cial tribute Dr. W. J. Hindley, Seattle, 
named secretary-treasurer for the 15th 
year, was voted an increase in salary. 
Ben Tipp, Seattle, was reelected trustee. 
New trustees are G. A. Dunbar, Yakima, 
and J. L. Cundiff, Walla Walla. 

The highlight of the convention was 
the address by Arthur H. Dibbern, Glen 
dale, Cal., regional vice-president of 
A.N.R.J.A., who told of the national as- 
sociation’s part in the fight against the 
return of the manufacturers’ excise tax. 
While speaking, Mr. Dibbern received a 
telegram that California’s governor had 
signed the jewelers’ lien bill, which covers 
disposal of frozen repair inventory. 
Jewelers may now dispose of merchan- 
dise left for repairs, after one year, by 
sending a registered letter to the last 
known address of the owner, informing 
him that unless same is called for within 
30 days it will be sold. 

Edward N. Phelan, manager of the 
Seattle Retail Trade Bureau, speaking on 
‘Labor Unions and Retail Stores,’ said 
that unionization is sweeping the country 
and that the retail jewelry trade will be 
forced to face the problem sooner or later. 

Other speakers and their topics in 
cluded: Earl Flagg, Kelso, “Advantages 
of District Organization and the Collec 
tive Advertising of Jewelry Merchan- 
dise”; Al J. Sartori, Spokane, “Trailing 
the Jeweler Brigands’’; C. Bert Clausin, 
Spokane, “Is the Jewelry Business Keep- 
ing Pace With Other Lines in the Pro 
grams of Recovery?”; Ben Tipp, Seattle, 
‘Basic Principles of Business Success” 
and C. A. Easton, manager, collection de 
partment, Seattle Association of Credit 
Men, “Information on Legal Rights and 
Statutes a Granter of Credit Should Pos 
SESS. 

JACK A. ROTH 

Los ANGELES, CALIF.—Jack A. Roth, 53 
whose sister is Mrs. Zane Grey, the wif 
of the famous novelist, for 30 years a 
traveling jewelry salesman representing 
various wholesale and manufacturing 
companies, died May 4 at his home at 
918 S. Hudson Ave., after a five weeks’ 
illness. Mr. Roth whose office was in 
the Metropolitan Building, 315 W. Sth St 
was born in New York City where h« 
lived until coming to Los Angeles about 
20 years ago. Keenly interested in sports, 
he was president of the California Speed 
Boat Co. and a member of the Southern 
California Jewelers’ Golf Association 
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WASHINGTON R.j.A. OFFICERS—Left to right, Dr. W. J. Hindley, secretary -treasurer; GC. A 
Dunbar, trustee; Jorgens Nelson, 2nd vice-president; Simon Burnett, president; John P. Fix, Ist 
vice-president; Ben Tipp and J. C. Cundiff, trustees. 


Gov. Hoffman Principal Speaker at 
New Jersey R.J.A. Convention 


ATLANTIC City, N. J.—With no less 
a personage than Gov. Harold G. Hoff- 
man its principal speaker, the New 
Jersey Retail Jewelers Association scored 
a tremendous success in its 28th annual 
convention at the Ritz Carlton Hotel 
May 23-25 

Asserting faith in “the American way 
of life”’ Gov. Hoffman told 200 members 
and guests at the gala dinner Monday 
night that “only American enterprise has 
made little Jersey the great common- 
wealth she is_ today.’ He criticized 
President Roosevelt for shelving the Mil 
ler-Tydings bill 

Bertrand A. Weber, president, pre- 
sided. Speakers Monday afternoon, May 
24, were Felix H. Levy, Paul Monohan of 
the Watson Co., William D. MeNeil, 
ANRJA president, and H. S. Mosher of 
Pinkerton detective agency. 

A board of trustees was newly created 
as follows: For three years, Bertrond A 
Weber, Ridgewood; Louis Haimann, 
Morristown, and George Fort, Trenton: 
for two vears, H. V. Paul, Newark; L. J 
Rad, Union City, and William Schoppy 
Atlantic City; and for one year, Arthut 
Reichel, Union City; Joseph Imbelloni 
West New York, and Carl Lund. East 


Orange. 


SETTLE WATCHCASE WORKERS’ STRIKE 

Wage increases of 5 to 15 cents per 
hour were granted in an agreement be- 
tween 15 New York watch case manufac- 
turers and approximately 65 striking 
workers, signed Saturday, May &. The 
employees were represented in the nego- 
tiations by James Lustig, business man 
ager of District 15 of the International As 
sociation of Machinists. The concern 
are: Pioneer Watch Case Co., Apex 
Watch Case Co., I. D. Watch Case Co.., 
Inc., Liberty Watch Case Co., Bruner 
Ritter, Inc., Acme Watchcase Co., Jacoby 
Bender, Inc., D. Ornstein & Son, Ince.. 
Elite Jewelry Products, Inc., Master 
Watch Case Co., Jacques Kreisler Sales 
Corp. and the Nuvel Mfg. Corp 


SAN Francisco, Catir.—Max Morgen 
owner of the Morgen Jewelry Co., 888 
Market St. and the Whitcomb Jewelry 
Co., 1229 Market St., died Mav 6 
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J. G. Leiner Named President of 
Chicago Jewelers Association 


Cuicaco—John G. Leiner, general man- 
ager of Benjamin Allen & Co., who has 
been associated with the trade here for 
nearly 40 vears and has alwavs given 
freely of his time and effort to the or- 
gyanization, was unanimously elected 

. “ 1 | \ 
president of the Chicago Jewelers Asso- 





John G. Leiner 


ciation—the oldest jewelry trade associa 
tion in the nation (founded June, 1876 

at the annual dinner and entertainment 
at the Palmer House, May 2 

Others elected are: Myron J. Kelly of 
Rogers, Lunt & Bowlen Co., vice-pres! 
dent: George Englehard of the National 
Jeweler, treasurer, and directors, Austin 
N. Clark of A. C. Becken Co., R. Shell 
Hulbert of Oneida, Ltd., Jack Prins of 
Son & Prins and Robert J]. Howard otf 
Baker & Co. 

Before he turned the gavel over to Mi 
Leiner, the retiring president, E. E. Mar 
shall, requested that all stand in reve 
ence while the names of members who 
had died during the last year were read 
Names were those of John R. Sproehnle 
H. C. Graffe, Leopold Edelsdorf, James 
W. Clark, Sidnev Braude, Emil Braude 
and W. C. Harris 


Each newly elected officer spoke briefly 


MippLETOWN, N. Y.—Willard 3S. Jones 
on May 4, celebrated the 50th anniversary 
of his employment with F. D. Kernochan 
Inc 


























Georgia R.J.A. Proposes Traveling Jewelers’ Organization 


To Cooperate with Retailers of State; Add New Directors 





GEORGIA CONVENTION VIGNETTES: Top left, M. Tenanbaum, A. L. Hipp, Howard L. Car- 

penter, Rudy Schneider and W. F. Chapman; top right, Alvin Magnon, J. H. Hardy, Lawrence 

Holzman and Harry Schwettman; lower left, D. T. Hardy and L. B. Holzman; lower right, 
Rev. R. B. Hayes, Miss Willene Upshaw, Mr. and Mrs. S. L. Orr and Mrs. Elizabeth Lee. 


ATLANTA, GA—With the election of 
S. L. Orr, of Macon, as president for the 
coming vear, the Georgia Retail Jewel- 
ers’ Association concluded a_ successful 
two-day convention at the Atlanta-Bilt- 
more Hotel here, April 26. Other ofh- 
cers elected were H. A. Maier, Jr., of 
the Maier & Berkele Co., Inc., Atlanta, 
vice-president, and Macon A. Brock, 
Rome, secretary-treasurer. 

The annual golf tournament at Black 
Rock Country club, Sunday afternoon, 
was in charge of Rudy Schneider, of 
Schneider & Son. Cups were won by 
C. C. Seghers, of the Gruen Watch Co., 
and W. E. Lovett, of the Walter R. 
Thomas, Inc. A stag party in the eve- 
ning was put on by local jewelers. 

Sessions opened Monday morning with 
President Lawrence Holzman of Holz- 
man’s, Inc., Atlanta, in the chair. How- 
ard L. Carpenter, president of NWJA, 
in the principal address of the day, 
stressed the importance of better morale, 
rather than better method, in the whole- 
sale and retail jewelry business. Pierre- 
pont B. Noyes, president of Oneida, Ltd., 
made a brief talk. Others who spoke 
were A. L. Hipp, of Huntsville, past- 
president of the Alabama R.J.A., H. A. 
Maier, Sr., of Atlanta, C. C. Seghers of 
the Gruen Watch Co., and Sid Brown 
of the Elgin National Watch Co. 

In the afternoon, Harry Morrill, of 
the Rawson-Morrill Advertising Agency, 
Atlanta, outlined ways to use the five 
popular forms of retail advertising: 
Direct mail, newspaper, poster, radio 
and window display. 

Alvin Magnon, regional vice-president 
of A.N.R.J.A., told of the work of the 
national association and the jewelers’ 
publicity campaign and urged jewelers 
to give both their wholehearted support. 

It was suggested that a board of direc- 
tors consisting of at least 12 or 15 mem- 
bers be formed, to cover the state and 
aid in increasing the membership of the 
association, and also that an organization 
of traveling men be formed to aid the 
association in securing members. A din- 
ner dance at the Atlanta-Biltmore Hotel 
concluded the convention. 





Peoria, Int.—Jacob Field, who oper- 
ated a retail business here for more than 
30 years until his retirement about eight 
years ago, died May 9. Mr. Field came 
to America from England at the age of 16. 





IIlinois R.J.A. Convention Hears Steps 
Described for Changing from 
Cash to Credit 


RockForp, Itt.—The story of how Cole 
& Young Co., Inc., South Chicago, suc- 
cessfully changed to a credit business after 
nearly 50 years of operation as a “cash” 
store, was told by William Gibson, presi- 
dent of the National Association of Credit 
Jewelers, as an interesting feature of the 
30th annual convention of the Illinois Re- 
tail Jewelers Association here May 2-4. 

In a comprehensive talk on credit sell- 
ing, Mr. Gibson said that every year 
after the change from “cash” to credit, 
Cole & Young did as much or more cash 
business than before the change, in ad- 
dition to much additional credit volume. 

Mr. Gibson spoke Monday afternoon, 
May 3, on the same program with Harry 
E. Stout of Springfield, who described two 
years’ operation of the divided payment 
plan in his store, and J. Willard Tobin 
of Springfield, who talked on the Illinois 
Fair Trade Law. 





Reports at the opening session, H. B. 
Schmith presiding as president, were 
given by Henry T. Mortensen, secretary; 
Henry F. Stecher, ANRJA vice-president, 
and Joe Swartz, who told of proposed 
legislation to license Illinois watchmakers. 
Guy E. Juchem of the Jewelers Recon- 
struction Corp. spoke at the luncheon 
meeting that followed. 

Tuesday morning, May 4, H. Paul 
Juergens, chairman of the Chicago Dis 
trict Guild of the American Gem Society, 
talked on pearls, and Hans J. Bagge gave 
a lecture on diamonds. Discussing pend 
ing legislation, C. G. Gilbert declared that 
because retailers in every line are in 
sufficiently organized lawmakers of state 
and nation prey upon them whenever it 
is necessary to levy new taxes. 

Window display methods were de 
scribed informatively that afternoon by 
Roy O. Johnson, display director of the 
Commonwealth Edison Co., and J. Dun- 
can Williams, editor of Merchants Record 
and Show Window. A _ resolution pro- 
tested efforts being made by wholesale 
distributors of material supplies to have 
the state department of finance collect the 
sales tax on such supplies from the re- 
tailers instead of from them, as is now 
the ruling. 

Officers were named as follows: J 
Ralph Tobin of Springfield, president; 
Carl Lindquist of Rockford and William 
Lambrecht, Jr. of Chicago, vice-presi 
dents; Henry Y. Mortensen of Chicago, 
secretary-treasurer, and H. B. Schmith of 
Clinton, Charles Jacobs of West Frank 
ford and Adam H. Bolander of Rock 
ford, directors. 

Social features of the convention were 
numerous with Miss Lou R. Anderson of 
Dwyer & Anderson in charge of the pro- 
gram for the ladies, which included cards 
and theater parties. 


ABRAM ABRAMSON 

Bayonne, N. J—Abram Abramson, 62, 
retail jeweler, died May 5 after a long 
illness. Mr. Abramson came to Bayonne 
from Russia, 31 years ago and established 
the business at 482 Broadway, which he 
conducted until the time of his death. He 
had suffered from a heart ailment for 
five years. 


Rothschild Asks Federal Authorities to Exempt Diamonds 
from Staten Island Free Port; Fears Smuggling Increase 


WasHINGTON, D. C.—Pleading that the 
Foreign Trade Zone Board reverse an 
opinion of Feb. 10, 1936, and exempt 
jewelry and precious stones from rules 
and regulations covering the free port of 
Staten Island, Meyer D. Rothschild, presi- 
dent of the American Jewelers Protective 
Association, appeared before the Board 
Committee of Alternates in Washington, 
May 13. Mr. Rothschild’s argument sup- 
plemented a brief and a letter which he 
addressed to the Board in November, 
1935, when he expressed the view that 
the Board, contrary to its subsequent 
opinion, has the power under the Foreign 
Trade Zone Act to make an exception of 
jewelry, precious stones, furs and other 
small and valuable articles, which pecu- 
liarly lend themselves to smuggling. 

Mr. Rothschild based his argument for 
exemption of jewelry and precious stones 
chiefly on the ground that they could 
easily be smuggled through Staten Island 
foreign trade zone, permitting the escape 
of import duties to the disadvantage of 
legitimate merchants who pay duties and 
taxes and loss of revenue to the govern- 
ment. He also pointed to what he said is 
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the probability of merchants from abroad 
bringing large quantities of jewelry and 
precious stones into the free zone during 
the World’s Fair in New York in 1939! 
disposing of them at wholesale, after 
payment of regular duties, and with the 
profits, returning home without paying 
taxes to which American merchants are 
subjected. This, he said, is an unfair 
trade practice of which he thinks the 
foreign merchants will take advantage 
by use of the foreign trade zone. 

Alexander V. Dye, who presided, in- 
quired whether such smuggling could be 
prevented if a wall were constructed 
around the zone, now enclosed by a mesh 
fence. Mr. Rothschild replied it probably 
would reduce the practice but that it 
would not prevent smuggling because of 
the hundreds of people and large number 
of trucks passing through the zone. He 
said there will undoubtedly be smuggling 
from these sources despite the most alert 
efforts of guards. He suggested that 
every truck and person be searched, and 
that the law prohibit entry of jewelry and 
precious stones just as it prohibits the 
entry of narcotics. 
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Mass. and R. |. Retail Jewelers 
Hold Annual Convention 


Boston, Mass.—The annual meeting 
the Massachusetts and Rhode Island 


Retail Jewelers Association which was 


he 
re 


ne 


ie 


ld in the Hawthorne Room at the 
urker House, in this city, on the after- 
yon of May 5, was followed by a din 
r at the same hotel that evening 

The convention was called to order 


shortly after 3 p.m. by Vice-President 


Bl 
W 
th 
[ 


aine Libby, in the absence of President 
’m. G. Thurber. Mr. Libby explained 
at President Thurber had been delaved 
reaching the convention meeting place 


but that he was expected later 


He then called upon J. H. Peterson 


Needham, secretary, to submit his report 
which reviewed the activities of the 


as 


sociation during the part year This 


was followed by the treasurer's report 
[hese reports were accepted and placed 


on 
fis 


file, and it was decided to make the 
cal year of the Massachusetts and 


Rhode Island Association conform with 


th 
Je 


Pr 
ch 


at of the American National Retail 
welers Association, and this was voted 
At this point in the afternoon's session, 
esident Thurber arrived and_ took 
arge of the meeting. He at once intro 


duced Wm. D. McNeil, president of the 
American National Retail Jewelers’ Asso 


Cli 
Pi 
cu 

in 
C} 
Ine 

\r 
Cli 
bl: 


the 


THE JEWELERS 


ation, and chairman of the Jewelers 
iblicity Committee. Mr. MeNeil dis 
ssed association affairs including the 
nouncement sent out by Secretary 
varles T. Evans regarding arrange 
“nts which are being made by the 
nerican National Retail Jewelers Asso 
ition to sell members of the association 
inket life insurance. He also discussed 
class ring problem and outlined the 


Call on us 





Bay State and Rhode Island jewelers dine at Boston’s Parker House 


plan adopted vy the Newburg Retail 
Jewelers Association. Consumers cooper- 
atives were discussed at some length. He 
then told the welers about the trip to 
Chicago which he had made to attend 
the convention of the United Horological 
Association of America, and also spoke 
about the joint meeting between the 
representatives of the United Horologi 
cal Association and the Horological Insti 
tute of America at Cincinnati. 

He then discussed the subject of pub 
licitv and told the delegates of the con 
vention that Mrs. June Hamilton Rhodes 
would discuss this subject at greater 
length at the convention banquet. He 
mentioned the fact that a generous sub 
scription had been received from the 
Silversmiths’ Guild 

The nominating committee submitted 
the following list of ofhcers for re-elec 
tion: Wm. G. Thurber, Tilden-Thurbe: 
Corp., Providence, president; Blaine Lib 
by, Milford, lst vice president; be) M 
Nathan, Fitchburg, 2nd_ vice-president 
J. H. Peterson, Needham, secretary and 
Frederic W. Bird of A. B. Hern Co 


Inc., Boston, treasurer 


for the unusual 


Fine diamond mounted jewelry... 
newest designs . . . obtained by 
fortunate purchases ...Now avail- 
able to responsible accounts on 
consignment ... To supply your 
requirements on special calls. 
ee ee 
Bracelets...Clips...Rings...Brooches 
...Watches...Charms...Necklaces 


... Tiaras... Precious Stones, Loose 
or Mounted. .. 


PHONE...WRITE... 
WIRE... 
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74 CARAT 
BLUE STAR SAPPHIRE 


Members of the Executive Committe: 
ilso re elected 

Following the election of officers Lazare 
Kaplan was introduced to the conven 
tion and gave an interesting address re 
garding the cutting of the Jonker dia 
mond 

The banquet of the association was 
held on the top floor of the hotel that 
evening and was attended by 125 mem 
bers and guests of the association. The 
speakers of the evening were H. § 
Mosher, superintendent of the Pinkertor 
National Detective Agency, Wm. D. Me 
Neil, president of the American Nationa 
Retail Jewelers Association and Mrs 
June Hamilton Rhodes, in charge of the 
jewelers’ publicity work. 

Following the serving of the dinner: 
introduced Mr 
Mosher who spoke about crimes against 


President Thurber 


which retail jewelers have to be on 


guard 

His address was followed by President 
Wim. D McNeil, who outlined the work 
‘f the Publicity Association and _ then 
introduced June Hamilton Rhodes 


BRACELET 
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BASKET BROOCH 
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RAYMOND ABRAHAMS 


551 FIFTH AVENUE 


PHONES: VANDERBILT 3-0457-8 
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Ban Unprepared Bunglers from the Watchmaking Profession, 
Tennessee Watchmakers and Jewelers Convention Is Advised 














CHIEFTAINS of Tennessee Watchmakers and Jewelers Association, left to right: C. GC. 
Clements, L. H. Weaver, G. R. Harding, vice-presidents; ]. E. Coleman, retiring president, 
and R. L. Parcell, president. 


CHATTANOOGA, TENN.—Tennessee 
watchmakers and jewelers in convention 
here were told by leaders in the industry 
that they must avoid the silly practice 
of price cutting, stress selling rather than 
buying, and regain the prestige of the 
great masters by banning the bunglers 
who enter the watchmaking profession 
without sufficient preparation. 

The association, which adjourned May 4 
after a three-day convention, held jointly 
with the third area district of the Horo- 
logical Institute of America, elected the 
following new officers: President, R. L. 
Parcell, Chattanooga; vice-presidents, L. 
E. Bush, Nashville: G. R. Harding, 
Chattanooga; C. G. Clements, Knoxville, 
and L. H. Weaver of Memphis, and 
secretary-treasurer, Carl Marbury, Mem 
phis. 

Next year’s convention will be held in 
Memphis, the date to be selected when 
the association's board of directors meets 
in October. 

The high point of the convention, which 
attracted more than 300, was Monday 
night’s banquet, at which Ira Templeton, 
this place, was toastmaster and A. C. 
Becken, Jr., Chicago, the © principal 
speaker. 

It was Mr. 
“get 


Becken who told the dele 


gates to down to the business of 


Control of Jewelry Appraising Is 
Sought by Arizona R.].A. 


Tucson, Ariz.—Resolutions of the Ari 
zona Retail Jewelers Association, meeting 
in annual session here, May 2, urged 
enactment of a second-hand watch law, 
and of a statute to prohibit retail jewelers 
from appraising jewelry other than for 
insurance or estate purposes. 

Officers elected for the year were: Fred 
E. Adams, Tucson, president; Adolph 
Cubitto, Globe, vice-president, and New- 
ton Rosenzweig, Phoenix, secretary-trea- 
surer. Those nominated as new directors 
were: Charles Robb, Prescott; Lloyd Gil- 
man, Bisbee; Mr. Cubitto, William Baird, 
Yuma; Mr. Adams, Mrs. Charles Bern- 
stein, Phoenix, and David Funk, Phoenix. 

J. J. Wesley, as retiring president, gave 
a report of the association activities for 
the past year. Committee reports were 
given by Charles Bernstein on legislative 
matters; by Harry Rosenzweig, on fair 
trade practices, and by George Burgess 
on horological matters. 

Ihe principal speaker was Myron A. 


You are putting too much stress 
on buying. You must give the manufac- 
turer distribution or he will sell his 
products through other channels.’’ 

The entrance of incompetent workmen 
into the watchmaking industry was de- 
nounced by W. C. Donnelly, Baltimore, 
Md., of the Horological Institute of 
America. 

Howard L. Carpenter, president of the 
National Wholesale Jewelers’ Association, 
speaking at the opening said 
price cutting was the principal force re- 
tarding progress in his industry. 

Dr. Ralph Gould, chief of the time 
section of the United States department 
of weights and measures, told the dele- 
gates of the department’s contribution in 
the successful prosecution of the World 
War through research and testing. 

W. H. Samelius, of the Elgin Watch 
college, and Walter Kleinlein, of the 
Waltham Watch Co., discussed escape- 
ments and adjustments, respectively, at a 
technical session Monday. 

J. E. Coleman, Nashville, retiring presi 
dent, presided at all sessions. Mayor Ed 
Bass welcomed the convention on behalf 
of the city, O. K. Lebron gave the wel 
come of the local jewelers and Harrison 
H. Babcock, H.I.A. president, made the 
response. 


selling. 


session, 


Everts, A.N.R.J.A. vice-president, who 
spoke on local and national activities and 
outlined the progress and program of the 
Jewelers Publicity Campaign. 


Norfolk, Va., Watchmakers Organize 
Horological Association 


NorFo_K, Va.—Thirty-nine watchmak- 
ers of Norfolk and Portsmouth, at a din- 
ner meeting May 10, presided over by 
Theron O. Sowers, voted to form a loca! 
horological association, after listening to 
addresses by W. C. Donnelly of Balti 
more, Md., president of the Maryland 
Horological Guild, vice-president of the 
Horological Institute of America and gen 
eral supervisor of time service of the 
B. & O. railroad, and by J. A. Beil. 

The association hopes to encourage 
horological guilds in all Virginia cities 
that show an interest in this work. Of- 
ficers were named as follows: Mr. Sowers, 
231 Granby St., president; Mr. Beil and 
Percy A. Jones, vice-presidents, and Rich 
ard V. Bailey, secretary-treasurer. 
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New York Diamond Setters Shorten 
Working Week to 45 Hours; 
Like New Contract 


Members of the Diamond Setters Asso- 
ciation of New York—approximately 300 
contractors who set diamonds for whole- 
sale jewelers, manufacturers without dia 
mond setting facilities of their own, and 
retail jewelers—are satisfied with a con 
tract they signed Feb. 15, agreeing not 
to work in excess of 45 hours a week, 
eight hours for the first five days and 
five hours on Saturdays. 

The setters’ specified business hours are 
from 8.30 o'clock in the morning to 5.30 
o’clock at night, weekdays, and from 8.30 
o'clock in the morning to 1.30 o’clock in 
the afternoon, Saturdays. No work is 
permitted on legal holidays or Sundays, 
and home work is banned. 

“After working under the contract fo: 
two months, the association made a care- 
ful checkup, and it was found that the 
trade has not experienced any _ incon- 
venience, nor were there any disappoint- 
ments’ due to the limited hours,’ said 
Max Weinman, 225 Broadway, executive 
member of the association. He added: 

“The Association also found that there are 
enough diamond setters for the requirements 
of the trade. However, they are of the opin- 
ion that if the manufacturers, jobbers and 
retailers do not cooperate by planning their 
work sufficiently ahead, there may be disap- 
pointments, since it is just as impossible to 
do 12 months of work in the two pre-holiday 
months as it is for a panicky audience to 
escape through a single exit of a theater on 
fire, without someone being hurt. 

“Of the long and unlimited hours the dia- 
mond setters formerly spent in their shops, 
most of the time was wasted in waiting for 
work. Since setting is one of the last opera- 
tions on a piece of jewelry, the setters were 
forced to make up for the loss of time caused 
by all other delays in the making of the 
mounting. Working long hours by artificial 
light placed an unnecessary strain on their 
minds and bodies, usually resulting in inferior 
workmanship. 

“A finer finished product 
jewelry industry and has been 
all trying times.”’ 

The Diamond Setters Association of 
New York was organized in 1933 and 
was afhliated with the National Diamond 
Setters Association until the latter dis- 
banded when the Los Angeles-San Fran- 
cisco and Chicago associations joined the 
International Jewelry Workers Union. 
Boston diamond setters, like those of New 
York, remain unidentified with the union. 

The association asserts that 95 per cent 
of all established diamond setters in New 
York are among its members. 

Officers are: Alfred Sessa, president; 
Irving Frank, Henry Nubell and Max 
Garber, vice-presidents; Peter J. Car- 
racino, financial secretary; Henry A. 
Gochman, treasurer, Irving Fischman, re 
cording secretary; Walter Ronner, busi 
ness agent and Al Abramowitz, secretary 
auditor. 


is a boon to the 
its nucleus at 


NEW MEXICO R. J}. A. REORGANIZES 


ALBUQUERQUE, N. M.—The New Mexi 
co Retail Jewelers Association which has 
been inactive for the past three or four 
years was reorganized at a convention 
at the Alvarado Hotel, here, May 4. 

Frank Mindlin, of the Frank Mindlin 
Co., this place, was named president and 
S. F. Lovett, manager of the S. Spitz 
Jewelry and Gift Shop, Santa Fe, secre- 
tary. Directors will be appointed at a 
later date. .\ membership drive will be 
instituted. 

Myron A. Everts, Dallas, Tex., at 
tended and gave a talk on the activities 
of ANRJA of which he is regional vice 


president. 
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Sruen Profits in Year Ended March 31 
Largest in Firm’s History 


CINCINNATI—Net profit of $606,575 is 
hown in the annual report covering the 
scal year of the Gruen Watch Co., 
‘nded March 31, compared with a net 
vrofit of $4,745 for the previous fiscal 
vear. After deduction of $122,569 for 
Federal taxes, the earnings wipe out a 
feficit in the surplus account of $551,901 
which existed at March 31, 1936, leaving 
a credit balance of $12,554. By June 1 the 
ompany will pay $427,707 of principal 
imount on registered debentures, reducing 
sutstanding debentures to $286,064. 

In his letter to shareholders Benjamin 
S. Katz, president, said: “The number of 
units manufactured and sold and the net 
rofit earned were the largest in the 
entire history of your company 

otal current assets of $1,907,270 and 
total current liabilities of $819,375 are 
isted in the balance sheet as of March 31. 

Ihe management hopes, Mr. Katz said, 
to retire the remainder of the debentures 
ind a substantial part of the Class A 
rreferred stock out of the current vear’s 
irnings and thus hasten the time when 
the company can resume the payment ot 
lividends to all classes of stockholders 


CHARLES W. PRIMROSE 


SaLT Lake City—Charles W. Primrose, 
owner and manager of the Primrose 
lewelers’ Supply Co., this city, died at his 
home here May 5 at the age of 60. He 
vas born in Stroudsburg, Pa. He was at 
ne time a retail jeweler in Grand June 
tion, Colo. Twenty-five vears ago, he 
ame to Salt Lake City and entered the 
ewelers’ supplv business. 


HONESTY is nota virtue 


... it is good business! 
FOR OVER 40 YEARS J. B. COOPER & 
SON has supplied the jewelry trade with 
purest and finest PLATINUM, Irid-Plati- 


num. and Gold obtainable. 


FOR OVER 40 YEARS J. B. COOPER & 


SON has paid the highest prices for Sweeps 


and Scrap Gold. 


COOPER’S POLICY of fairness and ac- 


curacy continues unchanged . . . always 


making new friends. 
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Factory: Brooklyn, N.Y. 


Our Reputation Is Our Success 





Thomas Long Co. Bowlers Win Cup 
for Keeps in Boston League 


BostoN—Organized bowling is a ven 
erable sport among Hub City jewelers, 
so it was of more than passing interest 
when kegglers of Thomas Long Co. were 
presented a silver cup for permanent pos 
session at the 14th annual banquet of the 
Boston Jewelers Bowling League May 8 


at Hotel Youraine. The Thomas Long 
bowling team was high three years in 
succession. Second prize went to D. ¢ 


Percival & Co 

Seventy-three prizes were awarded for 
individual and team performance. 

Competing teams represented: Shreve 
Crump & Low Co., E. B. Horn Co 
Thomas Long Co., D. C. Percival & Co 
Hodgson, Kennard Co., Smith Patterson 
Co., Bigelow Kennard & Co., Harkins & 
Murphy Co., A. Stowell & Co., aud Frank 
A. Gendreau. 

Othcers were reelected as follows 
George E. Fletcher, president; Charles O 
Housman, vice-president; Frederick W 
Bird, secretary; Warren C. Donnelly 
treasurer, and Lewis H. McKenna, score 
keeper. Entertainment included = seven 
variety acts and an orchestra 


WALTER A. GRIFFITH 


PROVIDENCE, R. I Funeral services to 
Walter A. Grifhth, president of the man 
ufacturing jewelry concern of R. L. Grit 
fith & Son Co., Inc were held April 2' 
from his home in Cranston He died 
April 26 on his 74th birthday. At 17, he 
entered the employ of Sanger & Grithth 
manufacturing jewelers, of which his 
father was a partner and a founder. I: 
1881, Mr. Sanger sold his interest in th 


business to his partner and the son was 
admitted to the firm, the name being 
changed to R. L. Griffith & Son. In 1897, 
the business was incorporated under the 
name of The R. L. Grifhth & Son Co 
Inc., with the deceased as secretary, trea 
surer and general manage! Under his 
management the concern developed into 
one of the largest manutacturers ot 
jewelry in this area and at his father’s 
death he became president 

Mr. Grithth had always been a promi 
nent personage in the local industry. He 
was a member of the baseball teams of 
the Providence Jewelers’ Club in_ the 
earliest davs of the organization in 1879 
80 and ‘81 and when that organizatior 
was succeeded by the New England Man 
ufacturing Jewelers’ and Silversmiths As 
sociation he retained active membershy 
and at his death had been a director fo 


several vears. He was also a director of 
the Manufacturing Jewelers’ Board of 
I'rade and president of the Manufactu 

ers’ Refining Company He is survived 
»y his wife, a son, Ralph L. Grithth wh 
S assistant treasurer of the firm i 
laughter, a sister and a grandson 


WATCH IMPORTS 


WASHINGTON ) ( United States 
watch imports for March numbered 204 
178 with an aggregate value of $507,664 
W atch parts had a value of $77,970. Clocks 
ind clock movements were valued at 
$4,990 and clock parts at $6,454 The 
U. S. exports of watches were: Without 
jewels, $27,767, and with jewels, $36,385 
parts, $39,292, and time-recording devices 
ind parts, $41,791 Total clock exports 
vere $76,904 





SOMETHING new! 








order. 





A POWDER LADLE 


ACTUAL SIZE 





PATENT DES. NO. (00,770 


Made of Sterling Silver, packed in a velvet 
lined display box to retail at 50 cents each 
This ladle is made in miniature size to fill a 
Compact. The bowl of the ladle is designed to 


get all the powder without waste. 


JOSEPH B. CooPER Oo, SON An attractive 


display card with each initial 


* 
CHARLES GRABHORN 


Manufacturer of 


GOLD and SILVER NOVELTIES 
4-6 WASHINGTON PLACE 


NEW YORK 


| 
| 
| 
| 
| 
Near Broadway 
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New York Garnishee Racket Broken, 
Wilson Holds; Three More 
Operators Sentenced 


Prosecution of the garnishee racket in 
New York City was climaxed May 17 
when Irving Sacks, 55, president of the 
Metropolitan Credit Co., 100 W 42nd St 
and 1370 Broadway, was meted an inde 
terminate sentence of not more than three 
years in the New York City penitentiary 
Sacks, well known to the New York trade, 
had been making his home at the Wal- 
dorf-Astoria Hotel. 

Samuel M. Morton, 55, 1501 Nelson 
Ave., The Bronx, who engaged in the 
jewelry business at 287 Broadway, co 
defendant with Sacks, drew a six-months 
workhouse sentence on plea of guilty to 
the same charge on which Sacks was con 
victed 
tion of Assistant District Attorney James 
J. Wilson, who is handling the investiga 
tion ef this mammoth racket. Abraham 
Horowitz, jewelry salesman of 163 Stan- 
ton St., also received an indeterminate 
sentence up to three years, when he ap- 
peared in General Sessions Court, April 
27, on similar charge. 

Mr. Wilson told THE JEWELERS’ CiRCt 
LAR-KEYSTONE that arrangement is being 
made whereby the ten persons convicted 
to date may have their sentences reduced 
by agreeing to make retribution in full, 
and cancel all confessions of judgments 
held against customers. He also made 
it known that he has secured indictments 
against six other persons, which will be 
presented to General Sessions court. 


Sentence was suspended on mo 


Rolled Gold Plate Exhibit at 
Wholesalers’ Convention 


The research division of the Rolled 
Gold Plate Manufacturers is holding an 
exhibit at the Providence-Biltmore Hotel 
during the National Wholesale Jewelers 
Association Convention, June 2, 3 and 4. 
Starting with the raw materials that go 
into making karat gold, and following 
through the melting in a crucible, casting, 
rolling, drawing, etc., the process of mak 
ing jewelry is shown with pictures, ma- 
terials and pieces illustrating the various 
steps 


Final Decree Issued in Suit to Protect 
Fairfax Pattern 


Boston, Mass.—Final decree has been 
entered in a suit brought by the Gorham 
Mfg. Co. and the Gorham Co., of 
Providence, R. I., against Jordan Marsh 
Co., Boston department store. Plaintiffs 
won protection for their Fairfax pattern 
of sterling silver. 

he text follows: 

“This case came on t ” further 
heard at this sitting and, upon agrec 
ment of counsel and upon the findings 
contained in the Decree In Re Tempo 
rary Injunction, entered herein on 
January 19, 1937, viz that tl plain 
tiffs by the manufacture and sale of 
flat sterling silverware of the pattern 
and design known as Fairfax has a 
quired valuable reputation and good 
will in said pattern and design and that 


upon inspection of the several unit t 
the so-called Silversmiths’ pattern sold 
1 by the defendant, and the said 
pattern, that the former are s 

ind designed as to be liable 
and deceive an average put 


in the exercise of ordinary care 





selection. of such units and cause 
him to believe that he is purchasing the 
products of the plaintiffs, when in fact 
he is purchasing the product of the Con 





t Sil ve Cor f Concors 
N. H the Court bein fully 
vised 1 premise t s here 

dere judged nd de e¢ is ff 

the defendar . 





gents 1 eniployvee re hereby e1 lat units ot rairtay pattern manutrac 
manently enjoined from selling, con tured by Gorham Mig. Co., one of the 
tracting to sell, or offering for ale | plaintiffs herein 

sterling silver flatware f the so-called | “(b) The defendant shall not adver 
Silversmiths’ pattern made by Concord | tise or announce that it has such s 
Silversmiths Corporation, whether or not called Silversmiths’ pattern flatware 
marked Concord Silversmiths pro ivailable for sale either in newspapers 
vided, however, that the defendant may r other periodicals or by the use of cir 
make such sales of the units of sterling cular letters or announcements or by the 


silver flatware of the said Silversmiths 


use of placards in its store or elsewhere 


pattern which it has acquired since the r by displaying such Silversmiths’ pat 
entry of said Decree In Re Temporary tern flatware in its show-cases or win 
Injunction and prior to the date of this dows or elsewhere, or otherwise: and 
decree the amount of which silverware provided further that the injunction here 
set forth in a memorandum furnished inbefore contained shall not apply to any 
by the defendant to the pleintiffs and sale of said so-called Silversmiths’ pat 
hich silverware is clearly and perma tern sterling flatware provided that be 
nently marked ‘Concord Silversmiths fore such sales the defendant shall mel 
tr tT) sone hic t o1 soli t 
, e a witho it ae 10f or break up the Silverware so sold s¢ 
a eal ¢ shall exnrese . 
me Cerenee - eee ee that it cannot he further sold or di 
uest n opportunity to purchase the . 
p : “pet - ’ “14 posed of except as bullion 
me r the le red purpose of filling “79 } 
‘ 1 } r } (2) That the defendant pay to the 
n sets previously purchased rom the \ , } i 
: Sos ffs the sum of five h dre ollar 
defendant and to none others, upon the plainti cme St t eieune- ube dolia 
following conditicns ($500.) in full satisfaction of all clain 
““(a) Said sales shall be made not nd demands of the plaintiffs against the 
les than the current prevailin reteil defendant = for t ounting " t 
pri it the time of such sale for sim lamages.”’ 
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E. R. Fuchs Succeeds A. C. Hentschel 
As President of Wisconsin Retail 
Jewelers Association 


MILWAUKEE, Wis.—With a considerable 
ncrease in attendance over the past sev- 
eral years the Wisconsin R.J.A. scored a 
marked success in its 32nd annual con 
vention at the Plankington Hotel here, 
May 17 and 18. More than 300 enjoyed 
the dinner-dance and Mardi Gras, the 
closing event. 

E. R. Fuchs, Milwaukee, was elected 
to succeed A. C. Hentschel, this place, 
who completed his tenth term. Others 
named to office were: Marvin Wellentin, 
Madison, Wis., vice-president; Henry F 
Stecher, Milwaukee, treasurer; A. W. An- 
derson, Neenah, secretary; L. M. Nelson, 
Madison; J. F. Conrad, Oshkosh; Henry 











Phat’s a catchy marking, all right, but . 
Don't be caught, sir, by cateh-words and 
conversation. Remember. new markings and 
trade-names come and go... and are often 
used toimply higher quality than the straight 
forward standard marking for the jewelry. 


Remember, too, that a certain few names and 
markings remain constant under all con 
ditions . . . fired stars by which you can always 
chart the safest course in buying. And among 
these old familiar markings are those of gen 
uineGold Filled and Rolled Gold Plate*. These 
marks define the exact) quality, karat. and 
method of gold application, in accordance 
with Commercial Standard CS 17-3 t—anoth 


er point that buvers should elways look for 


It's smart business, in every case, to make 
sure what new markings mean. Weigh them 
against old standards. Buy genuine Gold Filled 
and Rolled Gold Plate and you can be sure 


you're getting what you pay for. For karat 


lade MANUFACTURERS - 
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Hank, Milwaukee: F. J. Ansorge, Green 
Bay, and Sam Dalin, West Allis, di 
rectors; Mr. Fuchs, A.N.R.J.A. convention 
delegate, and Mr. Hentschel, alternate 

Madison was selected as the 1938 con- 
vention city. 

Resolutions adopted endorsed the ac 
tivities of A.N.R.J.A., including the ef 
forts for jewelry publicity, fair trade 
acts, restraint of wholesale-retailing, and 
pledged support of the Jewel Parade to 
be held here on Sept. 30. The practice 
of watch and silver manufacturers having 
their products as prizes on radio pro- 
grams, unless the merchandise goes 
through established retail stores, was con 
demned. 

Mr. Hentschel in his annual message 
made a strong plea for better association 
organization and pointed out that for all 
the benefits accruing from association 





and quality are precisely controlled and 
that’s what makes the difference between 
jewelry that sells only’ once—and jewelry 


that gains you lasting friends and customers 


The National Wholesale Jewelers Association 


is inviled by The Research Division of Rolled 


Gold Plate Manufacturers to visit their educ 
tional echibtt at the Biltmore Hotel during ti 


Convention tn Providence. June 2. 3 and % 





‘Genuine Gold Filled 4 Rolled Gold Plate 


What It Is... . and Tlow to Get Il 
bor either produc k or hig 

ed, to conform to U.S. Commercial Stas 
LP.) I ACE < cast m «4 
tand | l 1 better 
lled Gold Fill I I calle 
Rolled Gold Plate. Bu nd qu mar 

, nm r p pl ’ 

t what 1 « 

t voursel r 1 I t 
upplier’s g ‘ uld ] 

ais ¢ me ’ pes 


FOR APPEARANCE 
7 ano wear 





V/, 


444 4444464644 
WON-PRECIOUS BASE METAL AMBRE 


- fom aprtananct 
LAYER OF SOLID KARAT COLD ano wean 














Providence, Rhode Island 
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work every retail jeweler should allow 
$100 a year for such efforts. He also 
appealed to manufacturers to maintain 
prices on their products which wil 
the dealer a reasonable profit. 

E. J. Mallory, Milwaukee, speaking on 
the cooperative movement in Wisconsin 
and the nation, pointed out that the only 
feature of the movement opposed by re- 


| 
| pay 


tailers is subsidization by the government 
and that every act proposed by the spon 
sors of cooperatives carries an appropri 
ation of subsidy. 

A strong plea for the publicity cam 
paign was made by Henry W. Rank, this 
place. A demonstration of window dis 
play was given by K. S. Bowman, Janes 
ville, assisted by Erwin Metzke and Car 
Hahn, local jewelers. 

J. A. Rummele, Manitowoc, and Ralph 
H. Young, LaCrosse, were in charge of 
an executive meeting attended only by 
retailers, at which committees were named 
to follow up on trade matters discussed 

Joe Goldstone, president of the Ameri 
can Jewelers Bureau, Chicago, presented 
an illustrated lecture on cultured pearls 

Specific cases handled under the Illi 
nois Fair Trade Acts illustrating the 
benefits and protection provided by the 
law were outlined by Louis Goldman 
Goldman, Allshouse and Healy, Chicag 
attorneys. 

The women present were treated rov- 
ally. On Monday they enjoyed a tour of 
the city followed by a theater party and 
the buffet supper and dance. Cards were 
played at a luncheon. Officers of the ladies 
auxiliary are: Mrs. M. J. Engel, Green 
Bay, president; Mrs. L. M. Nilson, Madi 
son, vice-president, and Mrs. A. W. An 
derson, Neenah, secretary-treasure! 


+ 


JOHN R. WILCOX 


John R. Wilcox, 59. one of the rest 
known and most respected men connected 
with the watch industry in the East, died 
May 4, after two strokes, the first of 
which he suffered at work four weeks 
previously. 

Mr. Wilcox had a wide acquaintance 





all along the eastern seaboard. He began 
in the trade as a young man, working fo1 
John W. Sherwood and later for Edmond 
E. Robert, Inc., in Maiden Lane. In 1907 
he joined the Hayden W. Wheeler Co 
which he represented for about 25 vears 
until this firm quit business. For the past 
four vears he was connected with Henry 
Grinnel & Co., 551 Fifth Ave., and called 
on the Fifth Ave. trade. 

His widow, Mrs. Louise S. Wilcox 
Forest Hills, L. I., and a daughter, Mrs 
Wilfred M. Wyburn, North Tonawanda 
N. Y.. are his only immediate survivors 
He was a Mason and a member of the 
Roval Arcanum. He also held membership 
in the Brotherhood of Traveling Jewelers 
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JEWELERS FINDINGS 














..... for finest work 
and best results. Sold by N 


Jobbers every where. | To the Responsible Jeweler: 


A Complete Stock of Loose Diamonds 
and Mounted Jewelry on hand at all 
times. 


F.H.NOBLE & CO. | teost! ¥en 


manufacturers S. LESSE & SONS, Ine. 


Manufacturers of 


535-559 W. 59th St., Chicago | FINE DIAMOND JEWELRY 


732 Chestnut St. Philadelphia, Pa. 




















OF 


THE NEW YORK 


THAT MATTERS 


In the very midst of important New York 


1] 
and with direct connection to Grand | 
Central, The Biltmore offers the luxurious | 


comfort, distinctive atmosphere, and deft, 


flawless service of a fine, well-ordered home. 


WORLD-FAMOUS DINING ROOMS 


THE BILTMORE 


David B. Mulligan, President 
—Madison Ave. at 43rd St. N.Y. / 
Adjoining Grand Central 
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Board Named to Examine, License 
Watchmakers Under New Law 
of Wisconsin 


Mapison, Wis.—To carry out provi 
sions of a new state law which provides 
for registration and licensing of watch 
makers, Gov. La Follette on May 15 ap- 
pointed R. L. Bringoff, Madison, and John 
Jankowski, A. C. Hentschel, C. G. Ander 
son and B. W. Heald, all of Milwaukee, 
to the board of examiners in watchmaking 

Secretary of the Wisconsin Watchmak 
ers Association and a lawyer, it was 
chiefly Mr. Heald who engineered ihe 
law’s enactment, assisted by both the 
watchmakers’ and the Wisconsin Retail 
Jewelers associations. 

The examiners will be paid $10 a day 
for work and expenses. The examina 
tion will be voluntary for those in the 
trade, but apprentices and trade school 
graduates wishing to enter the trade in 
Wisconsin will be required to pass the 
examination, which will be confined to 
practical ability and theoretical know! 
edge. Fee will be $15, with $7.50 for a 
repeat examination in event of failure to 
pass the first test. 

Practising watchmakers will be regis 
tered upon submitting an affidavit to that 
effect and paying a $5 fee within the 
next six months. Licenses are to be re 
newed each vear between Dec. 15 and 31 
for a $3 fee. Annual fee of $1 is pro 
vided for a certificate of apprenticeship 
open to persons over 16 years of age who 
wish to work as apprentice watchmakers 

The bill was introduced Feb. 5 by As 
semblyman D. A. Ryan, was passed by 
the Assembly and the Senate, and was 
signed by the governor April 27. 


Cincinnati Guild—H.I.A. 

CINCINNATI—After voting to become an 
active member of the Horological Insti 
tute of America under provisions set forth 
in a special session last month, Cincinnati 
Guild, Ohio Watchmakers Association, 
appointed Frank Foegler as chairman of 
a state committee. Mr. Foegler, who is 
immediate past president of the United 
Horological Association of America, Inc., 
will select a committee, the function of 
which is to draw up a bill for the regula 
tion of Ohio watchmakers, patterned afte: 
the new Wisconsin law. The committee 
will consist of watchmakers in Cincinnati, 
Columbus, Toledo, Dayton and possibly 
Cleveland, Ohio, all guilds of which are 
associated with the state organization 


FAGAN NEW PRESIDENT OF U. H. A. 

Cuicaco—Thomas J. Fagan of Boston 
has succeeded Frank Foelger of Cincin 
nati as president of the United Horo 
logical Association. Other officers elected 
at the recent convention here are: A. R 
Raphael of New Haven, Conn., vice- 
president; E. Schneider of Toledo, Ohio, 
treasurer; Orville R. Hagans of Denver, 
Colo., executive secretary; J. A. H. Voss 
of Kentucky, historian; and W. H 
Samelius of Elgin, technical chairman. 

Directors are: Mr. Foelger, P. Somme 
of Pittsburgh, Harold Sabre of Portland, 
Ore., W. D. Scheafer of Indianapolis, E 
Wetteroth of Kansas City, and Harry 
Flotermersch of Bellevue, Ky. 


Adrien Rothen, who during the last 
25 years was in charge of the watchcas« 
repair department at Meyer Jewelry Co., 
Kansas City, Mo., is now in business with 
his brother, Norwood G., under the title 
Rothen Bros., 618 Godchaux Building, 
New Orleans, La. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1937 








—a emanDPee ao A em 





CHICAGO — One hundred and _ three 
eweler students and jeweler graduates 
1f gemological courses attended the first 
sectional educational meeting of the sort 
ever held in America, at the Palmer 
House, May 9 and 10. ‘Together with 
ibout 20 other men who assisted in the 
program, they left after two strenuous 
days of intensive educational programs, 
enthusiastically urging yearly repititions 
and longer meetings in the future. 

[he gathering was distinguished as 
perhaps the first in the history of the 
jewelry trade devoted entirely to educa- 
tional subjects. It proved an amazing 
commentary upon the vitality of the 
jewelry trade that attendance and inter- 
est was maintained from 10 A.M. to 11 
P.M. the first day and from 8 A.M. until 
4:30 P.M. the second day. At 11 P.M. 
Sunday night more than 90 student jewel- 
ers were still in their seats and attentive 
ly following the discussions. 

Members of the American Gem Society 
voted to effect a permanent Mid-Western 
sectional organization. Temporary officers 
were elected consisting of the present 
president, vice-president, secretary and 
treasurer of the Chicago chapter, togethe1 
with the presidents of the Mid-Western 
chapters. They will serve as a govern- 
ing board. 

It was also determined to plan for sec- 
tional conclaves to be held in 1938 in the 
Mid-Western and Eastern sections, and a 
meeting of members of the society will be 
held in New York in August this year. 





Kaplan Recounts Jonker Cutting 

Lazare Kaplan of New York, inter- 
nationally famed for cutting the giant 
Jonker diamond into a dozen perfect gems, 
described the exploit Sunday afternoon. 
Leo Kaplan, who participated with his 
father in cleaving the gem, took part in 
the discussion. 

One large room in the Palmer House 
was arranged with ten large square 
tables, each equipped with a small labora- 
tory of gem testing instruments, including 
refractometers, polariscopes, dichroscopes, 
hardness points, etc. At each table sat 
ten or more jewelers under the leadership 
of a Certified Gemologist assisted by a 
Junior Gemologist. Upon a raised dais 
was a series of tables containing special 
diamond imperfection illuminators, dia- 
mond color grading detectors, endoscopes, 
spectrometers, and a battery of polarizing 
microscopes focused upon specimens which 
exhibited special gem testing technique. 

In another large room were over 100 
chairs arranged so as to view the pro- 
jections from microscopes of views of 
characteristic inclusions by which syn- 
thetics and imitations are scientifically de- 
tected. 

In a third large room were arranged 
twelve tables bearing samples of window 
displays and other sales promotional ma- 
terials for use by Registered Jewelers and 
Certified Gemologists in applying gemol- 
ogy and making America gem and jewel- 
ry conscious. 





Films Available for Graduates 

An unusually constructive session of the 
conclave occurred in this room on Sunday 
evening. Dr. Slawson spoke on the growth 
of the gemological movement. ‘Transcrip- 
tions of radio broadcasts were conducted 
by Nolte Ament, Registered Jeweler of 
Louisville, Ky., supplemented by explana- 
tions of their radio programs by Marvin 
L. Wellentin of Madison, Wis. The first 
of the new lectures to be accompanied by 
the projection of films available to gradu- 
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125 Enthusiasts Attend Precedent-Making Gem Study Sessions at Chicago 





CERTIFIED GEMOLOGISTS, above, who acted as instructors at Chicago: Hans J. Bagge, Karl 

G. Johnson, Edward F. Herschede, F. Otto Zeitz, Edwin E. Olson, Paul Cohard, H. Paul Juergens 

Milton F. Gravender, Earl E. Jones. Below—Lazare Kaplan answers questions after describing 
cutting the Jonker diamond 


ates was shown. This lecture on diamond 
mining is to be followed by other desire 
creating lectures on gems. 

One hour was devoted to personal ex- 
periences of Registered Jewelers and Cer- 
tified Gemologists on the methods they are 
using to create new business by the use 
of knowledge gained in their courses, and 
by sales promotional materials which ac 
company them. Especially interesting ex 
periences were those of Messrs. Graven 
der, Certified Gemologist of Minneapolis; 
Paul Cohard, Certified Gemologist of 
Peru, Ill., Otto Zeitz, Certified Gemologist 
of Chicago, and Mr. Christianson of Port 
Washington, Wis. 

One feature of the conclave which may 
prove extremely constructive was the ap- 
pointment of a committee consisting of 
nine experienced diamond men from the 
retail trade assisted by three from the 
manufacturing trade. This committee, 
during a two-hour session took the first 
steps toward adopting recommendations 
for the standardization of terms used by 
Registered Jewelers and Certified Gem- 
ologists in the description of diamond 
qualities. 

Officers and members of ten Guilds of 
the American Gem Society attended this 
conclave. Among the officers were Presi- 
dent Karl Johnson and Ernest Kohlsaat, 
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secretary of the Minnesota Guild; Henry 
Bloedel, president and Edwin Olson, sec 
retary, of Wisconsin; C. I. Josephson 
president and H. L. Hands, secretary otf 
Iowa: Hans Bagge, secretary and E. (¢ 
Luscomb, treasurer of Chicago chapter 
R. C. Hoover, president and Earl Jones 
vice-president of Northern Ohio; A. H 
Schlanderer, treasurer of Michigan, and 
Fred Zinn, vice-president and C. H. Ross 
secretary of Nebraska. 

Registered jewelers attending were 
Glynn Cremer, LaCrosse, Wis.; V. E 
Chittenden, Akron, Ohio; John C. Conlin 
Oak Park, Ill.; Earl George, Des Moines 
la.; James A. Hall, John J. Ryant and 
F. L. Holz, Jr., Chicago; Henry Jung 
Alvin F. Loose, Frank J. Lukitsch, W. ¢ 
Stecher, F. A. Schmitter and William H 
Schwanke, Milwaukee; C. I. Josephson 
Jr.. Moline, Ill.; Otto Kortkamp, Jr., St 
Louis: Harry F. Thiele, Alliance, Neb 
and M. L. Wellentin, Madison, Wis 

In addition 30 research members and 
28 students participated in the programs 
Drs. Slawson of University of Michigan 
Walcott of Chicago Field Museum and 
Runner of University of Iowa, Prof 
Frank B. Wade of Indianapolis; Robert 
M. Shipley, G.I.A. president, and Robert 
M. Shipley, Jr., head of the gemological 
laboratory at Los Angeles, assisted 




























































































DESIRABLE 
SPACE 


At Attractive Rentals 
Now Available in 


PROMINENT 
JEWELERS’ 
BUILDING 


20 WEST 47th STREET 
NEW YORK CITY 


Some equipped with 
Built-in Vaults 


Among our Tenants are: 


Chinese Gems Co., Ine. 

Davidson & Sons Jewelry Co.. Inc. 

Max Fine & Sons, [ne. 

Harry & Ben Frackman. Ine. 

Hadley Co., Ine. 

Hamilton Watch Co. 

Wm. S. Hedges & Co., Ine. 

Walter Lampl 

Michael Levy Jewelry Corp. 

Louis Manheimer & Bros., Inc. 

Charles Marx 

David Mayer & Bros., Ine. 

Milton S. Meyer 

H. & M. Michelson, Ine. 

M. Nass & Son 

New Haven Clock Co., Ine. 

Ollendorff Watch Co., Ine. 

Chas. Preiser 

Jules Racine & Co. 

Reichman Bros., Inc. 

Aaron Rosenberg 

Shaw & Davis, Inc. 

Star Watch Case Co., Ine. 

Sterling Silversmiths’ Guild of America 

Sundial Watch Co. 

Superb Diamond Cutting Corp. 

Towle Mfg. Co., Inc. 

Paul Vallette Watch Co., Inc., of 
America 

Wolfsheim & Sachs, Inc. 

Wurster & Herr 


Inquire of 


WALTER J. JOYCE 
Managing Agent 
20 West 47th Street 
Telephone: BRyant 9-5821 











In the Field of Advertising 
and Trade Promotion 








catalog of Ronson lighter 
products includes 36 pages of realistic 
photographs in color gravure. Currently, 
Ronson dealers are enjoying an increase 
in sales directly traceable to the special 
summer gift-giving advertising campaign 
conducted by Ronson. Consulting the 
catalog will enable them to bring their 


The new 


| stocks up-to-date including the new mod- 
| els being advertised to the public. 


+ * . 


A guide to planning menus, parties and 
table services has been issued by Reed & 
Barton Corp., under the title “How to Be 
a Successful Hostess.” ‘Text and illustra- 
tions show hundreds of ways and means 
and points of smart usage. There is a 
chapter on monogramming and_ space 
wherein the owner of the booklet may 


| keep a record of her silver possessions. 


* a . 

The Hayden Planetarium-Grace-Peru- 
vian Eclipse Expedition, directed by Dr. 
Clyde Fisher, curator of astronomy at the 
planetarium, will be equipped exclusively 
with Longines - Wittnauer chronometers 
and watches in timing the total eclipse of 
the sun, which will be observable at a cer- 
tain point in Peru. Each of the phenomena 
of the eclipse requires the merest fraction 
of a second, and it is expected that more 
accurate measurements will be made than 
ever before on any previous eclipse. 

* * * 


“Did the illustration stop you? Did the 


| headline stop you? Did you read the ad 


all the way through?” are questions asked 
hundreds of people each week by the 
Daniel Starch research organization, 
checking the pulling power of magazine 
advertisements. The Daniel Starch report 
on the Saturday Evening Post for March 
27 showed that the girl-in-red “Debu- 


tante” ad of Community Plate, which is | 


reproduced on the back cover of this 
issue of THE JEWELERS’ CIRCULAR-KEyY- 
STONE, was “tops” with women in all three 
tests, a record said to be very unusual in 
the history of magazine advertising. 

* ” ” 


| 
| 





Grade 


Reconditioned 
Watches 











vex ST ON 


FarcronS 
gp UTE} “. GOLOPLATE 


Famous (Thin Model) 12 Size 
17 JEWEL COLONIAL 
WALTHAM 


14K White Gold Filled or 
10K Yellow Rolled Gold Plate 12.00 


Same in Streamline Elgin 12.50 
For many other exceptional 
values, send for our new sixteen 
page illustrated catalogue. 


WEKSLER & GOODMAN, Inc. 


Distributors of Keystone, Star, Belove, 
Master and |. D. Watch Cases 


5 SOUTH WABASH AVE., CHICAGO 





CHARMS 
GOLD PLATED & SILVER 





“Morning, Noon and Night” is the title | 
| of a consumer booklet issued by R. Wal- | 
| lace & Sons Mfg. Co., Wallingford, Conn., 


showing the correct use of silverware in | 
Essex | 


such ultra-smart hotels as_ the 
House, the Piccadilly, the Drake and the 
Benjamin Franklin. 


| photograph was completely set with Wal- 


| lace 


The booklet will be 


silverware. 


| helpful in settling questions of etiquette. 


* * - 
Forstner Chain Corp., Irvington, N. J., 
will advertise its better grades of jewelry 
in a national campaign breaking in the 


| fall. Media are now being listed and copy 
| is being prepared by A. W. Lewin Co., 


| program of national advertising initiated - 


Inc., Newark. The plans continue the 


by Forstner two years ago. 





THOMAS G. TIMPANE 
Conoges, N. Y.—Thomas G. Timpane, 
head of the firm of T. G. Timpane & 


| Son, 115 Remsen St., died recently at his 


| home 
| weeks. 


| York Optometrists 


| 


here, after an illness of several 
Mr. Timpane moved to Cohoes 
in 1888 and opened the business in which 


Every table in every | 


J 


Q  f, 
aie /3| 


he was active until the time of his illness. | 


He was afhliated with the Eastern New 
Society, and was ; 
Knight of Columbus and an Elk. 
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SIMONS BROS. CO. 


269 South 9th St. Philadelphia 
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Sol Sprung has opened larger offices on 
he 15th floor of 10 W. 47th St. 

George Frey, 21 Maiden Lane, left 
May 10 on a selling trip through Pennsyl- 
yania, Ohio and New York State. 

H. Hamburger Co., Inc., wholesalers 
of diamonds and jewelry, have moved 
from 48 W. 48th St. to 22 W. 48th St. 

The Guarantee Repair & Plating Ser- 
vice has moved from 87 Nassau St. to 
new and larger quarters at 71 Nassau St. 

John Tonry, 9 Maiden Lane, covered 
the southern territory of the Bojar Co., 
Providence, recently. 

J. E. Fishbein is in charge of the New 
York office of Louis Sickles at 576 Fifth 
Ave. The office was opened May 1. 

Charles Tonry, manufacturers repre- 
sentative at 9 Maiden Lane, returned re- 
cently from a trip to Baltimore and the 
South. 

Norman Ullrich, sales manager of 
Morse, Andrews Co., Inc., Attleboro, 
Mass., jewelry manufacturers, called on 
the metropolitan trade recently. 

M. Leonard Steinfast, wholesale jew- 
eler and importer of diamonds, has 
opened new and larger quarters at 71 
Nassau St., Suites 1104-05. 

Larger quarters have been taken by 
Paul de Vries, diamond cutter and im- 
porter at 580 Fifth Ave. Mr. de Vries 
was formerly located at 48 W. 48th St. 

The firm of Lambros & Merkt, refiners 
and smelters, formerly of 15 John St., is 
now located in more spacious quarters at 
64 Fulton St. 

Jean R. Graef, of Jean R. Graef, Inc., 
importers of watches at 15 Maiden Lane, 
returned from a buying trip to Switzer- 
land, May 11, on the Ile de France. 

Emanuel “Manny” Abraham, of the 
Raymond Watch Co., 551 Fifth Ave., left 
New York on May 15, carrying the new 
Wyler Watch models on an _ extended 
road trip clear to the west coast. 

Ross Donald and Al Betz, popular trade 
representatives at 21 Maiden Lane re- 
ported a successful trip to Philadelphia, 
Baltimore and Washington, during the 
week of May 10. 

James A. Drilling Co., dealers in semi- 
precious stones has moved from _ the 
seventh to the sixth floor at 87 Nassau 
St. and now enjoys larger and more con- 
venient quarters. 

Wm. A. Muney of the Munwill Watch 
Co. sailed May 26 on the Queen Mary. 
He will visit his watch factories in 
Switzerland and the diamond market in 
\ntwerp. 


John W. Brantman, for the last 32 
ears associated with the Illinois Watch 
‘ase Co. and Elgin American Co. as 
nanager of their New York office, is no 
onger connected with those firms. 

Michael E. Soman, jewelry designer, 
has removed his office to 68 Nassau St., 
where he is continuing his method of 
lescriptive jewelry appraisals for insur- 
ince companies. 

Helena Pearl Stringing Studio has been 
ypened at 65 Nassau St. This firm which 
was established in 1908 operated in Ger- 
many and France until a year ago when 
the principals were forced to flee Ger- 
nany. 

Irving Gold, of Chas. Gold & Co., 36 
W. 47th St., after completing a course in 
mechanical engineering at Columbia Uni- 
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NEW YORK: 


Normandie, 


versity, will sail on the 
June 2, to visit the gold novelty markets 
of London, Paris and Pfortzheim. 

Paul de Vries, diamond cutter and im- 
porter at 580 Fifth Ave., is. sailing, 
June 12, on the Champlain for a visit to 
his father’s cutting works in Antwerp. 
Max Moser recently began covering the 
Pacific Coast territory. 

James Thiese, Harry S. Wiltshire, Sol 
Gordon, John Kuch, John Poole and Wal- 
ter Uttrich are members of the committee 
in charge of the Maiden Lane Outing, 
June 5 at the Elks Club, Oakwood 
Heights, Staten Island. 

Bert L. Kaufman, distributor of gen- 
eral lines of jewelry merchandise, has 
transferred his Swank jewelry depart- 
ment to a new company he has formed 
with Nat Alexander, termed the Bernat 
Co. Offices will be on another floor in the 
same building, 9 Maiden Lane. 

Jacques Mandelbaum, head of the dia- 
mond-importing firm bearing his name, 2 
W. 46th St., on a business trip to the 
West Coast, is taking a two-weeks’ vaca- 
tion in Yosemite National Park. He ex- 
pects to return to his office here early in 
July. 

Lazare Kaplan & Son, Inc., diamond 
cutters and importers, on June 1 will 
move its offices to the 11th floor of 630 
Fifth Ave. The new suite of rooms makes 
one of the finest diamond offices in the 
city. The cutting plant will be continued 
at 64 Fulton St. 

Busch Kredit Jewelry Co., Inc., with 
stores throughout the metropolitan area, 
announced on May 20 that it had signed 
an agreement with the New Era Retail 
Clerks Union, whereby employees receive 
increases amounting to 25 per cent of their 
total salaries, shorter hours, sick leave 
and extra pay for overtime. 

C. Edward Paskow, president of Wil- 
liam V. Schmidt Co., Inc., 22 W. 48th St., 
owners of the Star of Artaban, sailed 
May 25 on the Lafayette. He will be at 
the Savoy in London and the Scribe in 
Paris during June, possibly continuing 
thereafter to the Orient. 

Morton Ollendorff, of the Ollendorff 
Watch Co., Inc., 20 W. 47th St., has re- 
turned to his desk after an absence of 
approximately three months. Mr. Ollen- 
dorff had just returned from an eight 
weeks’ trip to the watch factory at Chaux 
de Fonds, Switzerland, when he was 
forced to undergo an appendectomy. 

Simon Lieberman, president of the as- 
sociated businesses of Jacques Bienenfeld, 
Inc., and Lieberman-Bienenfeld, Inc., was 
host to several hundred people in the 
jewelry trade, at a house-warming in the 
attractive new offices on the 20th floor 
at 9 Rockefeller Plaza, Tuesday evening, 
May 4. Cocktails and a buffet luncheon 
were enjoyed. 

Maurice Y. Nathan, traveling § in 
France, Germany, Czechoslovakia, Bel- 
gium, Holland and England in the inter- 
est of S. Nathan & Co., Inc., importers 
and cutters of precious and _ synthetic 
stones, at 71 Nassau St., will return this 
month. J. Teichlauf is calling on the 
trade in the Middle-West for the Nathan 
company. 

At the recent annual stockholders’ 
meeting of the Ollendorff Watch Co., A. 
Rosenbaum, who has been associated with 
the firm for approximately 20 years, was 

(Please turn to page 104) 
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JADE INC. 


and other Semi. 
Precious Stones for 
Compacts, Bags. 
Picture Frames and Boxes. 





Stone Ornaments for Lamps 


20 West 47th St., 
IMPORTER — WHOLESALER 








REPAIRING 


and Engraving on Jewelry and 
Silverware of Every Description 


Solky Bros., Inc. 
142B Fulton St., New York 





“Lohengrin” 
HAND-CARVED 
WEDDING RINGS 


Every day more jewelers are handling 
these wedding rings exclusively. 


BLANCARD & CO. ‘ti VeWwvorn 


NEWYORK 
Diamonds, Pearls, Precious, 


Synthetic & Imitation Stones 
S. NATHAN & CO., Ine. 


71-73 Nassau Street, New York 


Orders for Jobbing Stones and Lapidary 
Work Carefully and Promptly Filled 








Diamonds 


and 
Diamond Mounted Jewelry 
WHITELAW BROTHERS 


Diamond Importers and Cutters 
48 West 48th St. New York City 


DIAL REFINISHING 


WATCH AND CLOCK 
HIGH GRADE EUROPEAN METHOD 
24 Hour Service 


Write for Price List 


ROYAL DIAL & REFINISHING CO. 


116 NASSAU ST. NEW YORK, N. Y 


Mathey-Tissot 
WATCHES 


HIGHEST GRADE SINCE 1886 
NORMAN M. MORRIS 


INCORPORATED 
608 FIFTH AVE. 














NEW YORK 


“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


Lis Chris ¥ 





CHINESE GEMS CO! 


New York | 
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STOP WATCHES 


Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Catalogue 
No. E-6 
BRENET WATCH CO. 
266 W. 40th St., New York 











Coat of Arms Seals 


ENCRUSTERS 


BRAUNFELD &© MEHLMAN 
108 FULTON STREET 
NEW YORK, N. Y. 


Drilling Gem Cutting 











Specializing Traveling and Boudoir Clocks 
Also complete Leather Case Service 
110 West 40th St. s New York 








RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Send for Catalog Illustrating 
Our New Improved Line 
18 Crawford St. Newark, N. J. 

















|)E | RECE—— 


EIGHT DAY ALARM 
FOLDING LEATHER CLOCKS 
48 WEST 48TH ST. 


NEW YORK 












Dignified, ethical 
by an organization 


prominent jewelers everywhere. 


retail 
sales for jewelers, conducted 
recog- 
nized nationally and endorsed by hundreds of 





EACH PIECE A WORK OF ART 
G. WENZ 


48 West 48th St. New York City 


Antique Rings, Bracelets 
Enamel Work a Specialty 











TRADE WATCH REPAIRING 
All W ork Guaranteed One Year. 


Write for Price List 
GEDDES & CRAMER 
1113 Chrisler Ave., Schenectady, N. Y. 
Service That Satisfies 











Watch and Jewelry Repair Tags 


“Patent Slot’ with claim check and 
others; also Claim Check Job Envelopes 
—Iimproved Style—Priced very low. 
Special trade discount to jobbers 
Write for samples 


SUPREME TAG CO. 


1107 Broadway, 
New York, N. Y. 








| 
| 








New York Notes 
(From page 103) 


named general sales manager. He will 
have his office in the general office at 
20 W. 47th St., and will continue his busi- 
ness trips through the South from Mary- 
land to Texas. 

William Wackenhuth, 70, lapidary, 
died April 4, after a long illness at the 
Irvington, N. J. home of his son, Edward 
Wackenhuth, of the firm of Wackenhuth 
& Son, cutters and wholesalers of precious 
stones at 275 Mulberry St., Newark, N. J. 
The deceased, who had been connected 
with the precious stone trade for 45 years, 
suffered a stroke seven years ago. 


Watch-Motor Mainspring Co., Inc., 145 
Hudson St., has removed from the sixth 
to the seventh floor at that address, tak- 
ing twice as much factory space as form- 
erly and_ installing new _ heat-treating 
equipment. This is the third time the 
firm has moved since it began marketing 


Sandsteel crosscurved mainsprings in 
1933. 
Martin Miller, of the retail firm of 


Miller Bros., Dallas, Tex., on May 15 re- 
turned to New York City aboard the 
Manhattan with his bride after a five 
weeks’ honeymoon and buying trip. Mr. 


and Mrs. Miller sailed for England, 
March 24, the day of their wedding. 
After a trip to Mrs. Miller’s home in 


Casa Blanca, North Africa, they returned 
to Europe and then to the United States. 

The Horological Society of New York, 
meeting May 4, delegated R. Salomon and 
B. Mellenhoff, president, to attend the 
H.I.A. convention at Washington, May 24, 
and planned a picnic at Tallyho Inn, 
Great Kills, Staten Island, June 20. Mr. 
Salomon, J. LeRoy, C. Johns, W. Hoff- 
sommer, A. Park, A. Haussener and I. 
Lemer were named members of a nomi- 
nating committee for the election of new 
ofhcers in June. 

Charles T. Evans, A.N.R.J.A. secre- 
tary was recently named to a committee 
of 15 which will memorialize President 
Roosevelt in the interest of obtaining ac- 
tion at this session of Congress on the 
Miller-Tydings bill, and which will also 
collect data to prove that the various 
State Fair Trade Acts have “not raised 
prices to the consumer.” Mr. Evans points 
out that A.N.R.J.A. has been attempting 
to secure legislation such as the Miller- 
Tydings bill for the last 20 years. 

The nine-story Corbin building and 
plot at the Northeast corner of Broadway 
and John St., on the eighth and ninth 
floors of which The Jewelers’ Circular 
was published between 1897 and 1927, has 
been leased for 21 years by the Collegiate 
Reformed Dutch Church to a company 
headed by Herman A. Groen. A portion 
of the building will be used for some of 
Mr. Groen’s interests, H. A. Groen & 
Bro., Inc., 2 John St., diamond importers, 
and Walter & Co., Inc., 182 Broadway, 
retail jewelry firm. 

Albert Cataldo, who operated what 
purported to be a retail jewelry store at 
108 E. 116th St., pleaded guilty to a 
charge of attempted grand larceny in the 
first degree when arraigned May 20. 
Cataldo, arrested April 20 when he was 
removing diamonds from rings, identified 
as stolen from a salesman of Shiman Bros. 
& Co., 234 W. 39th St., in a sensational 
subway robbery, will be sentenced soon. 
Louis Avalone, who, Cataldo charges, 
brought the rings to his shop, is awaiting 
trial in the same connection. Shiman Bros, 
have recovered 500 rings with an esti- 
mated cost value of $4,000, which repre- 
sents about one-third of their loss. 
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LETTER TO MANUFACTURERS 
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of expense to you except a commission on sales made??? 


Diamond mounted platinum jewelry* Mount- 
| ings* Precious Stones, star sapphires, rubies, 
etc. 

| GENTLEMEN: 

| Would you be interested in having a nice office in Sar 
Francisco, and an Agent to sell your merchandise free 


agency business 
line 


re-established ourselves in the 
in this 


We have 


with over thirty years’ experience 


References—-Any local jeweler- -Banket 
Trade -DUN-Bradstreets Correspondence 


HENRY M. ABRAMS CO. 
Shreve Building 
210 Post Street, San Francisco, Cal. 


Jewelers Board o 
invited 
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FOR ALL COLORS AND KARATS 
FOR PLATE, WIRE OR CAST 
SOLDER ALLOYS 


5 FOR ENAMZLING COLDS 
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Let Us Solve Your Repair Problems... 


Specializing on 


Jewelry and Silverware of Every Description 
Also—Order Work 


Guarantee Repair & Plating Service 


*25 Years’ Practical Experience” 


71 Nassau St. New York City 


IERCE—= 


* WATCHES 
CUSTOM BUILT—FEATURED WITH 
Non - Magnetic HAIRSPRINGS 









S 
WATCH DIAL 
REFINISHING 





P. J. BREIVOGEL 
65-A Nassau St., NEW YORK CITY 
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jules Jurgensen Corp. Opens Office 
in Rockefeller Center 
Considerable interest in jewelry circles 
attaches to the recent opening in Rocke- 
feller Center, New York, of American 
headquarters for Jules Jurgensen— 





M. R. Sarnoff 


world’s oldest watches. The Jules Jur- 
gensen Corp. has been formed with 
M. R. Sarnoff, for many vears promi 
nently identified with the watch indus- 
try in various merchandising and execu 
tive capacities, as president. 

Plans are now under way to further 
the sales of these famous watches and 
an extensive national advertising cam- 
paign will be launched in the fall, accord 
ing to Mr. Sarnoff. 

The House of Jurgensen was first 
established at Copenhagen in 1740. Since 


BRIDESMAID 


DIMES 


OE BUTANTE RISH 


STERLING a 


72 K STREET 





BOSTON. MASS 











“SUPER-SERVICE” | 
ROLLING MILLS 


Mi 


reduce production costs to meet 
present day competition. 

We manufacture a complete 
line for hand, belt or electric 
motor drive. 


WRITE FOR 
FOLDERS 


Buffalo Machine 
Manufacturing Co. 


1354 West Avenue 
Buffalo, New York 
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that time, Jules Jurgensen watches have 
won many of the world’s highest awards, 
including the Royal Order of Danebrog, 
the Legion d'Honneur and numerous 
gold medals in world exhibitions. All of 
these awards, together with the famous 
Jurgensen museum of old watches, are on 
exhibition in Jules Jurgensen ofhces in 
the International Building, Rockefeller 
Center, 630 Fifth Avenue, New York. 


Weiner, Operator of Engraving and 
Diamond Setting ‘School,’ 
Found Guilty of Fraud 


One of the neatest little frauds perpe 
trated on jewelers in the New York 
metropolitan area in some time was 
brought to light recently with the ar- 
rest of Nathan Weiner, alias “Julius 
Werner,” operator of the erstwhile Model 
Ring Co. 

Although only in business since Janu 
ary, Weiner’s “business’ of “diamond 
setting, assembling, engraving and polish 
ing,’ at 101 Maiden Lane, to all intents 
was a going one and his 12 to 15 ‘“‘em- 
ploy es” inspired confidence in those from 
whom he sought credit for materials and 
equipment. 

That he was a good, though not-so- 
honest, business man is proved by the 
fact that when arrested in Schenectady, 
N. Y., on April 1, by New York City 
detectives Weiner was debtor to prob- 
ably a score of firms and individuals to 
the amount of at least $7,000. 

He had engaged in diamond-setting and 
engraving under the name of Julius 
Werner, and under the name of the Jules 
Wedding Ring Co., in offices at 64+ W. 
48th St. Even while carrying on his 
operations as the Model Ring Co. a charge 
of grand larceny was pending against 
him. 

his charge and the six counts against 
him in connection with the Model Co. 
were considered at the same time by 
Judge Koenig, in General Sessions court 
on May 19 when he passed sentence of 
one year and three months in state prison. 
The six complainants all charged Weiner 
with receiving jewelry on memorandum 
and pawning same. 

A number of young men, many coming 
to New York from a distance, had paid 
tuition of $300 to learn the diamond- 
setting trade. About the middle of March 
he left word that he was going to Albany 
and when his creditors came to his offices 
no one could supply definite knowledge 
as to his whereabouts. He was missing 
about ten days before arrested by Detec- 
tives Michael Matis and Herbert Mosher 
The prosecution was made by Asst. Dis 
trict Attorney John J. Sullivan. 


ROBINSON & SVERDLICK CELEBRATE 

Robinson & Sverdlick, importers of 
precious stones, celebrated the tenth an 
niversary of their partnership with a 
reception and buffet supper for members 
of the trade in their ofhces at 608 Fifth 
Ave., New York. The party was held 
May 1. To each guest was given a copy 
of “The Story of the Gems” by Herbert 
P. Whitlock, curator of gems and min 
erals at the American Museum of Natu 
ral History, and copies of the book were 
also mailed to their friends and custom 
ers throughout the country. 


GOLD TROPHIES NOT SOLID 
SALINAS, CAL.—Warnings have been is- 
sued of a “gold brick” racketeer who has 
been selling gold-plated bowling trophies 
as “solid gold” in this section. 
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JACK J. FELSENFELD 


1S MAIDEN LANE NEW YORK 











GOLD 


and 


SILVER 
PLATING 


(Before) Silverware Repaired 


Equal to NEW ( After) 
Removing of Engravings palit 


WM. HERTEL & CO., Inc. 
Silversmiths & Platers 
17 W. 45th St. 
New York City 


“18 years at the same 


address” 

















CASH OFFER 


Send us your odds and ends in NEW 
or USED silver, both flat and hollow- 
ware, for our cash proposition. 

Check covering our offer sent same 
day that consignment is received and 
silver held intact awaiting acceptance 
or rejection of our offer. 

If not accepted, shipment returned 
“express paid”. 


JULIUS GOODMAN & SON, 
43 South Main St. Memphis, Tenn. 


Reference: First National Bank, 
Memphis, Tenn. 











Why Not Do Your Own Plating! 
K SAL - HYDEY 
TRAOL MARE MEGISTEOTOD uv S PaTewT OFrcE 
ELECTRO-PLATING SALTS 
For Dynamo, Dynamotor or Battery 
For 45 years Sal-Hyde has been recognized as 
Electro-Plating of quality. 
SAL-HYDE IS A PREPARED PATENTED 
CONCENTRATED SALTS FOR’ ELECTRO- 
PLATING. All ingredients of pure materials 
and chemicals. Ready for immediate use when 
dissolved in water. Nothing else necessary. 
Made in Rhodium, Gold in all shades, Silver, 
Copper, Nickel, @xidizing, Spotting, Stripping 
Send for catalog and price list E99J. 
Plating Taught Gratis to Users 
ef Sal-Hyde Salts 


The W. Green Electric Co. 


Manufacturers of Polishing Motors, Plating 
Generators, Sal-Hyde Electro-plating Salts 
and Platers’ Equipment. 

182 BROADWAY, NEW YORK 
Entrance 2 John Street 
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MOUNTINGS 
@F RECOGNIZED MERIT 


FULMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 








BOWMAN 
Technical School 


Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book ‘‘Your Future and Our School.’ 


JOHN J. BOWMAN, Director 
Bowman Bidg., Lancaster, Pa. 
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BYARD F. BROGAN 


Manufacturer of Distinctive Diamond 
Mountings and Wedding Rings 


P hiladelphia 


805 Sansom Street 








ORDER YOUR 


TELECHRON and REVERE 
Electric Clocks 


SETH THOMAS CLOCKS 
WESTCLOX PRODUCTS 


MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 


729 Sansom St., Philadelphia 
(Satisfactory service for 42 years) 








ELGIN & CYMA 


——_—-- W ATCHES 


LOUIS SICKLES 
1015 Chestnut St., Philadelphia, Pa. 
“Wholesale Distributors to the Trade” 


Z'RNKILTON 











CREATORS OF ARTISTIC 
HAND-MADE 
IRIDIUM PLATINUM MOUNTINGS 
F.X. ZIRN KILTON 214 §. 12TH 


ST., 
PHILADELPHIA 








OLD GOLD, SILVER, 
PLATINUM BOUGHT 


FILINGS—SWEEPS— 
GOLD FILLED SCRAP 


Jewelers’ Shipments from all parts of the 
U. S. prove our checks satisfy 


Your lot is accurately valued, reported 
same day as received and held intact 
awaiting your OK. 


EMPIRE SMELTING & REFINING CO. 
Metallurgical Chemists 
713 Sansom Street, Phila., Pa. 











| Josephine Scelsi, and Mrs. Joseph Coscia. 


PHILADELPHIA: 


Sts., will celebrate its 25th anniversary 


J. Wigman & Sons, formerly of 720 
Sansom St., have moved to 710 Sansom 


St. 

Harry Sloan, of Isaac Shifren, 734 | 
Sansom St., recovered recently from a | 
serious illness. 

Morris Spiegelman, of Spiegelman 


Brothers, 721 Sansom St., was operated 
on last month at Mt. Sinai Hospital. 

Louis Reamy, of S. Kind & Sons, 1110 
Chestnut St., returned to business re- 
cently after a long illness. 

William Lesse of S. Lesse & Sons, 732 
Chestnut St., left late last month for a 
trip through Pennsylvania and Ohio. 

Allison & Co., watchmakers and en- 
gravers at 714 Sansom St., moved to a 
new location at 117 S. 8th St., May 15. 

Frank Reamy, sales representative for 
H. O. Hurlburt & Son, 817 Chestnut St., 
recently returned from a trip through 
western Pennsylvania. 

Arthur Aisenstein, of Aisenstein Bros., 
713 Sansom St., was recovering last 


| month after a two-weeks’ illness due to a 


| illness in Frankford Hospital. 


| York by Rabbi Stephen S. Wise, May 2. | 
| They returned to this city after a wed- | 
| ding trip to Atlantic City. 


sinus infection. 

L. S. Ammerman, formerly employed in 
Richmond, Va., has opened a_ general 
jewelry store and repair shop in Waynes- 
boro, Pa. 

Ben Nemirofsky, diamond importer of 
129 S. 8th St., returned last month from 
a visit to the diamond markets of Ant- 
werp and Amsterdam. 

Miss Beatrice Fisher, daughter of Wil- 
liam Fisher, jeweler at 722 Sansom St., 
and Louis Kravitz were married at Beth- | 
Sholom Synagog, Philadelphia, May 18. 

William Williams, member of the firm 
of Williams & Waples, 735 Sansom St., 
is convalescing at his home after a long | 


Dr. Byron M. Fell, dentist, father of 
Earl Fell of Bailey, Banks & Biddle Co., 
1218 Chestnut St., died suddenly at his 
home, 1415 W. 68th Ave., May 14. 

Frank E. Goode, sales manager of the 
New York office of the Keystone Watch 
Case Company, visited dealers in the 
Philadelphia territory the week of May 
17. 

Two hundred and fifty members and 
guests attended the first annual dance of 
the Sansom Street Young Men’s Business 
Association, May 9, at the Benjamin 
Franklin Hotel. 

Joseph Kramer, formerly of Kramer 
Brothers, 725 Sansom St., and Barney 
Rife, formerly located at 4263 Viola St., 
last month formed the Philadelphia Watch 
Supply Co. at 720 Sansom St. 

Albert Hoffman, of Hoffman & Co., 722 
Sansom St., and Miss Ethel Markowitz, | 
of Philadelphia, were married in New 


Mrs. Lucy Scelsi, wife of Michael 
Scelsi, retired South Philadelphia jeweler, 
died May 7, at her home, 2514 S. Broad 
St. She is survived by five children: 
Mrs. Mary Clements, Joseph, Peter and 


Alton M. Kaufman, jeweler of Palmyra, | 
N. J., and Dorothy K. Bishop, of | 
Lansdale, Pa., were married in Trinity 
Lutheran Church, Lansdale, April 14. 
After a wedding trip through New Eng- | 
land they returned to Palmyra, May 1. 

Samuel Lashof, Inc., wholesale watches, | 
diamonds and jewelry, 7th and Sansom | 
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June 10. Mr. Lashof started as a dia- 
mond setter on the second floor of a 
building at 722 Sansom St. in 1912, mov- 
ing to two other locations before pur- 
chasing his present building in 1923. 

J. Cutler, formerly associated with 
Joseph Rabinowitz, 723 Sansom St., has 
taken space in the Sansom Street Dia- 
mond Exchange, 721 Sansom St., as the 
firm of Cutler & Rosenfield. Harry Paul 
has moved from his place in the exchange 
to new quarters in the store of Kramer 
Brothers, 725 Sansom St. 

A number of Philadelphia jewelers and 
their wives attended the 25th anniversary 
dinner of the Associated Diamond and 
Jewelry Dealers of the Bowery in New 
York last month. They included Mr. and 
Mrs. Harry Gordon, Mr. and Mrs. Jacob 
Rabinowitz, Mr. and Mrs. Jacob Brefeld, 
Jules J. Schwartz, George Harris, Jack 
Kelly and Jack Rabinowitz. 

Dallas R. Cann, 443 Kaighn Ave., Cam- 
den, N. J., for 55 years engaged in the 
jewelry business in that city, died sud- 

(Please turn to page 114) 
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PROVIDENCE: 


Richard Frusher, for several years 
superintendent of the Screw Machine 
Products Corporation, Providence, re- 
signed May 1. 

George Herman Pulsifier, who died in 
Haverhill, Mass., on April 30, was head 
of the G. H. Pulsifier Co. formerly in 
this city at 67 Friendship St. 

[. W. Lind Co., Providence, is this year 
celebrating the 70th anniversary of the 
establishment of the business by the late 
Thomas W. Lind. 

Bernard Boas, superintendent and man- 
ager of J. A. Foster Co., retailer, Provi- 
dence, underwent a serious operation at 
the Miriam Hospital on May 18. 

Ihe facilities of the local ofhce of S. 
Nathan & Co., importers and cutters, at 
40 Fountain St., will be available to any- 
one attending the NWJA convention, 

Edmund C. Mayo, president and gen- 
eral manager of the Gorham Mfg. Co., 
has been appointed an advisory membe1 
of the Richmond Bicentennial Commission 
by Governor Peery of Virginia. 

Mr. and Mrs. Harold E. Sweet of At- 
tleboro were among thoSe who witnessed 
the coronation in England. They sailed 
from New York on the Kungsholm on 
May 1. 

Joseph D. Gillan, formerly employed 
for a number of years at the Gorham 
Mfg. Co., and for the past 20 years with 
the Medallion Co., at North Attleboro, 
died May 14. 

Percy Oswald Wilmarth, who was con- 
nected with the C. H. Eden Co. at Attle- 
boro for more than 30 years, at one time 
as director, died April 25. He retired 
from that concern in 1930 becoming pro- 
prietor of the Puritan Pearl Co. 

Charles P. Foote, 82 years old, died at 
his home in Central Falls, R. L., May 12. 
In 1882, he became a partner in the re- 
tail jewelry business of Alden R. Vaughan 
& Co., Main St., Pawtucket, and continued 
therewith until a few years ago when he 
retired. 

The Rhode Island General Assembly 
at its session just closed, extended the 
provisions of the Workmen’s Compensa- 
tion Law to cover 20, instead of 15 weeks’ 
benefits and hereafter employers will have 
to file quarterly instead of monthly state- 
ments with the commission. 

William A. Cook who, in 1899 was one 
of the organizers of the manufacturing 
jewelry concern of Fontneau & Cook, at 
Attleboro, died May 1, aged 73 years. 
After seventeen years with that concern 
he withdrew to devote himself to ex- 
tensive realty holdings. 

In the annual budget adopted by the 
Attleboro City Council for the coming 
year the item for the jewelry trade school 
was left at $3,000 with the question of 
continuance of the school to be decided 
later in the year. The school department 
had recommended an appropriation of 
$10,000 for this account. 

Through the efforts of State Senator 
Jarvis Hunt of North Attleboro, a_ bill 
in the Massachusetts State Legislature 
regulating the sale and advertising of 
jewelry, household furniture and certain 
other personal effects by installment plans, 
was amended so as _ not to, include 
jewelry. 

Charles W. Cook, for more than 40 
years associated with the silversmith in- 
dustry in the Attleboros, died at the 
Sturdy Memorial Hospital on April 30 a 
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few hours after he had entered for treat 
ment. He was 65 years of age and had 
been with the Saart Brothers Co. tor a 
number of years. His wife died at the 
same hospital on March 16. 

William G. Thurber, secretary-trea- 
surer of the ‘Tilden-Thurber Co., is 
among the grand jurors drawn for duty 
at the May term of the United States 
District Court for Rhode Island. Among 
the petit jurors drawn were: Harry 
Wachenheimer; Alfred B. Lemon, presi- 
dent-treasurer of E. L. Logee Co.; Wil- 
liam A. Shawcross of Monroe Block & 
Co. and Clinton E. Shepard. 

Manchester Silver Co., manufacturers 
of sterling silver flat and hollowware, has 
completed the third major addition to its 
plant within the last 10 years. The new 
addition adds 11,000 square feet, doubling 
the floor area. The top floor, now oc 
cupied, is devoted to new ofhces and 
shipping room and new machinery is be- 
ing installed in the new main floor and 
basement. Included are new double ac 
tion air hammers and compressors. 


Providence Jewelry Strike Settled 
by Agreement on Wages, Hours 
and Working Conditions 


PROVIDENCE, R. I.—The strike of jewelry 
tool makers, hub and die cutters, which 
lasted about a month and which threat- 
ened to seriously interrupt the productive- 
ness of the manufacturing jewelry indus 
try in this city and the Attleboros, ended 
recently by the signing of an agreement on 
wages, hours and working conditions fol- 
lowing some ten days’ negotiations be- 
tween manufacturers and union leaders, 
and the employees immediately resumed 
their work. The four-weeks-old strike 
at the American Standard Watch Case 
Co., a Bulova Watch Co. subsidiary, 
on Sprague St. has also been settled. 

The industry appears to have turned 
its attention to the production of samples 
to greet the annual invasion of repre- 
sentatives of wholesale, jobbing and de- 
partment houses that is due about the 
first of another month. This invasion 
happily has been belated so as to combine 
the spring ordering visit and attendance 
at the annual session of the National 
Wholesale Jewelers Association which is 
to be held in this city the first week in 
June. 

Barring further labor disturbances in 
the industry executives in local manufac- 
turing jewelry plants are confident that 
the volume of business for 1937 will be 
fully equal to that of last year and in 
some quarters there is expressed the feel- 
ing that the 1936 gains will be extended 


JUSTIN L. COBB 


MANSFIELD, Mass.—Justin L. Cobb, 
president of the J. L. Cobb Co., Inc 
jewelry manufacturers, died May 13 at 
his home, here, after a two months’ ill 
ness. Upon coming to this place 45 years 
ago he purchased the interest of Frank 
J. Evans in the Cobb & Evans Jewelry 
Company and the firm name changed to 
F. M. and J. L. Cobb. After the death 
of F. M. Cobb, J. L. Cobb took his son 
in-law, Lincoln H. Dean into partnership 
and the name was changed to the present 
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PITTSBURGH: 


B. Goodman is opening a new jewelry 
store in East Pittsburgh. 

The Thrusher Jewelry Co., Middle- 
town, Ohio, recently took larger quarters 
at 1316 Central Ave., that city. 

D. H. DeNardo, Braddock,  Pa., 
jeweler, has returned from a buying trip 
to New York. 

Robert Margolis, Homestead, Pa., jew- 
eler, has moved into a new store in that 


| community. 


Harry Landaw, Landaw Bros., Clark 
Building, has returned from a_ business 
trip to Cleveland and other parts of Ohio. 

Mrs. Julia DeRoy Stern, widow of the 
late Milton M. Stern, who passed away 
last January, died April 22. Mr. Stern 


| was a member of the firm of Joseph De- 


' upon Butler, Pa., 


Roy & Sons. 

Harry H. Lefkowitz, registered archi- 
tect, 345 Fourth Ave., has recently com- 
pleted plans for the remodeling of a num- 
ber of jewelry stores in the Tri-state 
district. 


Charles Teper, Clairton, Pa., recently | 
added approximately 50 feet depth to his | 


installed a complete optical 
a section for electrical 


store and 
department, and 
appliances. 

Mrs. Barbara 
mother of Louis Grau of 
Huber, manufacturing jewelers, Clark 
Building, celebrated her 80th birthday 
April 29. 

Herman Cerf, president of M. Bonn 
Co., Inc., wholesale jewelers, 713 Penn 
Ave., has returned from a business trip 
to New York. Mr. Cerf reports that all 
of his salesmen are on the road and that 
satisfactory business is being received. 

Henry Wilkins & Co., Inc., 615 Liberty 
Ave., will open a fourth store on a 
prominent Eighth Avenue location’ in 
Homestead. Besides a large four-story 
building in Pittsburgh, the firm also oper- 
ates branches in East Pittsburgh and 
Ambridge, Pa. 

Emanuel Grafner of Grafner_ Bros., 
818 Liberty Ave., wholesale jewelers, 
flew to New York, May 13, on a business 
trip. David Weis, a partner in the firm, 
has returned from an extended business 
trip through the Tri-state district. 

Emil Freyer, president of Samuel 
Weinhaus Co., Inc., 720 Penn Ave., 
wholesale jewelers, and Louis Corbin, 
recently participated, along with other 
members of the Pittsburgh Wholesale 
Merchants’ Association, in a joint call 
business men. 

Chester G. Hall and John C. Keppie of 
Hall Bros. Co., Clark Building, have re- 
turned from San Francisco where they 
spent several weeks visiting at the plant 
of the Granat Mfg. Co., for whose prod- 
ducts the Hall interests serve as district 
distributors. 

C. F. Hillegas, engraver in the Clark 
Building, who has a hunting lodge in 
the Allegheny mountains, 
ployed a taxidermist to stuff a large 
number of game including owls, hawks, 
crows, ground hogs and a rattlesnake, 
all of which adorn his ofhce. 

S. A. Meyer, head of the S. A. Meyer 
Co., Washington, Pa., opened a new 


Grau of Brookline, 





Grau and | 


recently em- | 


credit jewelry store in Erie, Pa., June 1. 


In addition to a large store in Washing- 
ton, Mr. Meyer operates 
Canonsburg and Charleroi, Pa., as well 
as in Jamestown, N. Y. 

(Please turn to page 109) 
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Remodelings and Removals 








moved from its 
Asylum St. to a 
Asylum St., 


Ray Hayes, Ine., has 
former location at 81 
new and modern store at + 
Hartford, Conn. 

The Gantt Jewelry Manufacturing Co. 
has moved into larger quarters on the 


fourth floor of the Abdou building, El 
Paso, Tex., to meet demands of an in- 
creased business. 

The jewelry firm of Margaret C. 


I'hrusher was moved on May 1 from 1308 
Central Ave. into a completely remodeled 
store at 1316 Central Ave., Middletown, 
Ohio. 

L. Oppleman, jeweler, formerly at 818 
Main St., has resumed business in a mod- 
ern new home at 825 Main St., Lynch- 
burg, Va. The store front is of black 
onyx and chromium. 

John A. Regan & Co. has resumed busi- 
ness at 36 Maiden Lane, Albany, N. Y., 
since the complete renovation of the 
building. 

J. H. Moore, for 26 years on Hanover 
St., has taken a new place of business on 
S. 4th St., Martins Ferry, Ohio. 

Felix C. Nolen has moved his jewelry 
store from 514 Travis St. to $15 Capitol 
St., Houston, Texas. 

Herbert Hinrich, Batavia, has pur- 
chased the retail jewelry store operated 
by Jacob Weber in Medina, N. Y., for the 
past 25 years. 

The Don Jewelry Grand 


Co., 504 N. 


Ave., St. Louis, Mo., is to be completely 
remodeled. A new facade will be added 
and new fixtures installed. 

Dr. Frank Dale, who recently pur- 


chased the jewelry store of Mrs. Emma 
Dale, Shelbyville, Ill., has completely re- 
modeled and redecorated the store which 
he has taken in the Cullison bldg. 

The Henry Elston Co. have moved their 
otice from 717 Market St. to 704 Market 
St., San Francisco. This firm is one of 
the oldest jobbers in that city, also doing 
a large business in Honolulu and _ the 
Orient. 

The Plymouth Jewelry Co., 525 Henne 
pin Ave., Minneapolis, Minn., has com- 
pleted alterations which include a new 
store front. 

R. M. Raney, Osborne, Kan., has mod- 
ernized his store. 

The Leibrandt Jewelry Store, Cameron, 
Mo., has been completely redecorated. 

Bernard’s Jewelry Shop, Inc., 401 S. W. 
Alder St., Portland, Ore., is marking its 
15th anniversary by enlarging its floor 
area by 50 per cent, the fifth expansion in 
15 years. 

Maurice Krauss, for eight years at 115 
N. Main St., Rockford, IIl., is now housed 
in larger quarters at 320 W. State St. 

“Ludwigs,” 111 W. Main St., Walla 
Walla, Wash., is installing a new front. 

The store of Raymond A. Porter, 104 
N. Commerce St., Gainesville, Tex., has 
been doubled in size and remodeled. A 
new front has been installed. 

The Gilmore Jewelry Store is located 
in new rooms in the Gardner. block, 
Union City, Pa. 

F. C. Dence has moved from 15 to 21 
Church St. in Gloversville, N. Y. 

Shapiro Jewelers and Importers, Inc., 
95 N. Pearl St., Albany, N. Y., has pur- 
chased the site it has occupied for two 
years and plans improvements of a mod- 
ernistic nature. 

Heinzle’s Jewelry Store, Tell City, Ind., 
has been refinished after having had 7! 
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feet of water in the storeroom during 
the recent flood. 
Jones and Frasier Jewelry Co., Inc., 


121 W. Main St., Durham, N. C., started 
with a remodeled and re- 
decorated store, May 1. Improvements 
include a new front, renovated interior, 
and new fixtures and equipment. 

The Michael Jewelry Co., Inc., dis- 
tributed 2,500 souvenir silver meat forks 
and other similar objects at the recent 
opening of its new store at 22nd and 
Postofice, Galveston, Tex. The new place 


business anew 


of business is termed one of the finest 
jewelry stores in the Southwest. Special 
attention was given to lighting. There 
are eight bright show windows, a huge 


neon sign and an electrically controlled 
clock. 
HOWARD L. TOMB 

PITTSBURGH, PAa.—Howard L. Tomb, 52, 
secretary of the Grogan Co., Inc., died 
suddenly, May 20, from a heart attack 
in the Elmwood Inn, Bedford, Pa. 

Mr. Tomb was enroute by automobile 
to New York to bid his lifelong friend, 
Francis A. Keating, president of the com- 
pany, bon voyage on a trip to Europe. 
Mr. Keating, who had booked passage to 
sail on the Bremen, Saturday morning, 
May 22, cancelled his reservations and 
returned to Pittsburgh immediately with 
Mrs. Keating, who was accompanying 
him, after making arrangements to have 
the body returned to Pittsburgh. 

Mr. Tomb had been associated with 
the Grogan Co. for 27 years, having pre- 
viously been connected with one of the 
large banking institutions in Pittsburgh. 
He was a prominent Mason and resided 
with his family at W ashington 
Avenue, Oakmont. 


FRANKLIN R. HALEY 


703 


Los ANGELES, Catir.—Franklin R 
Haley, manager of the watch depart- 
ment of the E. W. Reynolds Co., whole- 


sale jewelers of this city, dropped dead 
from a heart attack while walking down 
Market St. in San Francisco, recently. 
Mr. Haley who had a wide acquain- 
tance in the Southwest was born in New 
York, Dec. 15, 1876. He started in the 
jewelry business with A. I. Hall & Son, 
San Francisco, in 1895 and remained with 
that firm for 32 years. In 1926, he be- 
came president of the Edson Adams Co. 


of San Francisco but in 1931 took the 

position as manager of the watch de- 

partment of the E. W. Reynolds Co 
which he held until his death. 
WALTER D. ANGER 

RockFrorp, It1t.— Walter D. Anger, 


owner of the loop jewelry store bearing 
name, died recently after a month's 
illness. Mr. Anger learned the jewelry 
trade as a youth in his father’s store in 
Oshkosh, Wis. He maintained an in- 
terest in that store now operated by his 
father and two brothers, and conducted 
his own business for more than 20 years. 


his 


DALLAS R. CANN 
CAMDEN, N. J.—Dallas R. Cann, who 
operated a jewelry business at 443 Kaighn 
Ave., died May 5. Mr. Cann in 1882 
began as an errand boy with J. Harry 
Knerr and continued in his employ until 
1928, when he took over the business. 
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From page 108) 


Window smashers continue to harass 
prominent jewelry stores in Pittsburgh's 
Golden Triangle. The latest smashings 
occurred in the stores of William J. Kap- 
pel, Co., Inc., 109 6th St., Loftis Jewelry 
Co., Inc., Oliver Ave., and Henry Wil- 
kens & Co., Inc., 615 Liberty Ave., all 
credit jewelry houses. 
out-of-town jewelers to cal! 
wholesalers and manufac 
turers included: Phil Lipson, Morgan 
town, W. Va.; Edward De Pascale 
Meadville, Pa.; C. B. Charles, Donora, 
Pa.; Frank Pika, Turtle Creek, Pa.; 
William Eger, Leechburg, Pa.; Frank 
Lincoff, Weirton, W. Va.; Harry Wright, 
Greensburg, Pa., and Mrs. R. M. Brown, 
Morgantown, W. Va. 


Recent 


upon local 


William J. Kappel, Pittsburgh and 
New York credit jeweler, is receiving 
the sympathy of the trade, due to the 


death of Mrs. Olive Pearl Dean Kappel, 
his wife, in this city, April 28. Besides 
her husband, she leaves three sons, Wil 
liam Kappel, Jr., Herbert and Wallace 
Mrs. William 


Kappel; two daughters, 
Christman and Mrs. Retta Powell, and a 
brother, Herbert Dean. 

A large amount of jewelry store re 


modeling has taken place in the tri-state 
district in recent weeks. Clifford Shopene, 
Titusville, Pa., retailer, has added a new 
front and new decorations as well as 
wall and floor cases; J. H. Crown of the 
Crown Jewelry Co., New Kensington, is 
now occupying a new location which has 
been completely remodeled, and D. § 
Mallinger & Co., Clark Building, recent 
ly added new wall cases and show 
All of the above work performe 
by C. Proessler & Son Co. 


cases 
was { 


The third 
W atchmakers’ 


annual banquet of the 
Association of Pittsburgh 
was held May 12 in Musicians Hall with 
some 60 members and present 
A. A. Breedon, president, was chairman 
George Niesslein, former president 
toastmaster. Impromptu talks 
Pittsburgh 
Fred 
Inc 


guests 


and 
was 
made by representatives of 
watch materia! houses, including 
Gluck of Martin Gluck & Sons, 
Hyman Landaw of Landaw Bros., and 
Mr. Mandell of C. & E. Marshall Co 
Inc. Secretary P. J. Sommer gave a com- 
plete report of the recent U.H.A. 
vention in Chicago and problems of the 
profession were discussed, including the 
subject of licensing watchmakers 


were 


con- 
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acceptance of Stieff Silver, the generous 
mark-up and protection against price-cut- 
ting make Stieff franchises desired by all 

leading jewelers. 


If your city has no Stieff agent, write for 
full details TODAY. 


THE STIEFF COMPANY 
BALTIMORE, MD. 
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BALTIMORE 


S. S. Strouse, formerly of New York, 
has joined the Baltimore staff of J. Engel 
& Co., Inc., Baltimore St. and Hopkins 
Fil. 


Sig Katz, of S. & N. Katz, Inc., 105 N. 
Charles St., retail jewelers, entertained 
a number of his friends at the Preakness 
race. Mr. Katz had a box at the track. 


Emanuel Kohner, of the firm of Max 
Kohner, 104 W. Fayette St., has recovered 
from a serious operation at Sinai Hospi- 
tal and has returned to his home. 


Among out-of-town members of jewel- 
ers’ families attending the Preakness at 
historic Pimlico racetrack here May 15, 
was Mrs. Herman Barr, of Philadelphia, 
and her daughter. 


Leon J. Engel, of J. Engel & Co., and 
Miss Helen Bentley, of Lowell, N. C., 
were married recently at Hamlet, N. C. 
They spent their honeymoon in the South, 
motoring through many states. They will 
reside in Baltimore. 


Mr. and Mrs. Harry George, of Char- 
lottesville, Va., are now occupying their 
new home in the Farmington section of 
Charlottesville. Mr. Keller is a member 
of the firm of Keller & George, Charlottes- 
ville jewelers. 


Covering a market of more than a mil- 
lion potential buyers the Elgin National 
Watch Co., with cooperation of whole- 
sale and retail jewelers, have inaugurated 
an intensive advertising campaign using 
newspapers of Baltimore and Washington. 
The drive is especially timed for the 
late May and June demand. 


The new law pertaining to the resale 
of second-hand watches became effective 
June 1. It is now punishable by fines 
ranging from $100 to $500 and jail sen- 
tences from ten to 100 days to sell a 
second-hand watch unless tagged as a 
second-hand watch, and when _ second- 
hand watches are advertised at a price 
they must be advertised as second-hand 
watches. 


Among jewelers and members of their 
families who attended the annual con- 
vention of the Maryland, Delaware and 
Virginia Jewelers’ Association held re- 
cently in Washington were Philip and Al 
Barr, of Norfolk, Va., Mr. and Mrs. S. 
S. Kaufman, of Fredericksburg, Va., Sid- 
ney Trott, of Richmond, Va., Samuel Bur- 
ton, of R. A. Burton Co., Richmond, Va., 
Charles H. Shaffner, of York, Pa., and 
Mr. and Mrs. Mark E. Trone, of Han- 
over, Pa. 





Maryland-Delaware-District R.J.A. 
Convention Attended by 360; 
Boat Trip on Potomac 


WasHINncTon, D. C.—With a registra- 
tion of about 350 people, the 23rd annual 
convention of the Maryland-Delaware- 
District of Columbia Retail Jewelers’ 
Association carried out a two-day pro- 
gram which interspersed entertainment 
and business and which proved to be one 
of the most profitable and enjoyable con- 
ventions ever held by the association. 

On Sunday the reception and registra- 
tion of members on the main floor of the 
Hotel Mayflower, the convention head- 
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quarters, began at 12 o'clock noon and 
in the afternoon a matinee sail on the 
historic Potomac River was enjoyed. The 
steamer Potomac was comfortably filled 
for the trip. It left the Washington pier 
shortly after 3 p.m. The trip down the 
river took the jewelers by Mount Vernon. 
The return trip landed them safely at 
the Washington pier again at a little 
after 7 p.m. Upon return to the hotel 
at 8.30 p.m. a buffet supper was served 


in the Italian Garden with entertain- 
ment. 

On Monday morning at 10 a.m. the 
first business session was scheduled to 


be called in the Chinese room on the 
main floor but it was after 10.30 before 


the jewelers got together. President 
Albert Sigmund presided and delivered 
a short address welcoming those who 


were at the convention. 

He then introduced Alexander Vincent, 
secretary of the Sterling Silversmiths’ 
Guild of America who talked on the 
subject of “A Chat on Silver.” Mr. Vin- 
cent did not adhere strictly to the text of 
his address but called attention to the 
fact that there have been many changes 
in recent years and that like his name on 
the program, conditions had been badly 
mixed up. He told the retailers that the 
trade must cast aside the doldrums which 
have been hindering business, now that 
conditions have improved. The one 
thing that in his opinion had come as a 
blessing out of the depression for the 
jewelry trade was that it taught the re- 
tailers to take heed and learn the lesson 
of the past. Jewelers, he said—manufac- 
turers, wholesalers and retailers—all lost 
their perspective during the past seven 
years. He then read an extract from an 
address delivered by George Lunt back 
in 1923, which he pointed out was just 


as applicable today as it was then. 


The next speaker introduced was Wil- 
son A. Streeter, a vice-president of the 
American National Retail Jewelers Asso- 
ciation, who represented that association 
at the convention. He spoke on the sub- 
ject of publicity and handed out photo- 
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the subject of publicity, telling how her | regulations mentioning one auction which te, 
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Wagner Act decision and other legisla- 
tion which has a more or less direct bear- 
ing upon retail jewelers. 

C. Howard Millikin was then called 
upon to take up the incorporation of the 
association. He read the incorporation 
papers and followed by reading the by- 
laws of the association. This took quite 
a bit of time but it was finally voted to 
incorporate. 


The 


SCHOFIELD | 
COMPANY 


Silversmiths 











Joseph T. Montgomery Then came the report of the nominat- Established | 
ing committee which submitted the fol- 
of much of the publicity work with other lowing slate: Joseph T. Montgomery, 1871 
organizations and other industries which | Wilmington, president; William Wright, 
she represents. Her address covered fully | Washington, D. C., Ist vice-president; 331 Charles St 
the work which she is accomplishing for | H. J. Schwarz, Baltimore, 2nd vice-presi- : be | 
the jewelry trade at large. At the end = dent; Howard R. Collins, Wilmington, ¥ BALTIMORE 
of her address the Maryland- Delaware- secretary, and Sidney iF Ross, Baltimore, ; - i 
District of Columbia Association voted treasurer. The president, vice-president, MARYLAND 
$100 for publicity. secretary and treasurer of the associa- 
C. Howard Millikin then called atten- tion, and the retiring president Albert | 
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At 12.30 lunch was held in the main jaws and telegrams were then read from i 
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U. Ss. JEWELRY CO. agg ago then in session “ Cj ZNS 
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expressing best wishes for a_ successful 


BALTIMORE & LIBERTY STS. convention. 
BALTIMORE. MD The next speaker of the afternoon was 20 W. REDWOOD STREET 
, ' ‘i BALTIMORE, MD. 


Wilson A. Streeter, representing the 
American National Retail Jewelers Asso- 


DISTRIBUTORS FOR ciation, who talked at some length to the 


NICHOLL ELECTRIC SHAVER jewelers regarding association work and 


among other things urged that they in- 


ELGIN WATCHES crease their dues. 
WESTCLOCKS - INGERSOLL Phen came an address by Paul Moore, 


executive secretary of the Horological In 


INGRAHAM - NEW HAVEN stitute of America. He called attention 


to the convention of that association to 
PLYMOUTH be held in Washington on May 24. 166-065 WEST 


CLOCKS & WATCHES In the evening at the banquet held in FAYETTE STREET 
. the main ball room, an excellent menu BALTIMORE, MD. 


was served and was followed by enter 


IMPORTERS OF tainment and dancing. It was one of the **AN INSTITUTION 
EASTON WATCHES most enjoyable affairs ever carried out of DEPENDABILITY” 


by the association. 
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Prompt Service 
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Bert J. Miller, of R. Wallace & Sons 
Mfg. Co., Inc., Chicago office, and family 
are vacationing in California. 

August Clemens, age 49, died suddenly 
at his home, 740 N. Menard Ave., in 
Austin. Mr. Clemens was a_ jewelry 
worker. 

Walter Butler, E. W. Reynolds & Co., 
Inc., Los Angeles, visited Chicago re- 
cently on a business trip to Washington 
and New York. 

Samuel Marks, ring manufacturer, who 
spent the winter in Arizona and Mexico, 
Mrs. Marks, has re- 


accompanied by 
home and_ business in 


turned to his 
Chicago. 

B. C. Allen, of Benj. Allen & Co., Inc., 
and Mrs. Allen left Chicago last month 
for England, where they will spend sev- 
eral weeks visiting their two daughters 
and many friends. 

Leon Barrett, who recently sold his 
interest in the Terry & Barrett business 
in Kalamazoo Mich., has purchased the 


business of Cornelius E. Laroy in that 


city. Mr. Laroy is retiring after nearly 
36 years of business. 
R. W. Russell, aged 56, watchmaker 


located in the Heyworth Building for a 
number of years died April 25 after a 
short illness. Mr. Russell came from 
Canada many vears ago. He is survived 
by his widow, a son and daughter. 

Edward Camp, watchmaker located in 
the Heyworth Building, has returned 
from an extended vacation trip to Cali- 
fornia and Seattle where he visited his 
mother and father. He was accompanied 
by Mrs. Camp. 

Helfer Patzwald & Co., recently estab- 
lished as wholesalers in Room 705, Hey- 
worth Building, have found it necessary 
to increase their space to nearly double 
and are now located in Room 1309 of 
the same building. 

C. I. McLane, manager and buyer of 
the jewelry department of Benj. Allen 
& Co., Inc., has returned from a_ two- 
week pleasure trip to New York and 
other Eastern places of interest. He was 
accompanied by Mrs. McLane. 

“Billy” Lamb, of Geo. H. Fuller & 
Sons Co., Inc., spent a few days at the 
Chicago ofhce and visiting friends last 
month en route to Pawtucket, R. I., after 
a business trip of several months through 
the Southern, Western and Pacific Coast 
territories. 

William Volkman, of H. E. Volkman’s 
Sons, Kankakee, Ill., returned recently 
from a vacation trip of more than six 
weeks during which they visited many 
Western states. Mr. and Mrs. Volkman 
made the trip west by motor, sold their 
car and returned by train. 

Bauer-Weiner & Co. is the name of a 
new concern manufacturing platinum 
jewelry. It is a consolidation of Modern 
Jewelry Co. operated by Jos. H. Bauer 
in the Kesner Building, and H. Weiner & 
Co., of 29 E. Madison St. They now oc- 
cupy larger quarters in room 1309, 29 E. 
Madison St. 

The Watchmakers Association of Wis- 
consin will hold a convention at the 
Plankington Hotel in Milwaukee June 6 
and 7. In addition to regular business, 
the meeting will be a celebration of their 
success in placing on the statute books 
of the State a law to license and regu- 
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late watchmakers of the State. (See story 
on page 100.) 

On April 17 while Adolph Bitterman, 
sales representative for Stein & Ellbogen 
Co. was showing his line of merchandise 
in store of Matthias Hibbeler at 917 Cen 
ter St., in Chicago, three gunmen wearing 
masks and dark glasses entered the store. 
They bound Bitterman and Hibbeler in 
the back room of the store and escaped in 
Bitterman’s automobile with his entire 
line of samples. Hibbeler’s stock was not 
disturbed. The car was later recovered, 
but none of the merchandise. 

The Installment-selling committee ap- 
pointed to present a report at the coming 
A.N.R.J.A. convention met with repre- 
sentatives of important manufacturers at 
the Hotel Sherman, here, May 3 and 4. 
The sentiment evolved was that all manu 
facturers of nationally-advertised goods 
should feature in all their advertising, 
window cards and other printed material 
the fact that their goods are obtainable 
on deferred-payments as well as for cash. 
Retailers in attendance were: Tinley L 
Combs, Omaha, Nebr., chairman; Harry 
M. Goldstein, Peoria, Ill.; Henry W 
Von Unruh, Cincinnati; Henry W. Rank, 
Milwaukee; Harry C. Butterfield, Joplin, 
Mo.; William Gibson, Chicago, N.A.C.] 
president; Maurice Adelshein, Minneapo- 
lis, and H. O. Paul, Newark, N. J. 

Officers of two of the oldest concerns 
in the jewelry trade sat down to a lunch 
eon in the Palmer House on April 26 
to celebrate 100 years of continuous suc 
cessful business relations. One of the 
first orders placed by C. D. Peacock, of 
Chicago, when that business started 100 


years ago was with Reed & Barton, sil 
versmiths, Taunton, Mass. In com 
memoration of the event Col. Arthur Ash- 


worth, vice-president of Reed & Barton 
Corp., presented Robert E. Peacock, presi 
dent of C. D. Peacock, Inc., with a large 
silver medallion. The Reed & Barton 
business was established 116 years ago. 
The histories of the two institutions have 
a unique feature in common, each has 
been continuously under the management 
of the family that founded the business 
The plaque, a_ splendid example of 
American silver craftsmanship, has been 
given a prominent place in the C. D. Pea- 
cock store. Others who attended the 
presentation were: Jere Shea, Western 
representative of Reed & Barton; Robert 
E. Peacock, president, and_ his 
Charles D., Ill.; Walter Peacock, secre- 
tary-treasurer and his son, Stewart B.; 
Bernard B. Smith, son of Mrs. Marion 
Peacock Smith, and Walter J. Bufhington, 
general manager. The juniors are of the 
fourth generation of Peacocks who are 
active in the business. 


son, 


PLATINUM PRICES 
Platinum dropped $3 an ounce, on May 
1, to the prevailing price of $55 an ounce 
on Friday, May 21. 
Quotations follow: 


Soft Teh Se eee ees $35.00 
Containing 5% iridium 58.50 
Containing 10% iridium 62.00 
Tridium digas cate coacats 125.00 
Palladium ony ka wens eee 25.00 
BAR SILVER 

New York London 

Oficial Spot 

a a Aer venues See See 203% 
OE a 4a ra ree nie 45% 207% 
| al | er ery er ee er eer 44% 20 48 
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- Inspection Trip to Penitentiary 
Unique Feature of Michigan 
R.}.A. Convention 


Jackson, MicH.—At the enthusiastic 
32nd convention of the Michigan Retail 
Jewelers Association, May 9-11 at the 
Hayes Hotel, the following officers were 
elected: H. Ted Busch of Lansing, presi- 
dent; Sid Thompson of Mt. Pleasant, 
vice-president; Hugh Finley of Kalama- 
zoo, secretary; H. L. Doxtader of Lan- 
sing, treasurer, and Fred Seyfreid of 
Ann Arbor, Roy Wethered of Flint, O. A. 
Mattison of Lansing and Bert Vander- 
berg of Grand Rapids, advisory board. 

Othcers of the Wolverine Jewelers 
Travelers Club were elected as follows: 
Guy Piermattei of Swartchild & Co., 
Inc., president; A. C. McKay of Stein 
& Ellbogen Co., Inc., and Ralph E. Bell 
of New Haven Clock Co., Ine., vice- 
presidents, and Ruby Than of the Garen- 
fo Co., secretary-treasurer. Mrs. R. C. 
Wethered of Flint was named head of 
the Ladies’ Auxiliary, other ofhcers of 
which are: Mrs. H. T. Doxtader of 
Lansing, secretary, and Mrs. Case Laroy 
of Kalamazoo, treasurer. 

More than 100 members and guests 
attended a supper-entertainment Sunday 
night, May 9. The next morning was 
given over to meetings of the Wolverine 
Club and the auxiliary and to a visit to 
Southern Michigan Prison. Sid Young 
of Jackson presided at a luncheon meet- 
ing Monday, at which Mayor William 
J. Riley, William Gibson of Chicago, 
head of the NACJ, and J. Fred Cromar, 
technical engineer for C. & E. Marshall 
Co., Inc., spoke. Mr. Gibson discussed 
“From Cash to Credit” and Mr. Cromar 
talked on frictional jeweling. 

Henry W. Von Unruh, president of 
the Ohio Retail Jewelers Association and 
chairman of ANRJA’s fair trade com- 
mittee, then entertainingly discussed the 
committee’s activities for trade welfare 
and outlined other enterprises of the 
national association. 

Mr. Busch was master of ceremonies 
at the dinner, dance and entertainment 
Monday night. Tuesday morning was 
viven over to golf. 

Speakers and their 
afternoon were Herb 
Segal & Son, Inc., Detroit, “Diamond 
Market Trends,” and Charles E. Boyd, 
secretary of the Detroit Retailers Asso- 
ciation, “What is the Job of the Jewelers’ 
Associations ?”’ Case Laroy, who recently 
sold his jewelry store at Kalamazoo, 
many years an officer of the association, 
was elected to life membership. 

Resolutions commended the Jewelry 
Publicity Committee of ANRJA, efforts 
against wholesale-retailing and the work 
of the ANRJA’s installment selling com- 
mittee. 


themes ‘Tuesday 
Segal of Jacob 








SANDSTEEL CROSSCURVED 
MAINSPRINGS 


Unequaled in Power and Resilience 


The effect of the crosscurved form is sur- 
prising. This modern improvement has 
won wide recognition from the Horological 
Profession. 


Use Sandsteel Quality Mainsprings for All 
Watches. You will quickly discover their 
many advantages. 
Made in U. S. A. by 
WATCH-MOTOR MAINSPRING CO., INC. 


145 Hudson St. New York City 
ACCEPT NO SUBSTITUTES 
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CINCINNATI 


Harry Greenwold of Greenwold-Grift 
Co. is back from a three weeks’ vacation 
in Florida. 

Joseph Haas, chief accountant and as- 
sistant general manager of A. Sauer & 
Co. and Miss Dorothy Fritsch were mar- 
ried May 12 at St. Stephens Church, 
Newport, Kv. 

A retail jewelry business was started 
by Jacob Benzinger at 6219 Montgomery 
Road, Pleasant Ridge, May 1. Mr. Ben- 
zinger for a number of years conducted 
a watch shop in the Glenn Building, Fifth 
and Race Sts. 

Leonard Lewy of Lewy Goodman Co., 
Chicago, was in Cincinnati for several 
days and dined with the Town Criers. 

Raymond Eibel of Klein Bros. Co., Inc., 
became a benedict May 20, when he and 
Miss Virginia Fedder of Covington, Ky., 
were married. 

William Effler has opened a second re- 
tail jewelry store on Hamilton Ave. in 
the business center of College Hill. He 
and his daughter will conduct this unit 
while his son, William, and another 
daughter, Rita, will have charge of the 
other store in Mt. Healthy, a suburb of 
the Queen City 

B. H. Crowell has become Cincinnati 
representative of Oneida, Ltd., succeeding 
Russell Ross, who has been transferred to 
the main plant of the concern. Ross’ 
membership in the Town Criers has been 
transferred to Crowell, who has estab- 
lished his home at 3600 Mooney Ave., 
Hyde Park. 

The factory section of Litwin & Sons, 
platinum manufacturers and diamond 
dealers, 114 W. Sixth St., is being en- 
larged and remodeled. The firm awarded 
contracts for the installation of five win- 
dows in the rear part of the building. 
Offices are being moved from the sixth 
to the fifth floor and the vacated space 
will be given over to the factory section. 

The annual outing of the Cincinnati 
Wholesale Jewelers & Manufacturers As- 
sociation will be held at Ryland, Ky., 
Tuesday, June 15, it was announced by 
Robert H. Stocker, president. The entire 
day will be spent in the open and will 
start with a motorcade from Cincinnati. 
As usual the affair will be in charge of 
Clarence Loeb, chairman of the entertain- 
ment committee. 

The disappearance of a diamond ring 
valued at $925 was reported to the police 
by Louis F. E. Hummel, jeweler in the 
Sinton Hotel, Fourth and Vine Sts. Mr. 
Hummel reported the ring disappeared 
while he and Elliot Langsdale, clerk, 
were showing rings to customers. It con- 
tained a one carat diamond surrounded 
by six smaller stones in a platinum mount- 
ing. 


Gorham Mfg. Co. Silverware Workers 
Vote Majority for Union 
Affiliated with AFL 


PRovIDENCE, R. I.—Voting May 17 on 
the question: “Do you wish to be exclu- 
sively represented for purposes of collec- 
tive bargaining with the Gorham Mfg. 
Co. by Amalgamated Silver Workers 
Union, Local 31, I.J.W.U., A. F. of L.?” 
517 employees voted as follows: 

Yes, 379: No, 133; blank, 5. 

The election was supervised by the 
Regional Labor Board of Boston. It was 
the first election held among silverware 
workers under collective bargaining pro- 
visions of the Wagner Labor Relations 


Act. 
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GOLD and SILVER 
PLATERS 


SILVERWARE — REPAIRING 


RELIABLE 
FOR—40—YEARS 


CISKE & DRESCH "7 §;, WABASH AVE. 








PETER HENRY & SON 
WATCH CASE REPAIRING 
GOLD AND SILVER REFINING 


Prompt Service, Maximum Returns 
610 Glenn Bidg., 5th & Race Sts., Cincinnati, Ohio. 
Cive us a trial. 

















FREE! 


Upon receipt of a request from 
you, we will send one of our 
Household Goods Inventory 
books—Every home should have 
an accurate inventory—Write 
today. 

NATIONAL JEWELERS MUTUAL 

FIRE INSURANCE COMPANY 


JEWELERS INSURANCE BLDG. 
NEENAH, WISCONSIN 











Some WATCH CO. 


S S.WABASH AVE. CHICAGO ILL. 


USED WATCH 
MATERIALS 


Running Condition 

Good Dials 

O-size Elgin, Waltham 
73, $2.25—15J3, $3.25 
12 or 16 size Hunting 
7J, $1.75—15J, $2.75 

THE PRICE OF 

NEW MATERIALS 

; Wheels, pinions, 

75¢ — 15J, 1.25 let fork + 

>. ane be palle orks, etc., 

Z ar = rae O35 for all watches. 

6 size Elg., Wal., Htg Send sample of 

73, 








7J, $2.00 —15J, $3.00 
18 size Htg. Elg., Wal. 
J 


HOLY) YO GNIS 


12 size Open Face 
73, $2.25— 153, $3.25 
16 size Open Face 

75¢— 153, $1.25 what you want! All 

Guaranteed! Remit 

only if satisfactory. 
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Where to Buy 
IMPORTED 
China and Glass 








SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 
Winterling Factories 
FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. New York, N. Y. 





THEODORE HAVILAND 


FINE FRENCH CHINA 
BOOTHS, LTD. 

JOHN MADDOCK & SONS 
English Earthenware 
“GENUINE QUIMPERWARE” 
All in New York Stock 
THEODORE HAVILAND & CO., Ine. 
26 W. 23rd St. New York 











JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Co. 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 














162 Fifth Avenue, New York City 





ROYAL DOULTON 


English Bone China and Earthenware 


THOS. WEBB & SONS 


Hand made English Crystal 


IKISH BELLEEK 


The original production 


WM. S. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y. 


Frew hooXe, 


Famous the World Over 
vailable from New York Stoc 


Availabl ks 
ROSENTHAL CHINA CORP., 149 Sth Ave., New York 


F CHINA 





CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


In stock for immediate delivery. Great 
variety of patterns and designs. 
Wire your urgent orders. 


PAUL A. STRAUB & CO., Ine. 
Importers, 105-107 Fifth Ave., New York 


ROYAL CAULDON and COALPORT 
China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 
WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOTE iv Yn2"\°¥ 


NEW YORK, N. Y. 


Philadelphia 
(From page 106) 


denly at his home early in May. Mr. 
Cann entered the firm of J. Harry Knerr 
as a boy and assumed control of the busi- 
ness upon Mr. Knerr’s death several 
years ago. He was active in Masonic and 
Knights Templar circles in Camden. 

B. B. Billmeyer, Marietta, Pa., jeweler, 
and his daughter, Miss Geraldine Bill- 
meyer, were forced to spend several days 
in Lynchburg, W. Va., the week of April 
25 when they were trapped by flood wat- 
ers of the north branch of the Potomac 
River. Mr. Billmeyer was called to 
Lynchburg for the funeral of his brother- 
in-law, L. C. Kauffman. 

Joseph B. Bechtel, of Joseph B. Bechtel 
& Co., Inc., 729 Sansom St., treasurer of 
the National Wholesale Jewelers Asso- 
ciation, planned to leave late last month 
for the association’s annual convention in 
Providence, along with George A. Fern- 
ley, of Philadelphia, secretary, and Louis 
Sickles, 1015 Chestnut St., member of the 
N.W.J.A. advisory board. 

D. J. Sickles, of Louis Sickles, 1015 
Chestnut St., has vacated the firm’s 
Youngstown, Ohio, office and has been 
made sales manager operating out of the 
Philadelphia office. The Ohio office now 
is in charge of L. C. Michaels, 315 Hippo- 
drome Building, Cleveland. R. W. B. 
Roe, the Pittsburgh representative, now 
has offices at 305 Clarke Building in that 
city. 

Firemen were called to the jewelry 
store of John M. J. Costello, 731 Sansom 
St., last month when other jewelers in 
the street saw smoke pouring from the 
windows. The blaze, however, was con- 
fined to a cellar beneath the store and 
did not damage the firm’s quarters. Smoke 
backed into the Costello store when a 
janitor attempted to burn rubbish in a 
furnace. 

At the 
Business Men's 


of the Sansom Street 
Association, Andrew 
Emanuel, city director of safety, last 
month assigned a trathc policeman to 
handle automobiles at the intersection of 
Sansom and 8th Sts. from 9 a. m. to 5 
p. m. daily. The association pointed out 
that frequent trafhc snarls and the num- 
ber of passing automobiles both en- 
dangered the lives of customers and 
caused loss of business. 

Nathan Goldman, 27, a jeweler of 719 
Sansom St., narrowly escaped death May 
3 when he was overcome by illuminating 
gas leaking from a jet in a room of the 
store. He was discovered lying un- 
conscious on the floor by Allen Marged, 
an employee, who almost was driven out 
when he opened the door of the place. 
Marged dragged Goldman to the street 
and called for help. Police took Goldman 
to the Pennsylvania Hospital. 

Work of enlarging and modernizing 
the interior of its store was completed 
last month bv S. Smith’s Sons, jewelers, at 
1046 N. 2nd St. Appropriate exercises 
were held when the store was reopened 
May 11. Floor space was doubled by 
opening two rooms formerly walled off 
from the store prover. Modern, indirect 
lighting, new walnut cases and an inlaid 
linoleum floor were installed. The optical 
department, formerly closed off from the 
public, was brought into view. 

Members of the Sansom Street Busi- 
ness Men’s Association were scheduled to 
hold their annual banquet, May 27, at 
the Benjamin Franklin Hotel. Speakers 
to be heard included Mayor S. Davis 
Wilson and City Councilman Edward A. 
Kelly. Renominated at a meeting last 
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month and slated for reelection at the an- 
nual session were the following officers’: 
John Costello, president; Samuel Lashof, 


vice-president; Joseph B. Bechtel, trea- 
surer, and Irvin Margolis, secretary. 
Members of the arrangements committee 
for the dinner were Jules J. Schwartz, 
chairman; Samuel Lashof, Joseph Milner, 
Joseph Glass, H. B. Gording and Arnold 
Gordon. 





WARREN W. FULMER 


PHILADELPHIA—Warren W. Fulmer, for 
50 years a manufacturing jeweler in this 
city, died May 3 in Jefferson Hospital 
after a three weeks’ illness. He was 64. 

He started as a boy in the old firm of 
Hamilton & Diesinger, later moving to 
a post with the former firm of Jacob 
Bennett Sons. About 1900 he entered the 
manufacturing business with John Myers, 
since retired, and, as the firm of Fulmer 
& Myers, made mountings. In 1905 Mr. 
Fulmer became associated with Lewis 
Gibbons, the firm changing its name to 
Fulmer and Gibbons in 1914. At his 
death, Mr. Fulmer was secretary and 
treasurer of the concern. 








New Products 








HAWKES CRYSTAL « 


New Millimeter Gauge 

The new A. D. Leveridge millimeter 
gauge and weight estimator for measur- 
ing loose and mounted stones, pearls, 
metal and rings for finger sizes has been 
produced in a Swiss micrometer shop 
under the supervision of the inventor, and 
is now being marketed by Mr. Leveridge, 
607 Fifth Ave., New York. The instru- 
ment, of stainless steel, is equipped with 
16 two-sided celluloid slides with 125 
modern estimating tables. It facilitates 
the measuring and estimating the weights 
of mounted’ baguettes, emerald-cuts, 
squares and marquises. It has many new 
features, including a revolution indicator, 
ring-sizing jaws and dial and measuring 
jaws and platform. 


Hold-Up Control 


Capt. J. W. Van Karner, 10 W. 47th 
St., New York, is inventor and manufac- 
turer of a gas gun now being marketed 
to jewelers as protection against holdups. 
The gun is said to guard as effectively as 
a revolver and eliminates the dangers of 
“accidental” discharge. 


Where to Buy 
DOMESTIC 
China and Glass 


Sp 


LENOX 
LENOX, INC. 














LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Vade in America 


Trenton, N. J. 
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GLASSWARE 
for discriminating 


people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. a 
N. Y. Office: 542 5th Ave. 
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NEWS PICTURES IN THE JEWELRY TRADE 








This interesting Coronation window was featured by 
Marcus & Co. It showed a 15-inch figure of King George 
VI, in his Coronation robes, wearing the Imperial State 
Crown and carrying the Sceptre and Orb. On the velvet 
cushion are the Crown of St. Edward and the Sceptre, 
authentic reproductions in genuine jewels, the only 
existing copies in real gems. The window was arranged 
by W. Bayard Okie, Jr. 


An interesting time window in the John Wanamaker 
store in Philadelphia, Pa., which attracted a great deal 
of passer-by attention. 


Right—A view of the silver room in the Oscar C. Martin- 
son store at Moorhead, Minn. Mr. Martinson is shown 
examining a piece of silverware at the table. 


Below—Richard Dobie, United Airlines pilot, wears the 

Bulova Clipper watch that officially timed the first round- 

the-world air-mail flight. When the plane reached Chi- 

cago the mail and watch were turned over to another 

pilot, and this was repeated around the world. Dick 
Merrill wore it across the Atlantic. 
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Below—Signing the Tennessee Fair Trade Act. Reading 
left to right are Alford Levine, Gov. Gordon Browning 
and Dr. Tomas C. Shark. 
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auses of Failure in \Watchmakers | ests 


Report of the Certification Committee of the Horological Institute of 


America at the Annual Meeting in Washington, D. C., on May 24 


By Howard L. Beehler 


HE certification of watchmakers is one of the major 
activities of the Horological Institute of America. Cer- 


tification is accomplished by offering all watchmakers an 
opportunity to prove their qualifications and ability through 
examinations conducted by the Institute. “Two grades or 
tests are available: 

lst—Junior Watchmaker. 

2nd—Certitied Watchmaker. 

Both tests consist of a practical and a theoretical exam- 
ination conducted through the certification committee and 
Examination Board working in cooperation with the Na- 
tional Bureau of Standards at Washington, D. C. 

Since the formation of the Institute in 1921 three thou- 
sand applications for certification have been received and 
of this number 2200 have been certified, showing that 20 
per cent have failed to pass the requirements. As a result 
of these facts the certification committee feels the neces- 
sity of bringing certain facts to the attention of all appli- 
cants who intend to take the examination for Junior or 
Certified Watchmaker Certificates, so that they may make 
a greater effort in their watch work. 

After a detailed study of the various factors entering 
into the examination of watches and papers, it has been 
found that in both tests, Junior and Certified, 90 per cent 
of all failures are due to improper balance and hairspring 
work, 8 per cent to faulty escapements and 2 per cent to 
other causes. It is interesting to note that the percentage 
obtained in the examination of watches corresponds di- 
rectly and compares favorably with the position rates ob- 
tained in the timing tests conducted by the National 
Bureau of Standards. Watches that fail the five position 
tests of the Bureau of Standards also fail to pass the ex- 
amination for quality of workmanship. 

‘There have been cases where watches have taken good 
position rates but the workmanship was very poor, as well 
as poor position rates with apparently good workmanship. 
In the case of good rates and poor workmanship a careful 
analysis has shown conclusively that in each case one error 
was counteracting another and good rates resulted. In the 
second case where the general appearance of the watch was 
good it was discovered that errors such as unequal motions, 
regulator pins open, hairsprings out of true and level, 
balance wheels out of poise combined with either high or 
low motions were responsible for failure in the position 
test. ‘he committee earnestly suggests greater care in the 
following work: : 

Ist. Shape and polish of balance pivots. 

2nd. Endshake and side shake of balance staff. 

3rd. Trueness and poise of balance wheel. 

4th. Condition of hairspring and regulator pins. 

(a) True, (b) Level, (c).Center, (d) Circle of over- 
coil, (e) Overcoil located in center of regulator pins, 
(f) Regulator pins properly closed. 

5th. Escapement action. 


(a) Lock, (b) Drop, (c) Jewel pin shake, (d) Guard 
pin shake, (e) Slide. 

6th. Cleaning and oiling. 

7th. Winding, setting and fitting of hands. 

We are able to present in this report a comparison ot 
two watches, one that passed and one that failed to pass 
the five position test given by the National Bureau ot 
Standards. 

We will confine the comparison to the important con- 
dition of “POISE” or lack of poise in the balance wheel. 
Reference also will be made to the effect of the regulator 
pins. 

EFFECT OF Poist ON PostiioN RATEs. 
Motion 360° or UNDER 


We shall now consider the effect of poise on vertical 
position rates. Assume the motion of the balance to be 
“One Turn” and the counterpoise weight at the bottom as 
shown in Fig. l-a, when this weight moves 180 degrees to 
the left and 180 degrees to the right as shown by the arrows 
A and B, the effect of the counterpoise weight will cause 
the rate in the 12 up to be faster than the rate in the 6 up 
position. This will also be true for any motion under one 
turn or 360 degrees. 


Morton Over 360° Bur UNpberR 444 


When the motion of the balance wheel is greater than 
one turn, the counterpoise weight will pass over the verti- 
cal line of the 12-6 axis, moving to points A’ and B’ as 
shown in Fig. 1-b by arrows A and B. The balance wheel 
motion is now 372 degrees, and the counterpoise weight is 
acting in a different manner when it crosses the vertical 
line than it did just before crossing the line. For that part 
of its motion past the vertical line its effect will be to make 
the rate slower in the 12 up position, instead of faster. 
Then if the motion is gradually increased, it can be seen 
that at some point beyond the vertical line the gaining and 
losing effects will cancel ; and there will be no variation in 
rate between the 12 up and 6 up positions. 


Morton 444 


Fig. l-c represents a motion of 14+ turns (444 de- 
grees) in which the counterpoise weight moves 222 degrees 
to the right and 222 degrees to the left of its zero position. 
In doing this the counterpoise weight is acting in the fast 
area for 360 degrees and in the slow area for 84 degrees 
of its total motion. The losing effect during the 84 degrees 
of motion is just equal to the gaining effect during the 360 
degrees of motion. Thus if the motion could be main- 
tained constant at 444 degrees, counterpoise would have 
no effect upon position rates. 


CONCLUSIONS REGARDING THE EFFECT 
OF COUNTERPOISE 


Ist. Assume a watch in the 12 up position with the 
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ounterpoise weight at the bottom of the balance wheel: 

hen 

(a) If the motion is under 444 degrees (1% plus 
turns), the rate will be faster in the 12 up than 
in the 6 up position. 

(b) It the motion is over +44 degrees (1% plus 





° 
(a)-360 
Balance Wheel Motion 


Lt 


turns), the rate will be s/ower in the 12 up thar 

in the 6 up position. 
2nd. Assume a watch in the 12 up position with the 
ounterpoise weight at the top of the balance wheel, then 
(a) If the motion is under 444 degrees (1'x 


pilus 





turns), the rate will be slower in the 12 up than 
in the 6 up position. 

(b) It the motion is over 444 degrees (1'¢ plus 
turns), the rate will be faster in the 12 up than 
in the 6 up position. 
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Analyzing the above conclusions in relation to Fig 


b, c, it is possible to make the following statements: 

Ist. When the force of the spring and the action ot 
gravity on the weight are in the same direction 
the rate will be fast. 

2nd. When the ction of vravityv on the welyvnt na 





Balance Wheel Motion 


the torce of the spring are in opposite directions 
the rate will be slow. 

From these two rules it can be seen that when the 
counterpoise weight is at right angles to the 12 up position 
is shown in Fig. 2 that counterpoise will not affect the 
rate in either the 12 up or 6 up position, but the 9 and 3 up 


positions then become the axis of greatest variation. 


EXPLANATION OF VertvicAL Posirion Rari 
‘TABULATIONS 


‘Lhe columns of figures on page 119 are the tabulated 
data for curves No. 1 and No. 2 of Chart No. 1. This data 
was obtained from experimental observation of two watches 
submitted for the Certitied Watchmaker’s Certificate. 

The first column for each curve shows the number 
which was up in the vertical position when the particula: 
observation of the 24-hour rate was made. These are th 
actual 24-hour rates and the readings were taken and 
recorded in the order shown, 12 up, | up, 2 up, ete. The 
third column for each curve lists the variation in rates 
These variations were obtained in the following manner 
rates with opposite points on the dial up were compared 
thus it is seen that with 12 up the watch runs at —04 o 
four seconds slow per 2+ hours, while with the 6 up it 
runs +20 or 20 seconds per 24 hours fast. From this it is 
a short step to the conclusion that the watch runs 24 sec 
onds per 24+ hours slower in the 12 up position than in the 
6 up position. This is recorded by placing a —24 opposite 
the 12 up position. Similarly it is evident that the watch 
runs 24+ seconds per 24 hours taster in the 6 up position 
than it does in the 12 up position and this is recorded by 
placing +24 in the rate variation column opposite the 6 up 


Please turn to page 119 
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EVERY SMART JEWELER 








REGULATION 


Careful regulation of refining processes is as im- 
portant to the workability of precious metals as is 
the regulation of a watch to its timekeeping ability. 


Our Thirty-Nine Years of Refining Service 
have proved this to us and to our customers. That's why every 
step in our refining is carefully regulated by experienced 
metallurgists. The benefit of this care and experience is yours 


as a customer of 


T. B. HAGSTOZ & SON 


(Arthur T. Hagstoz) 
Refiners Assayers 


709 Sansom Street, Philadelphia, Pa. 





knows that people who pass his 
| store will need extra money— 


MONEY FOR VACATION 


You can help them and in “play- 
ing-up” the idea that old gold 
will pay for a trip you get new 
business. 


GO AFTER OLD GOLD 


and remember that you can de- 
| pend upon prompt, satisfactory 
returns when you ship direct to— 


- e 4) p+ 
DEE<:COo. 
PRECIOUS METALS 
eePrFI NERS » MANUFAC T IU RE RS 


SS East WASHINGTON STREET CHICAGO, ILLINOIS. 
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“THE PATHWAY TO SUCCESS” 


Mi 





WATCHWORK STONE SETTING 

JEWELRY ENGRAVING 

BRADLEY POLYTECHNIC INSTITUTE 
SCHOOL OF HOROLOGY 


Dept. C Peoria, Ill. 

















AN INTRODUCTION TO 


APPLIED OPTICS 


Two volumes by L. C. Martin, Assistant Professor 
in Technical Optics, Imperial College of Science 
and Technology, London, Eng. 


PRICE $6.00 EACH VOLUME 


THE OPTICAL JOURNAL & REVIEW 
239 W. 39th St. New York 
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Failures in Watchmakers’ Tests 
(From page 117) 
position. In this manner the other rate variations were 
determined and recorded. 
EXPLANATION OF How THE CurRvES WERE PLOTTED 
An examination of Chart No. 1 will show that the rate 
or time variation is shown on the vertical scale where one 


3 





HEAVY SCREW 


FIG. 


small division represents a gain or loss of one second in 
each 24 hours. he heavy horizontal lines are marked 
0, +10, —10, etc., for convenience in reading. Along the 
horizontal scale the position up is indicated in order from 
12 to 12, with each heavy vertical line indicating a new 
position. 


VERTICAL RATE TABULATION FOR CHART NO. 1 


CURVE No 2 CHART Noi 
MOTION - J TURN 


CURVE Not CHART Noi 
MOTION —15 TURNS 
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Now if the watch would take a zero rate in all 12 posi- 
tions we would put a small dot where the 13 vertical lines 
(12 to 12) cross the zero horizontal line, and when these 
dots were connected a straight line would be formed. ‘Vhe 
watches, however, did not take a zero rate as shown in 
the tabulations, so it is necessary to plot the rates, using 
curve | as an example, as follows: 

1. Place a dot on the 12 vertical line, + seconds o1 
lines below the zero horizontal line showing that 
the watch is + seconds slow per 2+ hours in this 
position. 

2. Place a dot on the | vertical line, 18 seconds or 
lines below the zero horizontal line. 

3. Repeat this procedure for all positions 2-3-4, etc., 
on to 12, placing all slow or minus rates below th: 
zero line and all fast or plus rates above the zero 
line. 

4. Connect these dots in order with a smooth curved 
ink line. ‘This will form curve 1 as shown. 
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‘The different curves | to 5 on charts | and 2 were 
plotted from data obtained under different conditions as 
is noted both in the tabulation and on the charts. Curve | 


VERTICAL POSITION RATE TABULATION FOR CHART NO. 2 


CURVE No 3 
MOTION-15 TURNS 


CURVE Noes 
MOTION-14 TURNS 


CURVE No S 
MOTION -1 TURN 





















































































































































POSITION] RATE (TION) RATE ITO} RATE 
12 -O8 i2 |-de 12 |-1o 
' -O7 ' “08 ' -10 
2 -09 2 |-o9s 2 -07 
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7 -I6 Yr -19o 7 -oO1 
e |-te e |-10 8 -o2 
9 -o9 ow -1o 3 -95 
| 1o -O7 1o -os io -I2 
[on -O@ in) -o¢ i) —i¢4 
is for a motion of the balance wheel of |'% turns, curve 2 


is for a motion of the balance wheel of 7 turn. Curve 3 
is for a motion of the balance wheel of 1% turns with the 
regulator pins open. Curve +4 is for a motion of the balance 
wheel of 444° (1% plus turns), also with the regulator 
pins open. Curve 5 is for a balance wheel motion of one 
turn or 360 

It is advisable to check the rate curves with the tabula 
tions to make certain just exactly what it is that the curves 
represent. It should then be seen that the distance and 
direction whether up or down from a point on the curve 
to the zero horizontal line will show just how slow or just 
how fast the watch is running in that particular vertical 
position, in seconds per 2+ hours. ‘he curves when undet 
stood give a picture of the variation in rate for each posi 
tion and their relation to each other. 

To convey ideas by means of words and sketches is 
difficult task, and many watchmakers look upon charts and 
vraphs as a very mysterious problem beyond their com 
prehension. This is not at all true, and we urge all watch 
makers to study and analyze this work. Because it will be 
found extremely simple, once the methods used in this 


paper are understood. 


DIscCUSSION OF THE TABULATIONS AND CHARTS 
No. 1 AND No. 2 


From the rate tabulation for Chart No. 1, curve No. 1, 
we can see that the two positions having the greatest varia- 
tion in rate are 9 up and 3 up where the 9 up is 72 seconds 
per 24 hours faster than the 3 up and the 3 up is 72 seconds 
per 24 hours slower than the 9 up. 

Now let us consider curve No. 2 where the motion ot 
the balance wheel has been reduced from 11% turns to 7% 
turns. Here the effect of counterpoise is shown clearly, 
and as a result of a change in motion all of the fast posi- 
tion rates have changed toward slow and all of the slow 
rates have changed toward fast. 

This bears out the statements made concerning “Effects 
of Counterpoise.” A further analysis of these rates in 
relation to figures a, b, c will show that for curve No. 2 
the 3 up position is performing according to rules given 
under Fig. la, and the following method can be used to 


(Please turn to page 121) 


























TOOTH 
ROUGHNESS 






Irregular scattering of 
dots—instead of a well 
defined line— often 


means excessive wear. 


..» When you chart watch 
performance this new, 
scientific way 


se what’s wrong with a watch is sometimes 
harder than correcting the trouble. But not when 
you use Western Electric’s Watch Rate Recorder! 
This “Tick-Detective” makes charts that help you to 
identify tooth roughness, escape wheel eccentricity, 
loose pallet jewels and other faults at a glance. Then 
— when you’ve made repairs — you can check your work 
instantly. And regulate the watch more quickly, more 
accurately than ever before. 
The Watch Rate Recorder 







will enable you to do more 
work — faster work — better 
work. Send the coupon for 


complete details. 


Western Elecfric 





WATCH RATE RECORDER 


Distributed by 


Electrical Research Products Ine. 


Electrical Research Products, Inc. 
250 West 57th Street, New York, N. Y. 


Gentlemen: Please send me full information on the Watch Rate Recorder 
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Illustrating a Corner of our Melting Department 


L. LELONG & Bro. Inc. 
GOLD, SILVER and PLATINUM 


Refiners, Assayers, Smelters 


and Bullion Dealers . . 
345 Halsey St., Newark, N. J. 


81 Years Serving the Trade 
Nationally Known Since 1858 

















HEADQUARTERS 
FOR SUCCESS 


Successful business men appreciate the 


need for modern comfort and conve- 
nience when they travel. And so, al- 
most invariably, they stop at The Ben- 
jamin Franklin when in Philadelphia. 
e For The Benjamin Franklin is Phila- 
delphia’s modern and convenient ho- 
tel. 1200 big comfortable rooms. Food 
that tempts the most travel-harrassed 
appetite. Service that soothes travel- 
jarred nerves. Rates that fit every travel 
budget...as low as $3.50 a day e Try The 
Benjamin Franklin yourself the next time! 


The BENJAMIN FRANKLIN 


PHILADELPHIA’S FOREMOST HOTEL 


Philadelphia 


SAMUEL EARLEY, Managing Director 
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Failures in Watchmakers’ Tests 
(From page 119) 
determine the exact point on the balance wheel where the 
counterpoise weight is located. 
1. From rates for curve No. 2 decide which position 
has the fastest rate. 
2. Observation shows this to be the 3 up position. 


3. Let mainspring down, allowing watch to stop. 





+. Place the watch movement in a vertical position 
on the bench with the 3 up and 9 down. 


w Al 


Have dial facing back of bench and balance whee! 
facing front. 

6. Make a sketch of balance wheel, showing line of 
centers of escape, pallet and balance jewels, loca 
tion of balance arms and location of jewel pin. 
Location of balance screw at bottom. 


~ 


Now wind the mainspring slightly, just enough to 
drive the balance at a motion of % turn. This 
will cause the heavy screw to move 90° to the left 
and 90° to the right of its former neutral or verti 
cal position. During this condition of motion the 
heavy point is operating under the principles ex 
plained in Fig. 1l-a, that is, one turn of motion or 
under which should be observed and studied care 
fully. 

8. Wind the mainspring a little more to increase the 
motion to a point where the heavy screw rises to 
7 turn and finally to one turn. At one turn the 
heavy screw will reach the top of the vertical line 
and any increase in motion beyond this point will 
carry the heavy screw into the region where the 
rate for this distance bevond the vertical line will 

be slow instead of fast as shown in Fig. 1-b. 
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Wind the mainspring again, increasing the motion 
gradually until it reaches its maximum swing. 
When the heavy screw reaches a point +2” beyond 
the vertical line it has arrived at a point where the 
losing effect cancels out the gaining effect as ex- 
plained in Fig. I-c. 

10. ‘Take the balance wheel out of the watch, remove 
the hairspring, and place the balance on a poising 
block or in poising calipers. “The heavy screw will 
then turn the wheel to the position shown in Fig. 2. 

The data used to obtain Chart No. | was obtained trom 
the watch that failed to pass the five position test. It is 
now obvious that this failure was due to an excessive 
counterpoise weight located on the 3-9 axis with a 3 up. 
This was found to be the case upon examination of the 


balance on a potsing block. 





‘he watch that passed the five position test was used to 
obtain the data for Chart No. 2 position rates. Curve 
No. 3 shows for a motion of 1% turns. Curve No. + is 
tor a motion of 1! turns, and curve No. 5 for a motion 
of one turn. A comparison of these curves will show that 
even with a small variation in vertical position rates at any 
one motion that the shape of the curve tends to become 
nearly a straight line at a 444° motion and reverses its 
curve at a low motion from what they were at a high 
motion. ‘hese rate curve characteristics show the action 
of the counterpoise weight even though it is obviously a 
very small one, both from the results of the examination 
and the vertical position rate variations. 

‘The 24-hour rates in the dial and cock up positions were 
minus 02 seconds. 

Now generally speaking if a watch has a zero rate in 
the Hat position with the regulator pins open and balance 


Please turn to page 125 
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GOLD STANDARD 


IS 999.75 PLUS 


and the same standard of fineness is maintained 
in all our other metals 


FINE GOLD 
PALLADIUM 


PLATINUM 
7 IRIDIUM 


Ruthenium — Rhodium — Osmium — Silver 


Platinum in all degrees of hardness 


Platinum and Gold Solders 
Stamped with the K & L guarantee of Quality 


Kastenhuber & Lehrfeld 


24 JOHN ST. 
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HOTEL SHERMAN 


1700 ROOMS 1700 BATHS 
ORIVE YOUR CAR RIGHT IN 
HOME OF THE COLLEGE INN 





NEW YORK, N. Y. 


We solicit your Sweeps — Filings — Scrap Gold and Platinum — A reliable dealer is your only protection 














DICTIONARY OF GEMS 


Precious and Semi-Precious Stones 
by R. J. Rocers, F.G.A. 


Price $1.50 Postage Paid 


‘This new book of all gems gives complete defini- 
tions of every stone used by jewelers from Achates 
(ancient name and origin of Agate) to Zircon and 
Zonochlorite with their specific gravity, chemical 
composition, crystallographic origin, hardness, re- 
fractive index, etc. 


The work is written for the jeweler with tables 
and notes in a form convenient for quick use that 
will give a brief explanation of crystallographic 
origins, some details as to cutting of gems, an ex- 
planation of refractive index, dichroism with 
tables, hardness with tables, specific gravity with 
tables, notes on manufactured gems and _ birth- 
stones. 


It is a valuable ready reference list for the retai! 
jeweler, manufacturer, importer and lapidary. 


Cloth bound, 58 pages, 7x5% inches. 


The Jewelers’ Circular-Keystone 
239 West 39th Street New York City 
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WORKSIEOP. WCITIES d- CWIEIRITIES 


RONZE MEDALS—Please let me have a formula 
for a solution for making a brown finish on bronze 
medals. (Question No. 5064). W.E. P. 


Answer— Dissolve four ounces hyposulphite of sodium 
and four ounces of nitrate of iron in one quart of water; 
let this stand until the ingredients are entirely dissolved. 
Hang the work in the solution and watch it carefull) 
until the desired shade of color has been reached; rinse 
and dry. Rubbing the work then with a clean linen rag 
slightly moistened with olive oil, then with a dry rag, 
may be desirable to enrich the color. 


— am sending enclosed a photograph of a 
watch, on which I would like to have your opinion 
as to its age and value, and advice on how to go about 
finding a buyer, if it has any value. The only words en- 
graved on it are “Ageron,” Paris.”’ The edge of the ring 

« c 4 co , « . > — 
that holds the crystal is set with tiny diadems. The orna- 
mentation on the case is done in three colors of gold. 


(Question No. 5065). V.H.R. 


Answer—The watch described in your letter was 
made by Francois Ageron, who was in business in Paris, 
France, from 1741 to 1779. Ageron was a _ leading 
maker during the period named, and made only watches 
of the highest merit, technically and artistically consid- 
ered. Watches made by him are in the finest collections 
in the world—including the J. Pierpont Morgan collec- 
tion in the Metropolitan Museum in New York. This 
is a valuable watch, and worthy of care in finding a 
buyer for it. Time should be taken to bring it to the 
attention of as many as possible of prospective purchasers. 
Perhaps the best way to begin would be to advertise the 
watch for sale in the classified columns of THE JEWELERS’ 
CIRCULAR-KEYSTONE, and in magazines that have circu- 
lation among collectors of antiques, such as ‘‘Hobbies,”’ 
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2810 South Michigan Ave., Chicago; ““American Col- 
lector,” +19 Fourth Avenue, New York City, or “‘An- 
tiques,”’ +0 E. 49th St., New York. 


RANDFATHER’S CLOCK—We have just re- 
paired a grandfather’s clock of which the owner 
would like to know something about the makers, and its 
age and value if it is anything rare. The clock has sec- 
onds pendulum and sweep seconds hand; it is in a finely 
made case; brass dial with raised brass scroll ornaments 
in the corners. Name on dial is “Will and Fickle,” 
under it ““Newcastle.”’ (Question No. 5066). 
W.D.H. 
Answer—lf you look again at the name on the dial, 
we are sure you will see that it is ‘“Willm. Tickle” in- 
stead of the two names you have stated. his clock was 
made between 1765 and 1795, by William ‘Tickle, of 
Newcastle, England. There were two clockmakers of 
this name, the son succeeding the father during the latter 
half of the period named. All of their clocks were signed 
just “William Tickle”; if there is no serial number on 
the clock, it cannot be determined whether it was made 
in the first or the second half of the period stated. But 
in any case, the clock was made during the 30 years 
marked by the two dates, and is therefore at least 142 
vears old. The Tickles were leading clockmakers of 
Newcastle, and no doubt the clock is a fine specimen of 
its type and period, and should be considered valuable. 
The value in dollars can only be established by a sale, 
or a bona fide offer of a price. This always depends upon 
conditions at the time of sale; generally upon competitive 
bidding between persons desiring to own the clock. 


TEEL—(a) Two watchmakers have advised me dif- 
ferently about the right steel to use for making bal- 
ance-stafts; one says turn staffs out of soft steel and then 
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SANDERS 


A British Concern— 
Nearly a Century in 
Business — Serving 
the Trade in America 
for Over 50 Years 


SWEEP 
SMELTERS 


BIRMINGHAM, ENG. 











STOP 
SILVER TARNISH 
. 


not a lacquer, not applied 
to silver. An odorless com- 
pound that absorbs tarn- 
ish-causing gases of the 
Keep your silver bright, air. Stops labor and ex- 
shining, free of tarnish, pense of polishing silver. 
for at least 3 months with- Keeps silver looking most 
out repolishing, by using ) salable every minute. 50c. 
Silver Sentry. Not a polish, ((@) From jobbers or direct. 

Columbia 444, Refining Co. 

Leag Island ry City. N. Y. 

















James L. Hand 


America’s Leading Jewelry 
Auctioneer 
87 Nassau Street 
New York, N. Y. 


Phone, COrtlandt 7-8693 
Hand-Sale, New York 





Cable Address, 


STRICTLY ETHICAL AUCTIONS 


Conducted for Jewelers 


Executors, Trustees, Receivers, Banks, Trust Companies, 
United States and Canadian Courts. NO STOCK TOO 
Write for “HAND” book on 





LARGE OR TOO SMALL. 
Auctions. 


INQUIRIES TREATED CONFIDENTIALLY 











A 100% 
PRODUCT 
ICALLY 
TROLLED 


NYE'S OIL 
AMERICAN 
SCIENTIF- 


ote]. E 


FROM "FISH Easel Aio% TO FINISH” 


a. Elave te. 


ESTABLISHED 


ee ime ENE | 


iCLot ;,WATCH OIL.7 
New Bedfor Nau Bedford, Wont a 


NEW BEDFORD 
MASSACHUSETTS 


1844 








QUARTETTE 
OF STANDARD BOOKS 


OPHTHALMIC LENSES 


By Emsley and Swaine, distinguished English authorities. 
Dealing with theory and shop practice; 318 pages, 
numerous diagrams and useful tables; price $6.00. 
PRINCIPLES AND PRACTICE OF 
PERIMETRY 
(Third edition, thoroughly revised) 
By Luther C. Peters 


A favorite text book for years; 280 pages, with dia- 
grams and colored plates; price, $4.50. 


RECENT ADVANCES IN 
OPHTHALMOLOGY 
By W. Stewart Duke-Elder 
Telling of research work in Ophthalmology and as- 


sociated sciences; hence it has much of at least indirect 
interest to optometrists; 434 pages, well illustrated; 
price, $4.00. 

OPHTHALMOSCOPY, RETINOSCOPY 

AND REFRACTION 
By W. A. Fisher 
290 pages, profusely illustrated; price, $3.75 
Order from 
THE OPTICAL JOURNAL & REVIEW 


239 W. 39th St., New York 
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the 


steel to a blue, and then turn the staffs out of that. 


harden them; another says first harden and tempe1 


Which is correct? 
(b) 


tweezers for balance truing; or, can these be bought, and 


What wood should be used for making wooden 


where? 
(c) Are the gravers sold polished ready for use, as 
2? (Ques 


M.F. 


hard and durable as the rough imported gravers 
tion No. 5067). 

Answer— (a) ‘Lhe advice you received to first harden 
and temper steel and then turn staffs out of it, is correct. 


[his is for two reasons: if turned first, then hardened, 
the steel may slightly warp during hardening, which 
would make the staff untrue; also, the heat-treatment 


would make it necessary to regrind and polish the staft, 
a second operation that is avoided by turning, grinding 
and polishing the staff out of already hardened and tem 


pered steel. ‘The other method was used in the days of 
“tddle-bow” lathes, so that roughing-out in soft stee! 


could be done, because turning was more laborious; then, 
too, the work was done on dead-centers; but with split 
taken of both 


and finishing one end of the staff completely, then the 


chuck lathes, advantage may be turning 


other end completely, which saves time. To first turn, 
then harden and temper, then grind and finish a staff, 
would be like deliberately throwing away one of the 


advantages of our modern lathes. 

(b) ‘Tweezers for balance work are generally made ot 
hard maple wood. ‘These may be bought of any dealer in 
tools for watchmakers. 

(c) ‘This would depend entirely upon the quality of 
Quality in this as in 
other things depends upon the manufacturers’ standards 
the sold 
‘There are good makes and grades, 


the gravers in either case. most 


of work; and not upon whether gravers are 


rough or finished. 
and bad ones, in both classes of gravers. This is some 


( ood 


“vou get 


thing to take up with your dealer. gravers cost 


more than poor ones; like in other goods what 


you pay for.” 


Perpetual Motion Is Simulated by Curious Clock 
Made by Conrad Felsing 
MONG the class of clocks driven by a “trick” 


anism, an example of one of the rarest recently drew 


mech 


wide-eyed interest from Fifth Avenue crowds when it was 
displayed in a show window of Black, Starr & Frost 
(jorham, Inc., New York. 

The clock simulates perpetual motion, and is driven by 
steel balls after the manner of an overshot water-wheel. 
The balls drop into pockets on the wheel, and are carried 
downward, until they fall into a groove and roll into an 
elevator, by which they are lifted upward, to be released 
again into the pockets of the wheel. 

The elevator which raises the balls is driven by a con 
cealed mainspring, which has to be wound. Thus, while 
the weight of the balls on the wheel seems to be the driv 
ing power, the latter is really from the mainspring, which 
works the elevator to raise the balls to the top of the wheel. 

A barometer mounted over the dial of the clock and a 
add to the bizarre 
red 


thermometer attached to the elevator 


appearance of the mechanism, which is made of lacque 
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polished brass, and is mounted upon a base of black marble. 
It is cased in glass. The name, Conrad Felsing, Berlin 
appears on the crystal dial. 

‘The owner who brought this “perpetual motion” clock 
to Black, Starr & Frost-Gorham, Inc., to be 
1912 from a New York gallery. 


repaired 
At least 
the 


bought it in 


clocks are known to exist. 


two other similar one in 





Unique clock exhibited by Black, Starr & Frost-Gorham Co 


Hermar Rich, 664 Madison Ave., New 


York, and another on display at the Uhren Museum ot 


pe SSESSION of 


The clock in the museum is said to have been 
1905. 


Vienna. 


made about 


Failures in Watchmakers’ Tests 
From page 121) 


wheel poised, it will have a rate of about minus [5 in the 
vertical positions. ‘Vhis particular watch had its regulato: 
pins slightly open and the slow rates in the vertical posi 
tions as compared to the flat seem to bear this out. Also in 
the general case, if a watch has a zero rate when in the flat 
position and regulator pins are closed, the rate will be 
faster in the vertical positions than it would be if the regu 
lator pins were open. 

‘The fundamental facts shown in this article concerning 
the effects of counterpoise are not given with the idea of 
teaching watchmakers how to counterpoise in order to pro 
duce vood position rates, but just the opposite- -the are 
given so that watchmakers may realize the disastrous re 
sults of the slightest poise error any place in the balance 
and hairspring unit. When these counterpoise eftects are 
properly understood much greater care will be exercised in 
the hairspring work and also in the work of truing and 
poising the balance wheel. 


5 Bromfield 


the 


Brothers, Inc., who moved to 


Mass., 


enlarging ot their show rooms. Four brothers 


\Telnick 


St., Boston, in 1934, have just completed 
mduct 
which ts rapidly. 


this business growing ver\ 




















Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 


extra to cover postage must be en- 
closed. 
Advertising matter addressed to 


Classified advertisers will not be de- 
hivered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
rnonth, 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75¢. 








EXPERT watchmaker, jeweler, engraver, 
diamond setter; at once: $50 week, per- 
manent or not at all. Address ‘‘J., 6386,’’ 
care Jewelers’ Circular-Keystone. 





SXPE oR IENC E ‘D WATCHMAKER, school 
trained; good references; hard worker: 
South preferred: will start $25 per week. 


Arvin Knight, Cor apeake, N. © 

WATC HM AKE R, strictly high gr: ade, age 
16, experienced on all geen can pro- 
duce. Address ‘‘H., 6513,"’ care Jewelers’ 
Circular-Keystone. 

Ww A TC HM AKE aR, YOUNG MAN, single, 
experienced, desires position; East pre- 
ferred: references. Address ‘‘B., 6457,” 

ire Jewele rs’ ( ‘ircul: ir-Kevyvstone 


WATC HM: \KE R vishes ‘chi inge in July: 
=0 ve experience: married: will send 
samples of work if desired. Address ‘‘F., 
6462,."° care Jewelers’ Circular-Kevystone. 


RAPHERS. BOOKKEEPERS, 
typists, clerks furnished. no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392. New York. 

WATCHMAKER, 20 
wishes permanent 


ars’ 








STENOG 


years’ experience, 

position: best refer- 
ences; married; Pennsylvania or New 
York State preferred. Address “V., 
6391,"" care Jewelers’ Circular-Keystone. 

BOOKKEEPER-TYPIST, ten 
perience in wholesale jewelry 
charge: excellent reference? 
“F., 6409,”"" care Jewelers’ 
stone, 


CERTIFIED 
experience, 


years’ ex- 
line, full 
Address 
Circular-Key- 


WATCHMAKER, 


good references, 


17 years’ 
wants posi- 


tion where good work is appreciated, 
ferably in the East. Address “L., 
care Jewelers’ Circular -Key stone. 








FIRST-CLASS WATCHMAKER desires 


position in first-class store; school 
trained ; factory, store experience; all 
sizes o.. American, Swiss watches. Ad- 


dress Box 183, Hanover, N. 


WATCHMAKER, permanent position 
only, experienced on small Swiss 
watches, and fine timepieces ; also plain 
penne fat age 39. Address “N., 6416,” 
care Jewelers’ Circular- -Keystone. 


You NG M AN, 21, retail and wholesale ex- 
perience, desires position as stock clerk 
or salesman; well educated; references; 
salary no object. Address ‘‘K., 6436,” 
care Jewelers’ Circular-Keystone. 


YOUNG LADY bookkeeper and typist, de- 
sires position with manufacturing jewel- 
er; capable of taking full charge of office 
and factory. Address ‘“‘Y., 6483,’ care 
Jewelers’ Circular-Keystone. 

INAMELER with diversified experience 

and ability to stand responsibility, seeks 

connection with firm needing such ser- 
vices. Address “H., 6466,’ care Jewelers’ 

Circular-Keystone. 


and capable 
letterer, monograms and_ inscriptions; 
first-class references regarding ability 
and character. Address “‘S., 6497,’ care 
Jewelers’ Circular-Keystone. 


ENGRAVER, experienced 


diamond set- 
an do plating and 
polishing; 21 experience; age 35; 
best references. Address ‘‘K., 6441,’’ care 
Jewelers’ Circular-Keystone. 


ASS JEWELER, 
engraver, < 
years’ 


FIRST CLé 
ter and 


with 
East; 
Metro- 
6464,” 


thoroughly acquainted 
jewelry trade in the 
department stores in 
York. Address “'G., 
Circular-Keystone. 


SALESMAN, 

wholesale 
with 
politan New 
care Jewelers’ 


also 


WATCHMAKER, ESTIMATOR, age 30 
years, 12 years’ experience; know busi- 
ness from A to Z: pleasing personality: 

only. 


A-1 references; Middle West 
Richard Lett, P ete rsburs, : Ind. 

YOUNG LADY, intellige nt, conscientious, 
five years’ experience, excellent refer- 
ences, assistant bookkeepe r, knowledge 
of stenography, typewriting, office de- 

tail. 5710 14th Ave., 


Augusta Kaufman, 

Brooklyn, ee 

SILVERWARE DEPARTMENT manager, 
experienced buyer, thorough knowledge 


of present day merchandising; unques- 
tionable references; married, age 32. Ad- 
dress ‘‘M., 6403,’ care Jewelers Cir- 


cular-Keystone. 


TRAVELING SALESMAN, 12 years’ ex- 


perience, personal following and a go- 
getter, desires connection: no_ side 
lines: Southwest or Middle West. Ad- 
dress “R., 6419,” care Jewelers’ Circu- 
lar-Keystone. 

YOUNG LADY, 12 years’ experience all 
branches, wholesale and retail watch 
and jewelry business, also done buy- 
ing: very capable: wishes a_i 
position. Address “V., 6425,” sare 
Jewe le ors’ Circular-Keystone. 

COMPET ENT watchmaker-engraver de- 


sires permanent position with reputable 
firm: Bowman technical graduate; age 
28: best references; experience with 
first class trade. Address “F., 6432,” 
care Jewelers’ Circular-Keystone. 
SALESMAN. age 23, several years’ ex- 
nerience, cash and credit retail jewelry 
and jewelry re- 


store; estimate watch 

pairs ; Ne »w York or vicinity. Address 
“T.., 6488,” care Jewelers’ Circular-Key- 
stone. 


A REC OGNIZED MAN 
tion as store manager, 
instalment enterprise; location imma- 
terial; good connection sole object. Ad- 
dress ‘“M., 6489,” care Jewelers’ Cir- 
cular-Keystone. 

WOMAN, recently 
ment of old, retail 
special order work, 
buying; well known in the wholesale 
trade. Address “P., 6495,” care Jewel- 
ers’ Circular-Keystone. 


WATCHMAKER, thoroughly experi- 
enced on all sizes and makes of. Ameri- 
can and Swiss watches, with 27 years’ 
experience, wishes permanent position 
with a reliable concern. Address “H., 
6503,” care Jewelers’ 


Circular-Keystone. 

WATCHMAKER- SALESMAN, 10 

as first watchmaker, 15 years’ 
ence, desires to 


desires associa- 
with a reputable 


unemployed by retire- 
il jewelry concern: 
jewelry repairing, 


years 
experi- 
Middle 
Ad- 
Cir- 


make change 
or South West preferred ; age 34. 
dress “C., 6369,” care Jewelers’ 
cular-Keystone. 
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GRADU. 
job as second watchmaker 
acter and habits; 20 years of age, 
high school graduate; have tools; state 
salary to start. Paul Hunt, Richmond, 
Mo. 


ATE of watchmaking school wants 
good char- 
single; 


YOU NG WOMAN pestvonpet, typist, ten 
years’ varied experience with jewelry 
meieabanars and diamond concern; 
capable taking full charge; excellent 
references. Address ‘‘H., 6435,’’ care 
Jewelers’ Circular-Keystone. 


BOOKKEEPER, AUDITOR, stenographer, 
competent lady seeking to better herself, 
wishes position with importer diamonds, 
pearls, precious stones: take charge 
office, ete. Address ‘‘K., 6468,"" care 
Jewelers’ Circular-Keystone. 


WATCHMAKER, stone setter, en- 
20 years at the bench; $40 per 
week; must be permanent; South 
Georgia preferred: reference. Address 
“J., 6210,” care Jewelers’ Circular-Key- 
stone 


A-1 
graver, 


EXPERT 
American 
appearance, 
able establishment ; 
basis; New England 
dress “A., 6196,’ care 
lar-Keystone. 


WATCHMAKER on Swiss or 
watches; salesman, excellent 
seeks position with reput- 
salary or percentage 
preferred. Ad- 
Jewelers’ Circu- 


WATCHMAKER, very competent, able to 
do work on watches in all its branches, 
complicated and small baguettes: hold- 
ing position with leading jeweler in New 
York city for the past 18 years: desires 
to make change, New York city pre- 
ferred; salary $65. Reply ‘‘A.J.B., 6383,"’ 
care Jewelers’ Circular-Keystone 


SALESMAN, 39, successful, at present 
employed, desires change; has fol- 
lowing with better jewelers; results 
assured, any territory. Address “S.. 


6420,” care Jewelers’ Circular-Key- 
stone. 
WATCHMAKER, JEWELER, engraver 


thorough 
capable of 
needed ; 


setter, fast and 
neat appearance, 
or taking charge if 


and stone 
workman, 
managing 


best of reference; unless you have work 
enough to pay $40 per week, am not 
interested. “Address 1626 Summit St., 
Columbus, Ohio. 

CAPABLE AUDITOR and office manager 
seven years’ experience in chain je »wel- 
ry store organization, at present em- 
ployed but desires change, seeks 
connection with concern offering ad- 
vancement Pie opportunity ; honest, re- 
liable; best of reference; Southern 
States preferred. Address “G., 6434,’ 
care Jewelers’ Circular-Keystone 

CREDIT STORE MANAGER, expe- 


rienced supervising credits, collec- 
tions, super salesman, write adver- 
tising, sales promoting, purchasing, 
trim effective windows; executive 
ability; unquestionable references. 
Address “J., 6437,” care Jewelers’ 
Circular-Keystone. 


YOUNG MAN, 31, thoroughly experienced 
in every phase of instalment business, 
wishes position where hard work and 
initiative will be rewarded; background 
covers 12 years of experience in credit, 
sales, buying, advertising; capable of 
managing or assisting; employed at 
present as salesman by large New York 
city instalment jewelers and clothiers: 
married. Address ‘‘E., 6460,’’ care Jewel- 

Circular-Keystone. 


ers 

SALESMAN of wide reputation with 
sales record that will compare with 
the best, knows and well known by 
jewelers in Southern and Midwestern 
territories; interested in represent- 
ing concern where results will com- 
pensate for unusual ability. Address 
“W., 6481,” care Jewelers’ Circular- 
Keystone. 
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Lines Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





ALESMAN with car wants manufactur- 
er’s line gold rings in conjunction with 
other line; New York, New Jersey and 
vicinity; commission only. Address “‘L., 
6469,"" care Jewelers’ Circular-Keystone. | 


ALESMAN covering New E ngland with 
fountain pen line, good following, desires 
non-competitive side line, watches, 
rings, rhinestone, etc.; straight commis- 
sion weekly. Address ‘“‘P., 6355,’’ care 
Jewelers’ Circular-Keystone. 


I. 


ALESMAN, covering entire South to the 
Mississippi River section, by car, wants 
line of character to work with present 
line; 25 years’ experience; some drawing 
account expected. Address ‘“J., 6467,” 
care Jewelers’ Circular-Keystone 


I 


‘LATINUM DIAMOND MOUNTED rings, 
clips, watches, jewelry; platinum mount- 
ings, precious stones, star sapphires 
rubies; references furnished. Henry M. 
Abrams Co., 210 Post St., Shreve Build- 
ing, San Francisco, Calif 


I) 


— SMAN with Fifth Avenue, New 
York, office and show room, wishes fast 
moving line to sell department stores 
and large retailers in New York, Phila- 
delphia, Baltimore, Washington and 
Boston; 15 years’ contact with buvers. 
Address “O., 6494,” care Jewelers’ Cir- 
cular-Keystone. 
“ACTORY LINE of diamond rings, 


platinum or gold mountings, by sales 
man covering Texas-Oklahoma and ad 
joining States; established trade with 
better jewelry and instalment stores 
Address “Circular, 6423,’ Room 1205 
Heyworth Bldg., Chicago 


SALESMAN covering Middle West de- 
sires factory line diamond rings, 
platinum or gold mountings, stone 
rings, maintain Chicago office; big fol- 
lowing with large instalment and 
jewelry stores Address “Circular, 
6422," Room 1205 Heyworth Bldg., 
Chicago. 














Side Lines. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a a word 


SALESMAN with good following amongst 
retail trade in New York city and vicin- 
ity, to carry side line of marcasite mono 
gram pins Address “G 6408," care 
Jewelers’ Circular-Keystone 

Ww ATCH SALESMAN, experienced, to 
carry as side line nationally adver- 
tised popular priced watch line for 
Minnesota and Michigan on an inter- 
esting commission basis. Address “K., 
6506,” care Jewelers’ Circular-Keystone 

WONDERFUL SIDE LINE opportunity 

for salesmen calling on retailers o1 

wholesalers; two small samples; all ter- 

ritories open: good commission. Address 

“Circular, 1152,’" Room 1205, Heyworth 

Bldg., Chicago. 


SAL ESMAN with following wanted for 
popular dependable watch line on com- 
te ober basis: watch experience essen- 
tial; opportunity for permanent connec- 
tion; all territories open; applications 
Strictly confidential. Address ‘‘C., 6264,’’ 
care Jewelers’ Cire ulz ir-Key stone. 


W ANTED, a live wire salesman to sell 
a very comprehensive, modern, low- 
priced line of gold, colored stone 
and cameo rings in the New Eng- 
land States; prefer a salesman who 
already has a clientele in these 
States; will consider a man who 
wants to travel full time for us or 
as a side line proposition on com- 
mission; when answering, give de- 
tails referring to territory; clientele, 
present lines, etc.; reply confiden- 
tails referring to territory, clientele, 
Jewelers’ Cireular- Key stone. 
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for June, 1937 





SALESMEN WANTED, well Known con- 
cern, for popular priced watches and 
watch bands; Pacific Coast and Middle 
West; drawing; opportunity for good 
men. Address “D., 6372,” care Jewel- 
ers’ Circular-Keystone 

SALESMAN WANTED by established 
manufacturer to carry a commercial line 
of platinum ring mountings and semi- 
mounted, for the South and Pacific 
Coast; drawing allowed against commis- 
sions. Address ‘‘X., 6451,’ care Jewelers’ 
Circular-Keystone 








Help Wanted. 


Minimum charge (25 words) $1.50 
Additional — 5 cents a word 





SALESMAN WANTED for fine platinum 
line on commissio1 aSis, sobkin & 


Blutfield, 108 Fulton St.. New York. 


ENGRAVER AND WATCHMAKER 
wanted. Chas. P. Ward & Son, 
23 Main St., Yonkers, N. Y. 


ENGRAVER WANTED, young man will 
ing to learn diamond setting and jewelry 
work. Address ‘‘H., 6382,’’ care Jewelers 
Circular-Keystone 





WANTED competent reliable watcl 
maker; no stated salary, give man all he 
can make at bench. R. Manning Walker 
Jewelry Co., Monroe City, Missouri. 


YOUNG MAN eapable of taking charge 
buving, grading and mounting ee ds 
out of towr Address “J 6514,”" care 
Jewelers’ Circular-Keystone 


WATCH MATERIAL MAN who has had 
thorough experience in wholesale ma- 
terial house state age, experience, sal 
ary, et Swartchild & Company, Chi 
cago, Ill 


WANTED, experienced salesman, good 
appearance permanent position for right 
party: send references, photograph and 
state salary ! first letter Feder’ 


Jewelers, El Paso, Texas 


FIRST CLASS watchmaker, engraver and 
front mar position; must 
have a goo ars state salary 
nationality and experience V. V. Vick 
Jewelers, Columbus, Ga 





WANTED, SALESMAN to sell high grade 
chain line to wholesalers on the West 
Coast; in reply give experience, age 
and references Address “D., 6397,” 
care Jewelers’ Circular-Keystone. 


SALESMAN WANTED to travel with 
well established manufacturers’ line of 
gold and platinum ladies’ mountings. 
Address “C., 6429,” care Jewelers’ Cir- 
cular-Keystone 

JEWELE under 35, factory experience 
on a set gold rings, to make models 
for casting from designs; Middle West. 
Address “D., 6199," care Jewelers’ Cir- 
cular-Keystone. 


COMB 1 ead watch repairer and op 


tometrist with Ohio license; must have 
good reference: want a man at once. Ad- 
dress “Y., 6452," care Jewelers’ Circular- 


Keystone 





JEWELER, on cast process gold rings; op- 
portunity for hard-working man with 
New York manufacturer; full particu- 
lars Address ‘“*T., 6448,’" care Jewelers’ 
Circular-Keystone 


SALESMAN WITH FOLLOWING for spe- 
cial orders in platinum diamond mount- 
ings: New York manufacturer; full par- 
ticulars Address ‘‘W., 6450," care Jewel- 
ers’ Circular-Keystone 


OPTOMETRIST WANTED by home- 
owned first class jewelry store in North 
Carolina, town 65,000; must be registered, 
neat appearing, and good habits essen- 
tial. Address “H., 6410,"" care Jewelers’ 
Circular-Keystone 


WANTED extra good engraver and 
jeweler, one who has sales experience, 
also diamond setting: state salary, age, 
married, and photo. Addre ss ss 
6396," care Jewelers’ ‘ircular-Key- 
stone. 


SALESMAN; good opportunity for right 


WANTED 


man to start as first salesman with New 

York manufacturer of platinum and gold 
‘ings: full particulars Address “V 

f 6449," care Jewelers’ Circular-Keystone 


A WATCHMAKER who is both 


fast and accurate; must be an experi- 
enced and capable estimator. Address 
“B., 6485,"" care Jewelers’ Circular-Key 
stone 


WATCHMAKER WANTED for trade 


shop; must be good on all makes of 
watches and hair spring work state 
salary in first letter. Address ‘'N., 6471, 
ire Jewelers’ Circular-Keystone 


IAMOND SETTER on gold work: must 
be experienced or synthetic stones 
calibres, et ady work Bradact 
& Gran, 19 West South St., Indiana 
polis, Indiana 


EXPERIENCED MAN to take charge of 


] 


small diamond wholesale jewelry depart- 


ment; permanent positior state experl 
ence references. Address “K., 6515,’ 
are Jewelers’ Circular- Keystone 


A POSITION OPEN with a _ splendid 


SALESMAN WANTED 


future for a conscientious, loyal and 
ambitious all around store man, for ar 


old established progressive jewelry 
store Busch & Sons, Ine Newark 
N. J 


ETAIL SALES AND DISPLAY MAN 
ibout 24 years old and of good appear 


ince some sir? wk store experience 
necessary: location Minnesots write 
for details Addvens “E., 373,” care 


Jewelers’ Circular-Keystone 


th car for 
popular priced Swiss ain watch line; 
all territories available: state experi- 
ence; drawing rainst commission. Ad 
dress “O., 6417,” care Jewelers’ Circu- 
lar-Keystone 





SALESMAN manufacturers and im 
porters desire salesman with following 
in wholesale trade for line of move- 
ments and complete watches severa 
territories open Address “E., 6431,” 


care Jewelers’ Circular-Keystone 


SALESMAN with following wanted, to 


F 


earrv a fine line of Swiss watches, t 
cover Western States: reference re 
quired: correspondence will be strictly 
confidential Address “P., 6418.” care 
Jewelers’ Circular-Keystone 


IRST CLASS watchmaker and optome 
trist wanted at once for permanent 
position in first class retail jewelry 
store: must have references: send full 
details at ones Address “M., 6509,’ 
care Jewelers’ Circular-Keystone 


EXPERIENCED YOUNG TADY, capable 


J 


of sorting and grading diamonds, han- 
dling details; out of town, steady pos 

tion chance for advancement. Address 
" 6516,"" care Jewelers’ Circular 

Key stone. 


EWEL ER WANTED one who is able 
to do special order work with rapidity 
80c. per hour: good, pleasant place to 
week: give sornation in detail Ad- 
dress “N., 6493 ‘are Jewelers’ Circu- 
lar-Keystone. 


W ANTE D first class watchmaker. jeweler 


and engraver, able to take full charge of 
department on good salarv, or will rent 
or lease the repair department to proper 
man. Address “P., 6443,"" care Jewelers 
Circular-Keystone. 





La 


a 


ALESMAN WANTED by wholesale 
house to sell American watches, nation- 
ally advertised silverware and othe 
idvertised commodities in Pennsylvania 
Baltimore, Washington, D. C., Virginia 
ind North Carolina; resident of Wash 
ington or Baltimore preferred. Address 
**A., 6517 care Jewelers’ Circular-Key- 


stone 


ALESMEN; we have openings in se- 

lect territories for several capable 
men of wide experience who are in 
a position to produce real results: 
all replies confidential. Address re- 
plies to Morris L. Alexander, Sales 
Manager, Parker Watch Company. 
580 Fifth Ave.. New York. 





Continued on page 128 
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Special Notices 
Continued from page 127 





HELP WANTED—Continued 








THREB SALESMEN, to carry a non-con- 


flicting line of diamond rings; wonderful 


opportunity for men with retail store 
clientele in the South, Middle West and 
straight commission. Address 


Coast; 
“T , 6388," care Jewelers Circular- 


Keystone 


WANTED, expert combination man, en- 


graver and watchmaker; good salary; 
moderate living cost; finest climate in 
the world Write M W. Davis & Co., 


Nevada's Finest Jewelry Service, Union 


Pacific Time Inspectors,. Las Vegas, 
Nevada. 
IMPORTANT WATCH IMPORTER 


tL 


I 


SAMPLE 


<XPERT 


has opening for salesman with good 
following, one who can produce re- 
sults; reply giving full particulars 
in first letter. Address “B., 6368,” 
care Jewelers’ Circular-Keystone. 


TORE SALESMAN and window dresser, 
must be of best character, background 
and ability; prefer man between ages 
30 to 45, settled; town in Maryland; 
first class store and surroundings. Ad- 
dress “C., 6370," care Jewelers’ Circu- 


lar-Keystone. 


ENGRAVER, preferably 
also either a watchmaker 
for a retail concern in 
apply stating age, experience, 
references and salary expected. Ad- 
dress “M., 6414,” care Jewelers’ Circu 
lar-Keystone. 


one 
or a 
Con- 


who is 
jeweler, 
necticut ; 


MAKER AND DESIGNER, 
must be able to make original designs, 
make up and complete sample models 


in platinum or gold; Middle West 
manufacturer; first class man, no 
others need apply. Address “L., 6411,” 


care Jewelers’ Circular-Keystone. 


WANTED AT ONCE for permanent posi- 


tion in first class retail jewelry store, 
fine watchmaker, engraver and who 
can also set diamonds: must have ref- 


erences, sample of engraving, and full 
details at once Address “I.., 6508,” 
eare Jewelers’ Circular-Keystone. 


WATCHMAKER; splendid opportunity for 


competent worker with progressive 
jeweler in Southern Ohio city; out of 
flood district; one able to do ring sizing 
preferred; write letter stating age, ex- 
perience, confidential Address “C., 
6458,"" care Jewelers’ Circular-Keystone. 
"ROMINENT American watch house of 
Chicago wants man with following in 
States of Missouri, Iowa, Kansas, Ne- 
braska and Illinois; state experience and 
full particulars in first letter; our men 
have knowledge of this ad. Address “‘S., 
6475," care Jewelers’ Circular-Keystone 


TWO SALESMEN to cover South and 


Middle West for old established 
reputable jobbing house; only ex- 
perienced men with following are 
required. Hart Jewelry Co., 27 
East Monroe St., Chicago, IIl. 


WANTED, A MAN thoroughly experienced 


in traveling on railroads and _ selling 
watches to railway employees on watch 
deduction orders, by an old established 
firm of watch inspectors in the South, 


covering fifteen hundred miles of terri- 
tory; steady work and good pay; must 
have best of references. »-Address ‘‘A., 


6484,"’ care Jewelers’ Circular-Keystone. 


WATCH SALESMEN, capable, with 


good following, to carry a line of 


popular priced Swiss watches, for 
fast growing, well established or- 
ganization; immediate openings 


available for New England States, 
Western States and the Pacific 
Coast. Address “V., 6500.°’ care 
Jewelers’ Circular-Keystone. 





MANUFACTURER 


with a beautiful line 
of wedding rings and mountings, etc., 
in platinum and all colors of gold, has 
an opening for a salesman in _ the 
Southern territory; must be one thor- 
oughly acquainted with the trade and 
have a following; will advance some 
commission if satisfactory. Address 
“M, 6492,” care Jewelers’ Circular-Key- 
stone. 


- 


WANTED, SALESMAN, ready to start 


SALESMAN 


early July, for South, Virginia to 
Texas, represent long established 
manutacturer of complete ring line, 
gold and platinum mountings, dia- 
mond rings, diamond wedding rings, 
stone-set rings. Address “G., 6379,” 
care Jewelers’ Circular-Keystone. 








SALESMEN WANTED; well-Known, 


NATIONALLY 


highly reputable importers of popular 
priced Swiss watches have openings for 
several men with established following; 
territories: Minnesota, Michigan, Detroit 
Area, Ohio, Indiana, parts of Wisconsin, 
New ikngland and New York States; 
commission basis; interested good pro- 
ducers only; write fully stating experi- 
ence, territory covered, references. Ad- 
dress ‘‘A., 6453,’’ care Jewelers’ Circular- 
Keystone. 


also 





WATCHMAKER DESIRED; _ steady 


position in high grade store; must 
be very fine mechanic, capable of 
very high grade work; proven rec- 
ord necessary, no others need ap- 
ply; state full details in first letter 
and salary expected. Hershbergs, 
1 East Ave., Rochester, N. Y. 


KNOWN silverware 


manufacturer seeks responsible terri- 
torial representatives to sell their line 


of hollowware; the line is well adver- 
tised, selling to the leading department 
stores, jewelers, gift trade, and enjoys 
consumer acceptance; opportunity for 
a live wire on a commission basis; 
please furnish full details as to experi- 
ence, qualifications, etc. Address “E., 
6398," care Jewelers’ Circular-Keystone. 


WATCH SALESMAN, by importer of 


reputation; territory Boston to 
Washington, West through Ohio or 
any part except New York city; 
straight commission; no objection 
other non-conflicting lines; state 
full details first letter. Address “S., 
6447,” care Jewelers’ Circular-Key- 
stone. 


WANTED for Nebraska, 

North Missouri; a progres- 
sive and well known Middle West gen- 
eral line jewelry wholesale house desires 
the services of a capable young sales- 
man having selling contact and ac- 
quaintance with the better retail jewel- 
ers of the above territory; give full 
information and references. Address 
“R., 6496,” care Jewelers’ Circular-Key- 
stone. 


lowa and 


SALESMAN WANTED by leading find- 


ing ring manufacturers to sell to 
jobbers and manufacturing trade in 
New York city; excellent opportu- 
nity for the right man with following 
who can show results; write stating 
experience. Address “A., 6426,” 
care Jewelers’ Circular-Keystone. 


TRAVELING SALESMEN for States ot 


Washington, Oregon, Montana and 
Idaho for compact line of English 
leather straps and metal attachments, 


big selection, lowest competitive prices ; 
good commissions; write all details in 
first letter; can be used in conjunction 
with watch line or other lines; make 
an extra income while you sell your 
regular line; all letters confidential. 
Address ‘“‘D., 6430,” care Jewelers’ Cir- 
cular-Keystone. 
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SALESMEN 


UNTERMEYER, ROBBINS 








SALESMAN WANTED by leading find- 
ing ring manufacturers to sell to 
jobbers and manufacturing trade on 
the West Coast; excellent opportu- 
nity for the right man with follow- 


results; write 
Address “B., 


Cireular-Key- 


ing who can show 
stating experience. 
6427,” care Jewelers’ 
stone. 


in different sections of 
the United States to carry our Keep- 
sake diamond ring line; this line 
offers an unusual opportunity to 
experienced, capable men with es- 
tablished trade and is furnished 
complete with window displays. 
counter displays and a complete 
merchandising plan; only producers 
should apply. A. H. Pond Co., Ine., 
Syracuse, N. Y. 


LEARN watchmaking, engraving, jew- 


elry repairing, diamond setting; 
constant demand for our graduates; 
complete, thorough, practical, in- 
tensive job-training in today’s 
methods on actual work; start any 
time, moderate tuition. Write for 
Free Book and learn how to get this 
Master Training. Chicago School of 
Watchmaking, 641 Ashland Block. 
Chicago, Ill. 


& CO. 
manufacturers of American Beauty 
nationally advertised diamond rings, 
and general line of stone set rings, 
wants representative with an estab- 
lished trade to cover Southern terri- 
tory. Write Untermeyer, Robbins & 
Co., 136 W. 52nd St... New York 
City. 








For Sale. 


Stores, Stocks and Businesses 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








ESTABLISHED 





Texas optical busines 
for sale or rent with 37 years clientel 
Joe Lucas, Orange, Texas. 





JEWELRY AND WATCH REPAIRING 


store, due to illness; first class watc! 
repairing established; good _  locatior 
Bronx, low rent; established seve) 
vears; $1,200 cash. Address ‘‘T., 6477 


care Jewelers’ Circular-Keystone. 








JEWELRY STORE established 67 years 


in Catskill mountains, splendid location 
good repair trade; death of owner reaso1 
for selling; cash; no auctioneers. Addres 
“S., 6387,’’ care Jewelers’ Circular-Key 
stone. 





THE JEWELERS’ CIRCULAR-KEYSTONI 
for June, 


1937 





























FOR SALE—Continued 





OR SALE, JEWELRY STORE in South 

Carolina doing good business \ddres 
M., 6444," care Jewelers’ Circular-Key- 
tone 


-ETAIL AND REPAIR SHOP in Bing- 
hamton, N. Y., for less than $1000; less 
vithout tools Address “D., 6459,"" care 
Jewelers’ Circular-Keystone 


ACCOUNT OF DEATH will sell small 
ewelry store with opportunity, located 
n Chicago; sell cheap for cash Ad 
dress “Circular, 1153,"" Room 1205, Hey- 
worth Bldg., Chicago 


AN OPPORTUNITY to purchase a good 
paving jewelry store, well established 
trade, all work one man can do; not an 
ndustrial town; large drawing district, 
oO competition sell with or without 
stock. C. M. Jordan, Leesburg, Va 


FOR SALE, jewelry and watch repairing 
shop; stock jewelry, repair material, 
show case, watch repair bench and 
safe; located in South Western Wash- 
ngton; poor health is reason for sell- 
ng. Address ‘“‘T., 6499," care Jewelers’ 
Circular-Keystone, 

MXCEPTIONAL OPPORTUNITY to se 


cure Well established jewelry store in a 


prosperous section of the country for 
ale because of inheritance ibroad 

dustrial district 15,000 population, no 
competition in repair work; first class 
tock and equinment For particulars 


iddress “‘K., 6442," care Jewelers’ Cir 
ular-Keystone 


IEWELRY STORE, over 30 vears in same 
location Broadway above 72nd St., New 
York big volume repairs and special 
rder work; good transient and local 
tles trade; beautifully equipped; street 
clock must sacrifice account of illness 
with or without stock; good lease, cheap 
rent. Address ‘M., 6470,"" care Jewelers’ 
Circular-Keystone. 


OWNER’'S ILLNESS necessitates sacri- 
fice of well-established legitimate retail 
credit jewelry store in prosperous 
Southwestern city of 150,000 population: 
store completely stocked and equipped 
and doing good business now; offers 
truly exceptional opportunity for capa- 
ble, experienced man ‘with capital: no 
promoters. Address “L., 5672," care 
Jewelers’ Circular-Keystone. 

FOR SALE, modern jewelry store located 
right in the heart of Los Angeles down 
town retail shopping district; established 
in 1920: cash and credit busines Which 
has always been conducted on the 


highest ethical standards business s 


paying good returus and will stand the 


Closest investigation: selling on aceount 
of illness buver must have $25.000 to 
tiranee the sitle Address “F., 6458, 
care Jewelers’ Circular-Kevstone 


FOR SALE, old established credit jewelry 
tore, in Florida city of 30,000; this has 


been a jewelry store for t quarter of a 
century; now done a nice business 
vood, clean stock and tine mahogany fix- 


tures wall and show cuses electrically 
lighted; will inventory between eight and 
ten thousand dollat in merchandise at 
Wholesale prices: credit accounts may be 
purchased or. not is desired by pur 


chase owner wishes to retire from 
business: no auctioneers or commission 
merchants \ddress all inquiries to 


X.Y.Z., 6439 cure Jewelers’ Circular- 
Kevstone 

LARGE instalment jewelry store for 
sale; separate clothing store; three 
stores; annual volume was $350,- 
000, now $200,000; the leading 
store in Southern’ industrial city 
over 250.000; trading area over 
150,000; coal and steel works; ae- 
counts receivable over $100,000; 
most modern’ up-to-date fixtures 
and equipment cost over $50,000; 
small indebtedness which owner can 
pay off; price $60,000 cash takes 
everything as is; price $25,000 cash 
for name, fixtures, leases and good 
will, owner reserving accounts re- 
ceivable; don’t reply unless you 
have all cash and give reference as 
to positive proof; good operator 
ean earn $50,000 cash per annum 
here. Address “F.. 6374." care 
Jewelers’ Circular-Keystone. 
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For Sale. 


Tools, Equipments, Merchandise 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





TAMOND SCALE, chainomatic, excellent 
condition. William Kk. Lyneh, 15 Maiden 


Lane, New Yorl Rector 2-4241 


SAFES, VAULTS, burglar proof and fire- 


proof guaranteed; reasonably priced 
Acme, 44 West 29th St., New York 


t—EBUILT WATCHES American ind 
Swiss; send for our price list Standard 
Watch Service Co., 104 Fifth Ave... New 
York 


WATCH MATERIALS, tools, cases, dial 


ind other supplie at lowest pr ¢ write 
for price lists bo Dean. Jeweler Sup 
plies, S7 Nassau St 


New York 


JEWELERS’ wall cases and plate glass 


Fk 


show cases, eight-foot watchmaker’s 
screen, ten-foot; roll top desk, chair and 
small safe. Mehmert’s, Olney, TI 


"OR SALE, one Mosler jewelers’ safe 41,’ 


bv 6’, with chest also National Cash 
tegister, registering up to $99.99. George 
Bashlow, Central & KE. Madison Av 
Clifton, N. J 


JUANTITY of die nkers and seal en- 


{ 
< 


xravers punches, alphabets, crests, num 
bers; stone, seal engraving lathe. tools 


ind equipment “Gloss 7303 Queens 
Boulevard, Elmhurst, New York City 


EWELERS’ SCALE, with set of weights 
Christian Becker make, capacity 200 
ounces, in excellent condition Louis 
Weisberg, In 71 West 45th St., New 
York 


‘OMPLETE SET of mahogany jewelry 


fixtures; sever S-ft wall cases, nine 
6-ft. floor cases, ete.: in good cond 

tion: bargair Crown's, New Kensineg 
ton, Pennsylvania 


ONT roll top watchmaker’s bench: one 


Ss 


COMPLETE SET of watchmaker'’s tools 


B 


K. & D. staking tool. 100 punches: one 
lathe with 30 chucks one Elgin Na- 
tional eabinet Address “K., 6378,"’ care 


‘ ] 


Jewelers’ Circular-Kevstone 


»50 GROSS America: main spring to 
close out $3 te $f per gross 200 bre 
geuet hair snr $1.50 per dozen. J. R 


Rinder, 2540 Harriet 
Minn 


Minne apolis 


SED MOVEMENTS rebuilt watches 


used watcl material one-half new 
price: send sample of what vou need 
send for catalogue Acme Watch Co., 


5 S. Wabash, Chicago, Ill 


HOP EQUIPMENT, benches, polishing 
dust collectors, presses, dies, drop han 

mers, rolls, furnaces. scales, safes, bot 
tom prices: favorable terms Leiman 
Bros.. 152 Christie St., Newark, N. J 

and 23 Walker St., New York 


will sell separately: also engraving 
block and jewelers’ tools: must be sold 
at once account of death Address “T 
6424," car Jewelers’ Circular-Key 
stone 


75 GENUINE ELKS TEETH. all gold 


mounted, some with diamonds: a few 
buried blacks also a large stock of 
diamond mounted goods, for quick sale 
H Barnett Ine 
Atlantie Ave., Brooklyn, N. Y. 

ARGAINS: one dozen assorted 0 to 18 
size round nickel bows, 2le dozen: needle 
files. four assorted. 39c: American fin- 
ished balance jewels, mixed lot, three 
dozen, $1.49: strap watch second hands 
dozen, 12c; aluminum material tray free 
with order: bargain circular on request 
established 18 vears Beck Brothers 
Noll Building, Fort Wayne, Ind. 


Pawnbrokers, 572 


FOR SALE, fine Seth Thomas regulator. 


two jar mercury pendulum, has elect: 

contact, for sounding seconds, used for 
close timing balance screw weighing 
scale, weighing screws in seconds: bal 
ance truing calipers; Breguet hair spring 
making tool with forms and instruction 
all kinds of fine watch adjusters’ tools 
such as used in watch factory Address 
“V., 6479,"" care Jewelers’ Circular-Key 

stone 
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—e 


DISCONTINUED AND OLD Patterns 
in sterling flatware; inquiries in- 
vited. Rabb Jewelers, Inc.. 562 
Fifth Ave., New York; Bryant 
9.3212. 


AMERICAN REBUILT WATCHES, com 
plete or movements 7 to 23 jewel 
grades standard makes; we buy your 
surplus watches; check by return mail 
Same day as received; get our prices on 
rebuilts. Klar & Winterman, 2310 Elm 
St., Dallas, Texas. 





SWISS-MADE WATCH MATERIALS ft 
Elgins, Walthams, et cush price 
doze! ts of mie size nal 
talfs 0 ( Ze bal ¢ ) vels 7 
loze inspring $1 OZe! 

f Va hmaket INe€ hese ‘ 
» kelgins 2 Ip x | 
ited, trace r cash i 
SAT ay ment | sealers ( 
Kevstone | te ener s VW 
(*hicas 

JEWELER’S FIXTURES. two 6-ft. wa 
cases, two 31%4-ft. wall cases ill 1¢ I 
deep, 7 ft. high: three floor case h ft 
long, 18 in. deep; ideal for smal t 
made special plain, mode desig 
practically new ill in Freneh gra 
quer also Diebold safe double door 
burglar proof, 2 ft $ ir wide, 21 f 
deep ft >. higet e new all very 
reasonably priced k« full particulars 
write Zeitz Bros., 5° W North Ave 


Chicago, Ill 


FIXTURES FOR SALE, beautifu Sota 


mahogat latest style ind rubbed 
rhe Saft vA ise hree -ft W 
ise t ‘ \ \ Ss 4 h 
howcases eg s hes high rg 
\I er safe on | 12 ’ 
d S100 Bu ghs dding I 
heck protectograph, ; horse pow 
motor, electric soldering n hine 1 

rk bench and extra watch board 

ee re Al fixtures, cost $5,000, wi 
ell complete for $1,000; my veteran hus 
band is T.B sick for two vears and W 
not be able to work at his trade aga 
Mrs. Jos A. Landry 448 Hildreth St 
Lowell, Mass. Tel. 1898 








Business Opportunities. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


EVERY EFFORT is made by The Jewe 


ers’ Circular-Keuystone to keep its adve 
tising columns clea idvertisers ¢ 
Business Opportunities, efe.. must 7 3] 
rade eferences { ouncements nus 
pass th strict censorship requiremeits 


The Jewelers’ Circular-Keystone 


SALESMAN n Fifth Avenue New Yor 


store, with following, wishes to g¢ 
business: desires partner with $506 
s6000 casi Address ‘“‘Suecess, 647 
il Te lers’ Circular-Kevstone 


IEWELRY STORE, established 1883: a 


ractive window frontage B. Kile 

234 Broadway Hotel Brettor Ha 
86th Street and Broadway, New Yorhk 
See Principal or call Su. 7 Ru 


HIGHEST CASH PRICE for. surplus 
diamonds, watches, jewelry, old gold; 
vears established; send trial packag: 

for estimate. Emil Noel, 29 E. Mad 


son St.. Chicago. 


HANDBAG DEPARTMENTS WAN’ 
jewelry stores to carry women’s dol 


Ollatl 


TED 


handbags percentage basis; excellent 
proposition; we can show you how t 
make additional profits Max kr 


300 W. Adams St., Chicago 





BE A LIVE WIRE JEWELER; ex- 
change your dead stock of diamonds 
for desirable sizes you can sell; 
check or diamonds by return mail. 
B. C. Jaffe, 34 W. 47th St., New 
York, Phone Bryant 9-6567. 





ARE YOU GOING OUT OF B 
We pay highest cash value 
stock or part of i 
fixtures; commurl 
be to your advantage: rating and 


TSINESS 


ntire 








te witl is, t N 





erence of the highest order 
Praag & Co., 714 Broadway, New 
Established 1889 Telephone 


quin 4-0894-5 
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Special Notices 


(Continued from page 129 


BUSINESS OPPORTUNITIES—Con’t 

EDWARD R. TYLER, jewelry auc 
tioneer, guarantees profit and success ; 
we list stores for sale; also jewelers 
seeking location. Address 6237 Cham- 
plain Ave., Chicago, Ill. 


PARTNER WANTED, high class jewelry, 








watch repair shop, established 21 
years; expert all type watches, clocks ; 
speak English: have small capital; 


6502," care 


owner ill. Address “G.., 
Jewelers’ Circular-Keystone. 

AUCTION SALE the sure way to sell 
jewelry. Why have an ordinary sale? 
Have your reputation protected, get the 
highest prices for your merchandise; 
write me, no obligation. Wm. N. Johns- 
ton, Nationally known Auctioneer, 253 
Orchard St., Sharon, Penna. 


ALWAYS PAID HIGHEST CASH price 
for complete jewelry stocks and 
fixtures. Sell out to old reliable 
Joseph M. Gordon, 37 Cornhill, 
Boston, Mass. ; 

GANSBERG BROS., INC., will buy your 
surplus or entire stock and fixtures or 
estates for cash; our direct outlet en- 
ables us to pay you higher prices; bank 
and trade references of the highest 
character. Write 37 Maiden Lane, New 
York. Telephone John 3454. 

INTENDING to give up business? Get 
cash, liberal cash, amount no object, 
without delay for your entire business 
or part of stock; communications con- 
fidential. Brooklyn Purchasing Syndi- 
cate, Frank Walker, Proprietor, same 
address 37 years, 610 Broadway, Brook- 
lyn, N. Y. Pulaski 5-1798. 

WE PAY MORE; before selling 
jewelry or fixtures, see us; small or 
large stock; we see you at our ex- 
pense and give bona fide cash offer; 
or send surplus stock and get cash 
by return mail; best references. 
Colmes Brothers, Room 527, 18 Tre- 
mont St., Boston, Mass. 


GET THE CASH AND MORE, too, from 
us; we have bought some of the largest 
stocks in the country; none too large 
nor too small for us to handle; all cor- 
respondence kept in strictest confidence; 
ship your dead or surplus stock to us, 
express collect, receive check by return 
mail; no obligation to accept offer, if 
unsatisfactory, but since others have 
been satisfied, you will too; bank and 
trade references upon request: wire to- 
day to have our representative call if 
you have a complete stock to close out, 
otherwise ship your surplus goods and 
receive cash. Gordon Bros., 18 Prov- 
ince St., Boston, Mass. 


YOUR SURPLUS or entire stock or 
individual pieces of diamonds, 
watches, jewelry, silverware pur- 
chased for cash at maximum prices; 
none too small or too large; write 
details, correspondence and deal- 
ings kept in strict confidence; for 
quick action send merchandise: 
check mailed same day; if not satis- 
fied merchandise returned prepaid: 
our name is known and recognized 
throughout the U. S. as synonymous 
to jewelry since 1879. B. Gutter & 
Son, Inc., 576 5th Ave., New York. 


a nd 
Wanted to Purchase. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 











SMALL JEWELRY STORE or 
shop, Middle West. Address ‘‘J., 
care Jewelers’ Circular-Keystone. 





repair 
6385,” 





WANT TO BUY used lathe, attachments, 
staking tool; write make, size, condi- 
tion and price; or write for my price 
offer. H. Hart, Box 96, Lancaster, Pa. 


WANTED, National Cash Register book- 
keeping and accounting machine for in- 
stalment jeweler; state age, full details 
in first letter. Fink’s Jewelers, Roanoke, 
Va. 


WATCHMAKER’S LATHE and chucks, 
in serviceable condition, or damaged or 
worn if could be repaired reasonably ; 
write describing condition: will answer 
making cash offer. H. Hart, Box 96, 
Lancaster, Pa. 

FROM OUR EXPERIENCE in the retail 
jewelry business, we know that very 
often it is necessary to take silver, both 
flat and hollowware, in exchange; also 
know that the average jeweler has no 
outlet for this class of merchandise 
except to the refiner at old metal 
prices; we can use this class of silver 
and will pay much larger prices than 
the old silver value; send same to us 
for immediate cash offer. Julius Good- 
man & Son, 43 South Main St., Mem- 
phis, Tennessee. 














Watch Work for the 
Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








WATCHMAKER FOR THE TRADE, first 
class work, reasonable prices; references 
furnished. W. A. Dine, 144% 2nd St., 
N. W., Barberton, Ohio. 


WE REPAIR American, Swiss and com- 
plicated watches to trade: why not try 
us? Satisfaction guaranteed, Dee’s 
Watch Repair Service, 722 Capitol Park 
Bldg., Detroit, Mich. 


HATIRSPRING VIBRATING, by Swiss ex- 
pert, flat 60¢, breguet, $1: send balance 
wheel, balance bridge, stud and Collet: 
quick service. Louise Chetelat, 93 Nassau 
St., New York. Tel. Cortland 7-2484. 


MASTER WATCHMAKER, 40 vears’ ex- 
perience, modern scientific work; quick 
ma‘l service; reasonable prices: close 
timing; security. W. S. Kelley, 15 W. 
47th St., New York 


SPECIALISTS in watch repairing; work 
done by experts; satisfaction guaran- 
teed: prompt mail service. Cooper's 
Watchmakers and Jewelers; 48 West 
48th St.. New York. 


WATCH REPAIR WORK that will be 
a credit to your reputation; effi- 
cient mail service. Standard Watch 
Service Co., 104 Fifth Ave., New 
York. 


HIGH CLASS watch repairing for the 
trade: guaranteed results that will hold 
your confidence at prices that are mod- 
erate: excellent references furnished: 
out of town accounts solicited: Holmes 
Protection. Haskel Melnick. 79% Fulton 
St.. New York. 


GUARANTEED watch 
cleaning machine). 
makers; promptest service: trial 
order will convince. S. A. Peck & 
Co.. 55 East Washington St.. Chi- 
cago. Ill. 


ACCURATE HAIRSPRING vibrating flat. 
65 cents: breguet, $1: send wheel and 
bridge: this price applies to all makes 
and sizes: we unconditionally guarantee 
our hairspring vibrating to run from on 
time to within three minutes a day: also 
balance staff fitting, $1: try us once and 
judge for vourself. The H. & T. Steffes 
Co., Box 711, Springfield, Il. 





repairing (no 
expert watch- 





Special @rder Work and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 











matched, clasps supplied; contracting 
mail orders: established 1922; prompt, 


satisfactory service. Rose’s Pearl Studio, 
503 Fifth Ave., New York. 
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DEALERS ; 
“Vaku-um” 
pens, pencils, etc., repaired at standard 
prices; mail all makes to one place for 


PENS REPAIRED FOR 
fountain pens, desk pens, 


better service; est. 1904; we feature 
gold pen points and repairing. Welty 
Pen and Repair Co., 38 S. State St., 
Chicago. 








To Let. 


Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 








FOR LEASE in County seat town, jewelry 
store and gift shop; rent $50 monthly; 
fit eveglasses, do repair work. Miller 
Hotel Company, Millen, Ga 


FACTORY FOR RENT, with or without 
equipment, for jewelry manufacturing 
diamond setting, or engraving: excellent 
light. Suite 504, 10 West 47th St., New 
York. 


WATCHMAKER, JEWELER: wanted t 
rent part of store with front window 
in shopping center; reasonable rent 
William Levy, 871% Broad St., Newark 
New Jersey. 


SERVICE IN PARIS; centrally located 
offices have been opened by Purchasing- 
Agent, former buyer for well known firm 
of Paris; perfect light; strictly commis- 
sion basis; American buyers will be made 
most welcome. Write Guiot, 27 Rue 
Maubeuge, Paris. 











Wanted To Rent 


Minimum Charge (25 words $1.50) 
Additional words, 5 cents a word 





WANTED, SPACE in first class jewelry 
store to conduct high class optical de 
partment; New York State only Ad 
dress “‘R., 6446," care Jewelers’ Circular 
Keystone. 





| 





Legal Notice 


Minimum charge (25 words) $1 50 
Additional words, 5 cents a word 


—¥ = —== 








THIS IS TO ADVISE YOU that the 
partnership of E. J. Case & Co., con- 
sisting of Edwin J. Case and Michael J 
Murphy, which heretofore conducted a 
retail jewelry business at 1 East 57th 
Street, Manhattan, New York city, has 
been dissolved as of April 30, 1937 
Signed Edwin J. Case Michael J. 
Murphy 


THIS IS TO ADVISE YOU that Edwin J. 
Case and Michael J. Murphy, who have 
heretofore conducted a _ retail jewelry 
business at 1 East 57th Street, Man- 
hattan, New York city, under the name 
of KE. J. Case & Co., have become asso 
ciated with Dreicer, Inc., which corpor- 
ation will conduct a_ retail jewelry 
business at the same place as that 
formerly conducted by E. J. Case & Co. 
Signed: Edwin J. Case, Michael J. Mur- 
phy: Dreicer, Inc., Michael J. Murphy, 


Treas. 











Miscellaneous. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 














PATENT ATTORNEY secures patents 
trade-marks, copyrights: call or send 
me your sketch or model: confidential 
advice: literature. Z. H. Polachek,. 
1234 Broadway, New York. 





LEARN WATCH REPAIRING by doing 
it; thorough training under expert in- 
structors. For information write 
Standard Watchmakers Institute, 111 
West 111th St., New York. 





WATCHMAKERS! increase your ability 
through the highly recommended 
books: ‘‘Rules and Practice for Adjust- 
ing Watches’’ and ‘Practical Balance 
and Hairspring Work”: circulars free 
Walter Kleinlein. Waltham, Mass. 
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Abrahams, Raymond ........... 95 
Abrams, Henry M., Co.......... 104 
ACMD WEEN GO... ccc ccc ssccce 113 
Allen, Benj., & Co., Inc.......... 1 
American Gem Society......... 70 


American Jewelers Bureau, Inc.. 52 
American Store Equipment & 


Construction Corp. .......... 15 
American Weekly, The.......... 23 
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Art Metal Works, Inc........... 25 
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Bauer & Mutschler............. 109 
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Store Interiors 
From page 41) 


depend largely upon the volume of business done in flat- 
ware, hollowware, clocks, ivory, glassware and other 
items of similar nature which are best displayed in this 
manner. In our layouts, we have figured that flatware 
and hollowware account for about 15 per cent of the 
store volume; clocks 10 per cent; ivory 5 per cent; and 
glassware 214 


purely arbitrary and are only used by way of illustration. 


per cent. These figures are, of course, 

In stores where the sales space is unusually wide and 
long, it is best to segregate merchandise of the foregoing 
types from the diamond, watch and jewelry displays. ‘The 
best way to do this is to create separate silver and gift 
rooms, but, in order to confine our discussion to the aver- 
age store which is not sufficiently large for such innova- 
tions, we will not consider them at this time. 

In our average store, there are 3 wall cases to each 
side of the store, these cases being wider on one side than 
on the other. On either side, however, the center case is 
wider than those flanking it, thus forming a more pleasing 
effect than possible if each of the 3 
were of the same size. What is more, there is a sizeable 


would be cases 
partition between each case, thus breaking up the monot- 
ony of the old-fashioned continuous display as well as pro- 
viding closet space for reserve stock. 

Some jewelers may complain that continuous wall cases 
are necessary for the efficient display of large merchandise. 
However, a continuous array of cases modifies the appeal 
of the display. ‘Then, too, with so much space available 
there is a temptation to place too much stock-in the wall 
cases. Walk into some stores and you will find the wall 
cases containing a conglomeration of silverware, clocks, 
ivory, toiletware, leather goods, and a host of unrelated 
items. More than this, you will frequently see a dozen 
or more of the same items cluttered together with total 
disregard of the principle of exclusiveness which is so es- 
sential to jewelry showings. It is ridiculous to feel that it 
is necessary to impress customers in this manner, with the 
fact that a large stock is carried. 

In the arrangement illustrated, the closet space between 
the cases is paneled in close harmony with the decorative 
motif of the store. “he wide wall cases on the left-hand 
20 in. 


while those on the right-hand side of the store are 12 


side of the store from the entrance, are wide, 


in. wide. A satisfactory height is 7 ft., 6 in., while the 
display section is approximately 4 ft. high. The lower 
sections either have drawers or sliding doors or a com- 
bination of both. 

The plan shown shows a complete sales space layout 
that is typical of the average store appealing to the middle 
class trade. It will pay the reader to study the photographs 
of modern store installations accompanying this article. 
They offer a fair criterion of what jewelers throughout 
the country are doing to put the interiors as well as the 
exteriors of their store in tune with the times. 

Nothing in the way of merchandising demands more 
in the way of a pleasing store than jewelry. However, in 
contemplating a change, it is well to work with specialists 
in this particular field. There are many stumbling blocks 
which the average jeweler cannot foresee because his train- 
ing lies along other lines. It is always cheaper to do things 
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right—and in doing this, it is well to take advantage of 
expert advice. 

Another timely matter: if you are planning to alter 
your present store or open a new one, my advice is to get 
busy at once. Both labor and materials are still available 
at reasonable prices and the jeweler who is prepared to go 
ahead now is in a position to do a good job at a minimum 


ot expense. 


Wedding Ring Ads 


(From page 69) 


June has about 13 per cent of the weddings, but August, 
September, October and July, in that order, also have 
more than an average month’s share of weddings; so these 
suggestions, therefore, are timely not only for June but 
for planning ad campaigns during the next four months. 

The 


rather dignified and quiet, accented in the illustration of 


‘ideal’ advertising for wedding rings must be 
the ring designs rather than in copy. Since every woman 
today is style conscious, to a degree, whether she is to 
one, she will want 
to feel certain that her wedding ring is in the accepted 
fashion of her day. In the ad, a smart drawing of a 
bride, wearing the latest of wedding gowns, a bride’s 


have a simple wedding or an elaborate 


bouquet, lettering in formal wedding script—will help 
to attain that psychological tie-up between your rings 
and the idea of correctness. 

Use a simple, rather formal, layout which avoids tricks 
Typographically it must be 
harmonious and the type faces must be carefully selected 


and which is not too clever. 


in order to bring to your ad a definite character and indi- 
viduality. 

In the ads selected for reproduction herewith the value 
Some are excellent 
All 
depend upon frank, dignified presentation of the merchan 
dise, for attention value, rather than price, blatant head 
ings, or spectacular effects. 
to 
simple, it will be more orderly, and if it is orderly, it will 


of simplicity is powerfully illustrated. 
examples of what can be done with limited space. 


It is well remember that if the advertisement is 


be more legible—more sales—more buyers. 


Certificates Granted by H.I.A. 





Washington, D. C.—At a meeting of the examining 
board of the Horological Institute of America held here, 
May 10, 1937, certificates were granted to the following: 


CERTIFIED WATCHMAKEFRS 


Name Address Employed by 
Charles M. Bogart Olean, N. ¥ Leo. T. Dugan Co 
KIimer L. Clegg Sorger, Texas The Diamond Shop 
Richard C. Ealy Clovis, N. M May Bros 
JUNIOR WATCHMAKERS 
John R. Barrier Peoria, Ill Student at Bradley 


at Bradley 
at Elgin 

at Bradley 
at Bradley 


Student 
Student 
Student 
Student 


Peoria, Ill 
Elgin, Ill 
Peoria, Ill 
Peoria. Ill 


Edmund Connelly 
Ralph R. Fingal 
Arthur E. Glasow, Jr. 
Dale Gutshall 


Paul F. Hoffman New York, N. Y Bennett Bros. 

Roy M. Holtzclaw Peoria, Tll Student at Bradley 

William C. Holub Elgin, Ill. Student at Elgin 

John Martinek Los Angeles. Calif. Rehabilitation Student 

T. W. McCary Shreveport, La Security Jewelry & Jue 
gage Co. 

Herbert C. Richmond Peoria, IIL. Student at Bradley 


B. C. Underwood Peoria, Ill Student at Bradley 
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PEARLS 


MIKIMOTO CULTIVATED PEARLS 


















offer outstanding retail sales opportunities to Brides and Graduates. 
There is an inherent desire on the part of all women for that which 


is beautiful—and nothing captivates them more than lovely Pearls. 


Since 1894, the MIKIMOTO seal on every 


necklace or bracelet has been your safeguard 





your guarantee of quality your guarantee that 
every MIKIMOTO PEARL has been devel 
oped and cultivated in the living oyster of the 
MIKIMOTO Pearl Colony tn Japanese waters 


If a visit to one of our offices is not con- 
venient, we invite your inquiry by mail. 


K. MIKIMOTO 


By C 4 To 
Warrant of M Their Majesties 


Appointment of Japan 








209 Post St. 55 E. Washington St. 630 Fifth Avenue 

San Francisco Chicago New York x 
HEAD OFFICE 
Ginza, Tokyo 










Branches: Kobe, London, Paris, Bombay 














Won Hearts oe Yourg 


Romance keeps its appointment with Beauty! And the gift of Community Pls! 


invariably a radiant note of the day when Beauty becomes Bride! For here is 
verware with a romance all its own, 4 loveliness that is lasting. Here is silver" 
available always in open stock patterns SO that pieces may be added at a later! 
Awaiting your choice are six distinguished designs, offered in complete serv 
that begin at as little as $29.79. Know, too, that Community may be purchas 
your ‘dealer on terms convenient to your budget .. _wherever fine silverware 5 


DESIGNS SHOWN, LEFT TO RIGHT. -- BERKELEY SQUARE ° CORONATION ° LADY HAMILTON KING 











